Topic: Health and Wellbeing – the emerging trend within hotels.
[bookmark: _GoBack]Digital technology is transforming the hotel business, as it has other industries. Hotels are struggling to stay up with changing customer needs, knowledge, and attitudes as internet access makes consumers more educated. More hotels are emphasizing client health and wellness. Our class discussion focused on health and wellness developments in the hotel sector (Okumus, et al., 2017). Wellness is the optimal and balanced state of health, according to the WHO. WHO defines health as the full social, physical, and mental welfare of a person. Wellness promotes excellent health. Wellness and health in hotels are no longer limited to spa, salon, and gym amenities. Wellbeing and health in hotels have grown to include 'soft' factors like wellness.
MGM Grand Hotel & Casino has 171 "Stay Well" rooms. Vitamin-infused shower water, blackout curtains, and EMF protection are included (Lee et al., 2019). These $30-a-night accommodations have above-average occupancy rates.
This research was unexpected a decade ago, but it's an increasing trend in the hotel sector today. This sector's revenue grew 14% from 2013 to 2015, more than twice the tourist industry's growth rate. Wellness-minded travellers make up around 40% of all travellers, yet 17 million find it challenging to keep active and eat healthily when travelling (Burns-Tran et al., 2018).
Today's travellers expect hotels to be aware of this trend and equip them with enough services to continue their routines away from home. Hotels that meet this requirement create a lasting impression on their visitors, helping them stand out.
Upgrading Health and Wellness Throughout the Hotel
· The number of hotels with a fitness centre climbed from 63% in 2004 to 85% in 2016. Many hotels are looking outside the box and upgrading health and wellness offerings systemically (Bohdanowicz et al., 2009).
· In the room: Adding yoga mats, exercise balls, and even treadmills enable visitors to exercise quietly. Improving beds and sleeping conditions improves restfulness (Chen et al., 2013). Healthy minibar selections and finer toiletries are a traveller priority.
· Existing health and wellness facilities are being renovated with new programmes, equipment, treatments, and amenities, with a focus on group activities like yoga or organized runs. Some give out shoes, iPods, and fitness gear. Hotel meals include healthier selections and organic products and cater to vegan and gluten-free diets (Stankov et al.,2021). Hotels are boosting air quality, natural light, and insulation to seem healthier.
· Today's travellers choose leisure and renewal above extravagance. Hotels that get this are boosting their health and fitness credentials. They're also implementing sustainable practices, reconsidering how they deliver value to travellers, and rebranding to promote happy and healthy visitors (Smith et al., 2015).
Capitalizing on Guest Priorities and Preferences
Hotels can attract more wellness tourists by upgrading their health and wellness services. This tourist niche spends 130% more than the typical traveller, thus it's worth targeting them carefully.
Every traveler wants personalized alternatives (Patterson et al., 2020). Guests may pursue their own health objectives and priorities with alternatives that fit their schedules, skills, and budgets.
• Wellness-focused upgrades don't seem like upsells. Guests should identify, understand, and utilize the hotel's health and wellness options easily throughout the booking process.
• Promote new health and wellness alternatives. Staff should use guest profiles to connect visitors with specific wellness options.
Early acceptance of health and wellness trends is important. Mental wellness, digital detox, and ethical living are becoming trends (Koncul, 2012). Hotels with innovative health programmes stand apart in a market that values fitness, beauty, and mindfulness.
By 2022, wellness tourism should rise 17%. 60% of millennials feel health is most important. Incorporating this shifting environment into the guest experience might be a major transition for hotels, but it will help them flourish in the future.
Importance
Healthy habits are growing. More than ever, vacationers are health-conscious. Health and wellness apps are important in hospitality. Wellness standards are growing in the 21st century. These trends help hotels attract guests. Lodges must do this to attract health travellers (Shanahan et al., 2019). Travelers are embracing wellness. Now they choose hotels with health and wellness programmes. Hotels must now provide wellness treatments to gain reservations.
A health-related traveller might spend more than the average tourist. To boost hotel income. People are healthier. They see every day from a wellness perspective (Shanahan et al., 2019). Now holidays are also health-focused. Some hotels provide wellness packages. Some resorts provide service packages. Hotels must provide these incentives. Personalization enhances health care.
Use of Technology in Guest Rooms for Health and Wellness Programs in The Hospitality
Organic and natural come to mind when discussing wellness and health. But technology helps clean hotels.
Smart technology help hotels improve client satisfaction. Using technology, hotels can meet consumers' needs (Mohsin et al., 2016).
Smart air purifiers keep hotel room air fresh. High-ozone shock kills germs and viruses. It's also fragrant.
Every guest's sleep quality is a primary focus (Sibi et al., 2017). Lightning and calm music aid slumber. Hotel mattresses are comfortable.
Endnote 
Define how health and fitness initiatives are affecting hospitality.
When booking, travellers priorities wellbeing and health. It's growing. Hotels specialize in these services (van der Linden, 2015).
Localize your location. Hospitality requires health and wellness initiatives. Gyms and spas attract customers.
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