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	Insert hyperlink to website
	Ten Pin Bowling | Bowling Alleys | Hollywood Bowl

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the website loads easily and very rapid as soon as I click it, it loads straight away this is good because the faster the user gets on the website the better for the company.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: the website contains a variety of sub pages such as the locations, offers, food and drinks, games and so on this is very helpful as the customer knows exactly where to click for what they are looking for and it keeps it simple which doesn’t confuse the customer making it better for the company to get customers. It also makes it easier to find the location as they have a link specifically for location which lets you put your postcode and find the nearest location.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: the customer can make a booking through the website in a very simple way because it has a tab exactly for bookings which lets the customer type their postcode and find the nearest location to them and it they can make a booking to the location of their choice.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: the website could have their social media in a more visible place near the top as on the website they put all their socials at the bottom and most people don’t scroll all the way at the bottom which is more confusing for them because if the customer can click the social media faster they can see more about the bowling and it would get them more interested.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the website is very eye catching because it’s very colourful this shows its not boring and it catches the customers attention. On the computer its easier for the customers to navigate as they can see more at one time but on the phone its harder to see more things at a time for example the links on the computer is all the way at the top and easy to click but on the phone you have to look for them.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the website has purple and pink colour theme which catches the eye of the customer and the images are very high quality and they are related to the business which is bowling. Unfortunately the website does not have any videos which would help the customers a lot as its easier for them to understand about the company as visual videos are easier for the customers and more convenient.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: the website does not have a chat tool this is not good for the business as the customers might get confused about some things but they have no where to get an easy and quick answer to their questions. The website does have a contact link but most customers would prefer a chat bot because its much easier for them.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are up to date and when you click the links it takes you straight to the social media you selected this is good for the company because it helps the customer to access their social medias easier without any hassle as some customers wouldn’t have the time to manually search for the socials.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: the services offered by the company are very easy to see as there is a tab called games which you can see all the games and services that the company offers which helps the customer see all the games really quick and easy which helps the company get the customer to pick what games they want to play.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The customer reviews are not available on the website this is a downside for them as the customers would like to see the reviews of other people who have used this companies’ services but if they cant find any reviews on the website this would make the customers think differently about the companies services. Maybe they can find reviews on Trustpilot but most customers wont bother to do that as they don’t want to do extra searching so it would be better for them to make reviews available on the website.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The services are presented as high quality and I would use the companies services because it’s easy to navigate the website and there’s not too much information which could overwhelm the customers which makes it easier for the customers to make bookings as there are tabs specifically for that which makes the website very simple to use.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are not shown straight away on the first page you would need to select the service you want and the amount of games and then you would get all the prices which I consider to be good and it also shows the different prices for under 16 and over 16 which is good for the customer and made very clear.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. lanes

	
	2. tenpin

	
	3. bowling

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: the company only comes up when I search bowling.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are very important in todays society for businesses because according to data reportal  the internet in the uk was used by a total of 88 million devices in 2025 which is equivalent to 127 percent of the uks population and a total of 67.8 million individuals were using the internet in 2025 which is 97.8 percent of the population. This shows that websites are a big part of uk modern businesses as almost every person in the uk is using the inernet which makes it easier for them to find places and book into places rather than going physically into places to book in which for most people it seems too much as its way easier to book in anywhere from a few clicks on your phone/computer in the comfort of your home.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: to improve the website in my opinion they should add a chat bot as this would help the company get customers easier because if the customers have any questions they don’t have any way to get a quick answer because they would have to call them or email them which takes a lot of time and some customers wont bother to do that which can make them find a different website with the same services with a chat bot. Having a chat bot would increase customers and make higher revenue for the company through the website.
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