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Introduction of hotel
Marriott International 
Marriott international is a multination hotel brand it has so many branches. J. William Marriott and his wife Alice first launch the root beer  in Washington in USA which is now one of the biggest brand in hospitality industry. Marriott hotel has more than 3800 hotels and restaurant in USA and 73 other countries in the world including united kingdom.  

premier inn:
Premier Inn is one of the largest British hotel brand in the United Kingdom. Premier Inn has 72000 hotels room and 800 hotels in the United Kingdom. Premier Inn hotel they have their branches almost everywhere in the united Kingdom specially city centre, country side, close to Airports and many other locations.
main body
Marriott international and Premier Inn hotel their main stakeholders and beneficiary are almost same. Because of their stakeholders their success depend on. their main stakeholder are like customer, supply chain, share holder and many others. Marketing is one of the key for both the hotels in the hospitality industry. marketing strategy has changed over the time for both the hotels. hotels like Marriott international and premier Inn hotel is facing a hug competition for localise hotels. Because local hotels are cheap compare to the price of Marriott international and Premier Inn. but in my opinion i think if u want quality service then Marriott and Premier Inn hotel fare better than the local hotel chain. local hotels attract to a certain group of customer but if you think about quality of service the Marriott and Premier Inn is much better which most of the customer look for. i.e., With more outlets, more border sales network and greater visibility, but launching a outlets is always more expensive, have a wide network of trade also and have high visibility in the market resulting in significant investment in communication and image. Therefore marketing cost have skyrocketed (Naresh 2012, 34) 
marketing for Marriott international is vary with their type of branch they have. Target marketing for Marriot are different they have different types of hotel brand in different location so they target them. brand that Marriott hotel have are bellow: 
 1. Marriott Courtyard, which target over the road travellers customer specially those customer travels to country side or fare.
2. Ritz-Carlton Hotels, which target mostly luxury travellers.
3. Marriott Conference Centers, this type of hotels they specially target the corporate that conduct meeting for business purpose. business people they are the main target customer of this type of hotel.
4. Marriott ExecuStay, this type of hotel mainly target the customer those staying long time. people in holiday for one month or more.
5. Marriot vacation clubs, Travellers seeking to shop for timeshare
marketing mix mainly used to give the message to the target group customer. Marketing mix is also used to understand what a business is doing on the marketing point of view. it is include 4Ps the cover a companies Product, price, Place and Promotion. 
       segmentation refers to the type of customers according to their different needs, demands, purchasing power and expectations. Marriott hotels gives this  to the customer by giving best service. the strategies developed by Marriott hotels must be same to cater all segments but it must be flexible too so that management is allowed to change the strategies according to the different needs of different consumers. The first segment is the group of people who demand a comfortable stay with a average expectations. the second segment includes the extremely rich customer who really demand better suites, private portions, beautiful views and quality food. Third segment of the consumer those are from the local communities they do not look to stay in the hotels but they look for other service that is being provided by the hotels. fourth segment are those customer who needs particular service for their need. they have their specific requirements and desires (Kotler 2009, 43).
For targeting market for Marriott hotel depends on geographical locations, personal characteristics, demographics characteristics. The potential customer and current customer  are divided into two major  group. First the group from local community who needs services like weddings, Baptisms, business meetings and other related events. The second group are identifies are geographical establishments which from travellers and tourist could be of national or international citizens. they mainly need service for accommodation according to their personal needs, customer are divided into their age, lifestyle and income ( Hutt & Speh 2012, 34).
Targeting consumers according to the marketing position. if it is a corporate area then the hotel target business customer mainly there for in this areas hotel have space and place for business meeting which they include in their hotel according to the marketing positioning needs.
main product of service that is being offer by Marriott hotel are Groups, Lodging service, resort, Facilitating service, hotels, check in service, hospitality management company, Boutique hotels. mainly product service that is being offer by Marriott hotel are hotel groups, resort hotel, Hospitality management service and boutique hotels. Marriott hotel groups offer different type of service like restaurant service which offer food, room service, Valet, reception and auxiliary service along with core lodge service.
Like Marriot international  Premier Inn hotel also has marketing strategy as well. In the financial year 2020/2021 it has lose almost one billion because of covid19 lockdown nationally and internationally. because people has to stay at home. Now the company in expecting a bounce back for the coming year as the situation of covid19 has improve with the mass vaccination programme. that's why the Premier Inn hotel is Planning to invest 20 million on their marketing over the next financial year. the main investment for premier inn first major building campaign for three year. which has been started early 2021 after the delay by the covid19 pandemic which is being created by Leo Burnett with the voice of sir Lenny Henry. the marketing ads says how easy the process for Premier Inn hotels from booking the hotel room to the bed and that i think which attract the customer most. Multichannel campaign also showing in the TV screen as well as covering outdoor, Radio, print, digital and social media. According to the CEO of Premier Inn it's goal is to bringing back the brand value for both the premier leisure and business guests.
premier Inn hotel has a direct distribution model which enable them to give more digital market to their customer which she adding by saying that it give their customer to book their future booking through their new website which is very easy and if you book online through website then you will get good rate that you will not get if you book in person. To get a good room booking with cheap rate best way to get is book in advance and online. the Premier Inn hotel also planning to invest more on their marketing in the next few year to attract their customer. services the is offer by the Premier hotel is one of best service in the field of hospitality industry. they have quality car parking facility for their customer as well. 
  In the conclusion, I can say that after the worse financial 2020/21 year both the hotel Marriott international and Premier Inn over coming disaster gradually. they are the leading brand in hospitality industry both the hotel has a brand value which attract the customer most. both the hotel give best service to the customer. that's the reason they serve so many customer every year. they spent so much money to their marketing. which helps the get new customer. so in my opinion if you are going for a holiday, business meeting or any other event and you have to stay few night then you can chose one of the hotel brand by closing your eye to stay over the night because it's reliable, secure and you will get best quality service from their employees.
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