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The hospitality industry has historically had a dramatic impact on the environment in terms of energy, water consumption, and utilisation of consumable goods. Sustainability is the key to attaining success in the 21st century. Moreover, sustainability in the hospitality business operations helps to meet the needs of the present and future generations. Sustainability is crucial to eliminate energy consumption without compromising the guest’s experience. Under sustainable hospitality operations, the responsible utilisation of productive resources by safeguarding long-term environmental, social, and economic sustainability. The hospitality business concerns like increasing costs, rising Government pressures, and actions of competitors are motivating hoteliers to embrace sustainability in business operations (Cerchione, 2018). Sustainability has been a corporate agenda for hospitality organisations by focusing on responsible conduct of the businesses. The hospitality industry is responding to the changes and eventually turning ‘green’ by implementing re-cycling, re-utilisation of energy reduction of energy usage, and eliminating carbon footprints. Moreover, major hospitality groups like Hilton, Intercontinental, Marriott, and Starwood are regularly publishing sustainability reports (Jayawardena, 2019). Hence, the essay will reflect on the extent to which the hotel industry is responding to sustainability by redesigning its operational activities. Moreover, the vision to support three pillars of sustainability which are environmental, societal, and economic aspect will be focused on in the essay. 
As per Méxas (2021), sustainability is meeting the needs of the present without hampering the ability of future generations. Sustainability encompasses the concept of fulfilling the current needs without having any impact on the needs of future generations. Hence, sustainability strikes a balance between economic growth, environmental care, and societal well-being (Jones, 2019). Sustainability improves the quality of life, protects the eco-system, and preserves natural resources for future generations. From the business perspective, sustainability requires a holistic approach to implementing sustainable business practices. Sustainability is the natural ecosystem that provides resources in meeting the needs of the present by securing the requirements of future generations (Chen, 2019). The hotel sector is putting increased pressure on the environment by increasing reliance on natural resources. The natural environment like landscapes, beaches, waterfalls, coral reefs, etc. is also exposed to danger that might harm the future of the hospitality sector. The concerns of the hospitality businesses like increasing costs, rising Government pressures, and actions of the competitors are motivating the hoteliers to embrace sustainability in their business operations (Legrand, 2022). Sustainability has been a corporate agenda for the major hospitality organisations by focusing on the responsible and ethical conduct of the businesses (Khatter, 2021). Sustainability is more about environmental management by integrating economic progress and societal development. Moreover, societal concerns including inclusivity, promotion of work-life balance, enhancing employee’s health and well-being, and sourcing from local sources are also the part of sustainability agenda (Berezan, 2019). Sustainable business practices are not only profitable but also create good business sense. The report suggested that customers in the present day are preferring sustainable products/services (Zhao, 2019). Moreover, Governments and international organisations are offering tax rewards and monetary rewards to promote the good causes of sustainability. 
Sustainable hotels are businesses that are reducing their environmental impact through green best practices in the areas like maintenance, services, logistics, and supplies (Jones, 2021). The key elements like reducing waste, cutting the usage of water, and saving non-renewable energy can be spotted in sustainable hospitality operations. The hotel sector is focusing on the responsible usage of productive resources in the development project and also safeguarding long-term environmental, societal, and economic sustainability (Yuan, 2020). From the organisational perspective of Hilton Worldwide, the climate action and environmental stewardship programme has been implemented to achieve a net-zero future in the global hospitality and tourism industry. Hilton Group has recognised the sustainability aspect by protecting the planet and preserving beautiful destinations. With the Light Stay system of Hilton, the environmental impact across the hotel chains has been reduced. Hilton Group is trying to lead the climate change actions at the global level by reducing greenhouse gas emissions in alignment with Paris Agreement (Abdou, 2017). Moreover, Hilton Group has undertaken key steps in reducing its negative environmental footprint with the help of Watts, Water, and Waste programs. Hilton Group is achieving sustainable business goals by using renewable power through watts. The modernized power system is efficient in reducing utility costs and greenhouse gas emissions from hotels across the world. Moreover, the Hilton group has pledged to minimize Scope 1 and 2 carbon intensity by up to 62% within the year 2030 (Amandeep, 2019). In the context of the water stewardship initiative, Hilton Worldwide is the most precious resource that has focused to reduce water usage from the hotel operations. Hilton is working with experts to reduce the usage of water in real terms by 50% within the year 2030 by implementing 20 community projects in the water reservations (Verma, 2018). Furthermore, the Hilton group is committed to reducing waste by contributing to a ‘circular economy.’ Hilton Group has considered water preservation, waste recycling, food upcycling, and raising donations to contribute significantly to the greener hospitality industry. From the sustainability report, it can be observed that Hilton Worldwide has committed to reducing waste by up to 50% within the year 2030 (Wood, 2019). The waste reduction strategy of Hilton Worldwide aims to decrease the overall quantity of waste from the hotel chains through waste incineration. 
As a part of the sustainable business program, Hilton Worldwide is leading the hotel sector in achieving a net-zero economy by reducing greenhouse gas emissions and also focusing on activities in line with climate science. Hilton Group is one of the first hotel groups that has undertaken science-based carbon targets in consideration of the Paris Climate Agreement (Méxas, 2021). Sustainability is crucial to eliminate energy consumption without compromising the guest’s experience of the Hilton group (Bader, 2019). Under the sustainable hospitality operations of the Hilton group, the responsible utilisation of productive resources by safeguarding long-term environmental, social, and economic sustainability can be evidenced (Méxas, 2018). Moreover, the hospitality business concerns like increasing costs, rising Government pressures, and actions of the competitors have influenced Hilton Group to embrace sustainable hospitality operations. Cerchione (2018), opined that Sustainability has been a corporate agenda for hospitality organisations that focuses on responsible conduct of businesses. The hospitality industry is responding to the changes and eventually turning ‘green’ by implementing re-cycling, re-utilisation of energy reduction of energy usage, and eliminating carbon footprints (Kim, 2019). 
In consideration of ‘sustainability,’ InterContinental Hotel Group (IHG) Plc has embraced ‘responsible business practices. The ‘true hospitality’ vision of IHG is dedicated to protecting the environment and also giving back to the communities (IHG, 2023). The action plan of IHG included strong governance, transparent policies, and a range of ambitious commitments under the responsible business plan. IHG has undertaken strategic investment to enhance organisational performance by creating positive change. 
The responsible business plan of IHG includes people, communities, and the planet. In the year 2021, IHG launched ‘Journey for Tomorrow’ under the 10-year plan that shape the future of the hospitality industry. The activities of IHG are aligned with UN Sustainable Development Goals (SDGs) and also considered key areas like people, planet, and communities. With an inclusive culture in the workplace, the employees are motivated to follow responsible business practices. As a part of sustainable practices, IHG has introduced a ‘new energy metric’ to drive decarbonisation. IHG has rolled out the existing Hotel Energy Reduction Opportunities (HERO) tool for the sake of decarbonisation. The banning of single-use plastics by working closely with the suppliers can be spotted by the management of IHG. IHG has recently launched a global food waste training e-learning module in different languages for the staff and also made it compulsory in the training programs for General manager position. Moreover, utilisation of renewable sources of energy in the properties under the responsible business plan can be spotted. IHG has planned different activities to reduce carbon emissions from the hotel operation to protect the planet. The specific set of goals and actions that minimise carbon emissions can be demonstrated from the hospitality operations of IHG. IHG has set a global target that will reduce greenhouse gas (GHG) emissions by up to 6% within the year 2030 (IHG, 2023). The climate change targets are communicated to all hotel chains that are managed under the franchising model. IHG is one of the leading hotel chains that has undertaken sustainable business measures by achieving a net-zero economy in alignment with the greenhouse gas emission and also focuses on activities in line with climate science (IHG, 2023). IHG is one of the first hotel groups that has undertaken science-based carbon targets in consideration of the Paris Climate Agreement. Sustainability is crucial to eliminate energy consumption without compromising the guest’s experience of IHG. According to Porter (2019), sustainable business practices are not only profitable but also create good business sense. In a report, it has been mentioned that customers in the present days are preferring sustainable products/services. Moreover, Governments and international organisations are offering tax rewards and monetary incentives to promote the good causes of sustainability. Moreover, embracing sustainable business practices enhances the possibilities of the business in creating goodwill. The climate action and environmental stewardship programme has been implemented to achieve a net-zero future in the global hospitality and tourism industry. 
In consideration of the Triple Bottom Line framework, the three pillars of sustainability are people, planet, and profit (Sidiropoulos, 2018). The commitment of the hospitality industry towards societal goals, environment-friendly activities, and people-centric approaches can be spotted. The hospitality businesses that support the three pillars of sustainability promote economic viability, ensure the protection of the environment, and maintain social equity. Amandeep (2019), claimed that sustainable hospitality operations create a better brand image and help to improve the positioning in the mind of the customers. The millennials are preferring sustainable hotels and thereby the consumers are making purchasing decisions based on environmental and social values (Arevalo, 2022). The ‘doing good’ initiative of the hospitality industry is beneficial to organisations, employees, customers, and investors (Porter, 2019). With sustainable hospitality operations, the hospitality organisation can create a good brand reputation and eventually support the recruitment process. The environmentally conscious organisations can attract talent due to their positive brand image. Wood (2019), claimed that sustainable hotel operations can reduce the long-term operational cost by opting for energy-efficient power systems. The initial investment in the heating and cooling system for better insulation is high but undoubtedly beneficial in the long run. Kim (2019), stated that sustainable business practices eliminate operational costs by contributing to increased employee efficiency as well as productivity. The employee’s morale, and cognition is positive in making workplaces sustainable and environmental-friendly. As per the HBR research report, engaged and happy employees are productive and increase the possibility of higher sales (Searcy, 2021). Furthermore, integrating sustainability into hospitality operations enhances the ability to comply with the regulations implemented by the Government. 

To conclude, sustainable hospitality operations support the hotels to implement legal requirements introduced by the Governments of different countries in alignment with the Paris Agreement. Sustainable hospitality operations lead to increased revenue, improve brand awareness and attract talented employees as well as investors. The essay has reflected that reputed global hotel chains like Hilton Worldwide, IHG, etc. have implemented sustainable measures in consideration of environmental goals, societal activities, and economic viability. From the information, it can be spotted that sustainability in the hospitality business operations helps to meet the needs of the present and future generations. Sustainability is crucial to eliminate energy consumption without compromising the guest’s experience. Under sustainable hospitality operations, the responsible utilisation of productive resources by safeguarding long-term environmental, social, and economic sustainability can be observed. The business concerns like increasing costs, rising Government pressures, and actions of competitors have motivated hoteliers to embrace sustainability in business operations. Moreover, Sustainability has been a corporate agenda for hospitality organisations that focuses on the responsible and ethical conduct of the business. 
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