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[bookmark: _Toc241996393]Part 2: Reading Responses
1. Main idea:social media has revolutionized the way small businesses market to their customers, create awareness and generate sales. Businesses can attract the attention of people from outside their region by sharing information about themselves or entertainment, and occasionally they may turn into larger business operations (Ainin et al., 2015; Chatterjee & Kar, 2020).
2. Key point and evidence:social media can convert online attention into actual customers and business expansion. Within a year Little Louie's Paper Bus had garnered approximately 45 million views and requests were coming in from the United States and the Bahamas. This is a testament to how short videos can generate customer interest in areas beyond.
3. Different key point and evidence:social media can be the tool that takes your business from a traditional selling to an online and/or wider market one. Lindy Lou's Boutique has been shipping since the start of the pandemic, has gone fully online and now ships clothing throughout the UK and Australia. The article also chronicles a store that sells prom dresses to teens from the Channel Islands, and Cyprus.
4. Most important part:“People buy from people” is the most important part. Whether it's the products they buy or the personalities, stories and real-life experiences the business owners share, customers are listening. This one-on-one touch can do much to make a small business look reliable and keep itself in people's minds.
5. Reflection-difficulty:However, finding the best evidence in the article was a challenge since there are several different examples of businesses that have been doing well in social media. I found the in-class activities difficult because I had to select the most appropriate information, and arrange it in the right TEEL structure. It was also challenging to make arguments about the ways in which each instance helped to convey my message without simply restating the text.
6. What helped:The mind map, the teacher explanations and TEEL structure assisted. They gave me an example of how to say the idea, explain it, include a specific example and connect it to the message. Also, it helped to highlight the repeated ideas as customers, views and business growth.


[bookmark: _Toc241996394]Assessment 2
[bookmark: _Toc241996395]A. TEEL Activities
[bookmark: _Toc241996396]1. Identify the TEEL structure
1. [T]Data helps businesses make more efficient decisions and minimize risk. A lot of companies are using the analysis of data to inform their pricing, stocking, and planning decisions.
2. [E] According to McKinsey Global Institute (2017), data-driven companies are much more likely to acquire customers and to be profitable compared to companies that do not rely on data. 
3. [EXP]The research shows that data can lead to tangible improvements in business performance and more than just collecting the data.
4. [EXP]Further, companies need to leverage the data to make informed decisions.
5. [E]For instance, data can reveal that some products have been selling out quickly, which can prompt managers to make prompt decisions to cut back on waste.
6. [L]Overall, data enables better and accurate business decision-making. The link sentence reaffirms the main point and reiterates the importance of the evidence.
[bookmark: _Toc241996397]2. Cohesive devices
	Cohesive Devices
	Purposes

	“Additionally”
	-indicating that another explanation or explanation of a similar nature can be given, and that businesses need to do something in response to the information. 

	“For example”
	- means presents speific evidence and shows the reader how the evidence is used.

	“Overall”
	-indicates the ending of the given paragraph and transitions to the next topic.




[bookmark: _Toc241996398]3. Strongest topic sentence
C) Good customer service can help to increase customer satisfaction and make customers more likely to return to a business. It includes a clear topic sentence and two distinct benefits which gives the reader a clear direction of the paragraph.
[bookmark: _Toc241996399]4. Strongest explanation
A) This is because workers can work together to share work, brainstorm and brainstorm and work towards a solution together more efficiently. It gives clarity about why teamwork is necessary to accomplish shared goals rather than explain the importance of teamwork.
[bookmark: _Toc241996400]5. Strongest evidence
B) Ainin et al. (2015) reported that the use of Facebook by SMEs was significantly positively related to both financial performance and customer relationship management as well as marketing costs. This is best as it contains research based evidence directly related to job effectiveness.
[bookmark: _Toc241996401]6. Strongest topic sentence
A) Good social Media will help to get better exposure for small businesses. It presents just one controlling idea and does not include superfluous detail in advance of the explanation.
[bookmark: _Toc241996402]7. Strongest explanation sentence
A) This can be helpful in marketing the business efficiently and communicating with customers who are not aware about the business. It provides an understanding of why social media is valuable, and how it relates to customer reach and online promotion.
[bookmark: _Toc241996403]Final Draft: TEEL Paragraph
[T]A small business can use social media to connect with more people. [EXP]It allows them to advertise products at an inexpensive rate, display their personality and humanize to communicate with people from outside their territory. There are also studies that associate the use of social media with improved customer relationships and business performance (Ainin et al., 2015). [E] For instance, a small café can post pictures of new items and special promotions on Instagram to the possible visitors of the business. [L]Therefore, with social media small businesses can create awareness and draw in customers without investing as much as they typically would invest in traditional advertising. The paragraph is effective because every sentence has a clear purpose using TEEL.
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