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CIM Certificate in Professional Marketing 2018

Lecture Schedule Semester 2: The marketing concept 
Level: 4.
Lecturer:  	Suzanne Wells
Room no:	304
Tel:		01792 481234  
E-mail:	suzanne.wells@uwtsd.ac.uk
  
	LECTURE SCHEDULE 2018

	
Day
	[bookmark: _GoBack]Learning Outcome
	Lecture Topic

	Wednesday 31/1/
	1
	Introduction. What is Marketing? Key definitions
Marketing as an exchange process: needs, wants and demands
Marketing orientation and societal marketing


	 Wed 7/2
	1
	Marketing’s role in the business
The function of marketing
The marketing planning process


	Wed 21/2
	2
	The importance of customer/consumer buying behaviour to marketers
Key influences on the customer/consumer buying process


	Wed 28/2
	2
	The key influence on the business to organisational buying process
Types of consumer and business to business buying behaviour
Market segmentation and how markets are segmented


	Saturday 10/3
	3
	The Macro environment
The Micro environment
The internal environment
The impact of external and internal factors on the planning process


	Wed 14/3
	4
	Key information types
Techniques to collect primary data
Sources of secondary information
Management and interpretation of information


	Sat 24/3
	5
	The 4/7 key elements of the marketing mix
Developing a coordinated approach to the marketing mix


	Wed 28/3
	6
	Application of the marketing mix for products and services
Recommend a marketing mix for products and services and in different contexts

	Thurs 5th 3-5pm
	All
	Revision

	10th April
	
	Examination.



This schedule is a guide only and may be changed. The Wednesday teaching session will be held from 17:00 – 19.30 and the Saturday session will run 10:00 – 15.30

Essential Reading  
Fill. C, (2009) Marketing Communications: Interactivity, Communities and Content 5e. Essex. Pearson Education Limited.

Journals
Journal of Marketing 
Journal of Marketing Research
Marketing
Marketing Week
Harvard Business Review
Also Commercial Reports, Government Reports, Trade Reports

Websites
http://www.marketresearch.org.uk
http://marketing.haynet.com
http://thetimes.co.uk
http://www.ft.com
http://www.cim.co.uk
http://www.connectedinmarketing.com
http://www.economist.com
http://www.emarketer.com
http://www.booksites.net
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