Equality

For our poster competition on Developing Workplace Critical Thinking (BMSW5101_SWAN) my team had chosen to present Admiral Group company.
In my part, I will present the equality concept inside the Admiral Group company.
Equality is about ensuring that every individual has an equal opportunity.
Using the Pearson's RED Critical Thinking Model (Chartrand, 2011), I will:
  R: Provide a definition of Beliefs and Attitudes. What are the differences between Attitudes and Beliefs? Argue on the Admiral Second Value along with Beliefs and Attitudes also contribute toward Admiral success.
E: Whether these Beliefs and Attitudes are what they claim? Where is the facts? Is there any proof supporting these claims? What IF these is not true?
D: Confirm Beliefs and Attitudes also played an importance part in the company along with Second Value.
Beliefs: Is the stage when your mind is accepting, considering that something it’s true without many evidences. (M. Vickers, 2012)
Attitudes: Can be define as a feeling or an opinion about something or someone. Attitudes can be a way of behaving that is caused by this feeling or an opinion. (Ajzen, 2005)
The difference between belief and attitudes is that the belief is more a spiritual state and attitudes is more like an action. 
In 2018 the Admiral Insurance was accused for discrimination. The Sun had published an article in 23 Jan 2018 where is accusing the Admiral Insurance Group for charging more money if the clients are using a Hotmail address instead of a Gmail account. According The Sun article, Admiral charged a Hotmail driver £467.04 and a Gmail one £435.68 on GoCompare website - £31.36 more. (Hodge and Leo, 2019)
This is a good example of the difference between belief and attitudes. In Admiral opinion they are thinking that they not discriminating any drivers but in the same time their attitudes show how the drivers are tugged by the email account used.
According to The Sun, Admiral Insurance group admitted hiking premiums for drivers applying via Hotmail and that they are using email domains as one variable in its risk estimation algorithm. This is the example and a confirmation that we are receiving a tug based on what programs are we using or what domain we are accessing. 
All of us we are receiving a virtual profile based on what we are accessing and what we are searching known only by the biggest company.
We can say that the Admiral group is playing with the words by saying that they are not discriminating and they fight for equality as they say in there website (“Equality is one of our four pillars and plays a key part in everything we do”) , but in real life … even a name as “Mohammed Ali” can rise your insurance price.

We can say that this belief regarding the equality is helping the Admiral Insurance Group to look like a good example of a trust company, but according theirs attitudes we can se that the Admiral Insurance group is taxing their customers base on their virtual profile. In this way the company is wining more money without doing nothing.
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