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[bookmark: _Toc101294700][bookmark: _Toc101294836]Introduction
Collaborative work performed by a group of people sharing either common geography or situation is often referred to as Community engagement. Initiated by the UK government, the England Trees Action plan is a community engagement plan developed to set out a long-term vision for tree plantations in England. The following report will demonstrate the understanding of the community engagement concept by the student through a thorough study of the England Trees Action Plan Initiative. Further, the report will give a reflexive account of the student in analysing the best community engagement practices and identifying the relationship between engagement strategies and the stakeholders. Additionally, the report will also focus on the reflection of the student in understanding the importance of media as an Effective Marketing Channel and the avenues through which community engagement can be promoted effectively. Furthermore, the report will also elaborate on students' reflection on understanding the reason behind choosing a forward looking approach to understand its overall impact on the development of the community.


[bookmark: _Toc101294701][bookmark: _Toc101294837]Reflective account
Through a thorough study of the England Trees Action Plan, the student was able to learn the importance of tree plantation while understanding the importance of community engagement in the process of community development. The student was able to understand that the involvement of the community at large can help in creating awareness of and importance of tree plantations in daily life. Moreover, such initiatives can also help in building up self-esteem among the community and can be a source of motivation for the community. Through the analysis of the implications of the community engagement programme, the student was able to learn the importance of community engagement in motivating people for implementing such social wellbeing programmes (gov.UK, 2021). Furthermore, the overall analysis of the England Trees Action Plan Initiative has helped the student to understand the relevance of community engagement for uplifting the community as a whole.



Analysing the best community engagement practices and principles, standards and benefits of Stake hold’s participation
Community Engagement is the process to address the issue with a special interest in a collaborative way (David-Chavez et al., 2018). It is a sequential program that focuses on collaborative working with a set of people to do work together. The student has understood that there're four most important pillars of community engagement, people, policy, practice and performance, which help to work in a collaborative way to identify the issue and solve it together in a team. Community analysis increases the precision of effective engagement practices. Community analysis mainly involves a community identifying the issue and collecting data about the community, analysing data and assessing community needs. The student has stated that decision making under proper planning consists of good community engagement in procedural terms (David-Chavez et al., 2018). Proper planning sets community goals that increase the reach of content. Planning attracts people to pay attention to the identification of influencers to work in a collaborative way. Community management has a backbone which is content, whether it's the long or short form. Contents are promoted via social media, which helps readers to learn. Proper planning help to optimise content for sharing with many initiatives, which helps the community to spread content easily. Interactions guidelines are created for users with the help of a community management plan. Planning is necessary to maintain consistency (Elbanna et al., 2019). The community management plan has a tactic to optimise monitoring plans which helps to grow community engagement. Decision-making ability helps to solve greater problems in community groups which consist of good community engagement. Good decision making enhance community capacity to do better community engagement. The student has understood that Stakeholder participation is important in community engagement practices. Stakeholder participation is important for programme sustainability as it refers to a group of individuals with competitiveness and legitimacy (Stallings et al., 2019). Stakeholders save money and time in community engagement. Transparency and trust are very important in community engagement as it refers to an honest and full accounting of all verify with an equitable decision-making process. Transparency helps citizens to address the activities of the UK government. Trust is important in community engagement as it engages stakeholders in meaningful ways. The student has not described the transparency and trust in community engagement, but these are important for community engagement (Dudensing, 2021).

Identification and Establishment of the relationship between engagement strategies and stakeholders
The student has stated that different social media platforms occupy all communities in a very simple way. Social media platforms are very powerful for public engagement to share news and demonstrate actual works which engage directly with residents (Florenthal, 2019). Social media platforms reach specific audiences in demographic groups, which helps in community engagement. Different platforms like YouTube, Facebook, Twitter, Instagram and LinkedIn help to communicate with people worldwide (Sherman, 2019). Live streaming capabilities through Facebook Live help to reach community engagement through the important announcements to the community. Broadcast of video content through YouTube to reach community engagement by the important announcement for the public. Twitter is also a powerful social media tool to make the brief announcement for community engagement (Lodewijckx, 2021). LinkedIn is a professional social media platform to attract all communities to post job opportunities. In different communities' people share their views, comment, and opinions with others for community development. All social media platforms create community engagement such as saves, re tweets, mentions, replies, likes, shares etc., of content through social media platforms. The student has stated that creating groups on social media helps to share positive and good interactions among communities (Florenthal, 2019). 

Social engagement through social media platforms
The social media platform is the most significant aspect of a marketing channel. The student must need to understand the importance of the social media channel. It with also very helpful in gathering donations for any particular project. Along with this, the students can also build awareness and manage funding by using various kinds of social media platforms like Facebook and YouTube. With the help of social media, the students can easily reach a large number of populations in a suitable way(Baker, 2022). There are various kinds of ways through which the organisation can conduct effective marketing of the plan. Through this module, the students also get to know about various kinds of marketing approaches like influencer marketing, social media donation campaign and merchandise marketing. With the help of influencer marketing, the organisation can easily grab the attention of global consumers in a very easy manner (D’Souza, 2020). In this process, the organisation can also use various kinds of hashtags and tagging for effective promotion. Along with this, with the proper social media campaign, the organisation can easily arrange donations for various kinds of purposes (neilpatel, 2021). For that, throughout this module, the student can easily understand the importance of the use of social media channels. Further, with the help of merchandise marketing, the organisation can easily try to connect the consumers with the products. Further, it is also a most effective approach to attracting consumers. 
Ways in which community engagement can be promoted
With the help of assignment one, the student can also get to know e various ways, through which community engagement can be promoted. It will also assist the organisation to promote community engagement in a proper manner. According to assignment one, the build connection is the most effective way to promote community engagement. The students also get to know that through building a connection with the communities can get proper information regarding the program The England Trees Action Plan 2021-2024. In this process, the government has also played a significant role and made effective use of social media channels to promote the program(buffer, 2022). The students have also gotten to know the effective use of social media channels while promoting a program. Along with this, the students also get to know how the positive experiences of the community members can help the program to become successful. If the community members get adequate support from the UK government they can easily feel valued and more associated with the project. In this way, the students will get to know the best way to make engage the community members with the project.(Barnhart, 2021) The program also needs to solve some social or environmental issues for the community. The students have also learned with the help of proper aim, the organisation can easily grab the attention of the community members. For that reason, it is highly essential for the government to take suitable steps to engage the members with the program. Throughout this process, the student can easily get to know the way, by which the government can easily leave a positive impact on the community member. Moreover, the students also get to know the importance of collaborative working in a proper manner. With a proper team working ability, the community members can work in a proper manner and easily make a successful project. In this module, the students have an adequate idea and understanding of which way the community engagement can be promoted in an effective manner.  
Forward-looking approach
Throughout the module, the student can easily have an idea of the forward-looking approach. Along with this, it will also help to provide a clear understanding of the influence of the internal and external factors that highly affect community development. The students can also have understood the importance of planning which helps them to take various kinds of smart decisions to accomplish their goals(Berry, 2019,pp.164-183). In order to support education and training forward-thinking is always an essential aspect. The student will also learn in which way, the community engagement practitioners can use forward-thinking and educate the community on various kinds of internal factors. With the help of a forward-thinking approach, the students can easily understand the attitude of the community members toward the Trees Action plan for the 2021 to 2024 program. Further, it will also help the student to recognise the potential impact on the community members for the development process. The community engagement practitioners have also used the forward-thinking approach to analyse the external factors for community development. This section also provides an adequate idea of various kinds of external factors like legal restrictions, environmental conditions and government involvement(Gaudry and Lorenz, 2018, pp.218-227). Various kinds of legislation have also impacted the community development activities in a proper manner. Moreover, the students also have an adequate idea of various kinds of government involvement and legal restriction that can influence the community engagement program. Throughout this module, the student can also have an adequate idea of various kinds of factors that impacted the community development program. 


[bookmark: _Toc101294702][bookmark: _Toc101294838]Conclusion
This particular assessment has showcased a reflection based on the Trees Action plan for the 2021 to 2024 program. Along with this, various kinds of social media uses and ways to implement them in the program promotion have also been highlighted here. An in-depth analysis of the stakeholder involvement in the project has also been described here. Moreover, the assessment has also showcased the importance of government involvement and the way in which community programs can be promoted. Further, the implementation of the forward-thinking approach that effectively influences the internal and external factors for the development process has also been described here. 
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