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Quote: “Never doubt that a small group of thoughtful, committed citizens can change the world; indeed, it’s the only thing that ever has.” American cultural anthropologist Margaret Mead.

Introduction: 
TerraCycle is an organisation which focuses on “Eliminating the Idea of Waste® by recycling the non-recyclable." (TerraCycle, 2019) This Idea was established by 19 year old Tom Szaky whom in 2010 came up with the idea of using food waste as fertiliser to feed their indoor plants. This idea developed into the organisation of TerraCycle as it started as grow in its established location of Canada to the United States where in 2008 large businesses such as Capri Sun signed with TerraCycles as a sponsor to return used packaging to TerraCycle for them to recycle their products. 
TerraCycle went global in 2009 where from then it has been offering free programs for the public to be encouraged to send certain non-recyclable waste which is funded by “conscientious companies”. I think this organisation is a great company to scrutinise of how much they have contributed to sustainability. 

How has TerraCycle contributed to advancing sustainability:
The definition of sustainability is described as the “ability to maintain or support an activity or process over the long term” (Business Dictionary, 2019). In relation to this paper, I feel sustainability is for a person, group or organisation to make a positive influence to an issue worldwide over the long term. The example in this paper is TerraCycles which is an organisation which seems to be advancing sustainability by tackling the issue of nonrecyclable waste. 

[bookmark: _GoBack]Since being established TerraCycle have been offering free recycling programs nationally which are financed by brands manufactures and retailers who take part in the programmes. An example of an organisation working with TerraCycle is PZ Cussons. PZ Cussons is a consumer product group who specialises in maintaining well knows brands across a wide spectrum of products such as person care & beauty, home care, food & nutrition and electricals (PZ Cussons, 2019). In particular TerraCycle  is working with PZ Cusson on their personal care brands better known as Carex, Bayley’s of Bond Street and Imperial Leather. This partnership brought forward the Carex recycling program where TerraCycles let its members set up public drop off locations where consumers of the above brands collect and send to public drop off locations for them to then be sent to TerraCycle for the organisation to clean recycle the products. By doing this TerraCycle is encouraging PZ Cusson to commit to a plastic promise which for the company to reduce their plastic consumption in their products by 25% by 2020, this is better known as the “25 by 25 plastic promise” (TerraCycle, 2019). 

Once the collected non-recyclable waste such as the Carex products are received at TerraCycle, they are then categorised in the method of how they are going to be recycled. These categories are sorted as reuse which is reusing parts of a product such as a laptop to restore it to its original use, upcycling is another category of sorting the waste which is sewing waste such as crisp packaging together to create new products such as new shower curtains which are available to purchase on their website.  Recycling is the organisations third category of sorting waste which is turning materials such as a pen back into its raw material substance so it can be recreated, the fourth category is closed loops solution which is a scientist creation to turn used products into new products and the final category is composting which is burying organic ingredients such as coffee to grow new plants (TerraCycle, 2019).

What TerraCycle is doing is very important as if this was being completed nationally in the United Kingdom then this would be that the UK would not have to send any of its waste to landfills which have the disadvantage of releasing dangerous gases, non-biodegradable products being in landfill meaning they will never decay and also lack of capacity remaining in the UK. 

TerraCycle is proof that all waste no matter if its non-recyclable can be reused in some form. TerraCycle is proving itself to advancing sustainability in transforming the way consumers around the globe deal with their waste. This is the opposite of what local councils such as Pembrokeshire County Council are doing; Pembrokeshire council have recently introduced a new recycling scheme across its regions, however it is not as sustainable compared to TerraCycle. 
Pembrokeshire County Council introduced a scheme that means glass, carboard, hard plastic, cans and food all gets recycled, however products such as walkers crisp, all sweets and chocolate packaging all goes in the non-recyclable bag and gets sent to landfills (Pembrokeshire County Council, 2019). This method can be seen to be contributing towards the waste issue across the globe with landfill capacity in the UK running out and hazardous gases are being released into the atmosphere contributing to climate change. 
TerraCycle has proven that it has found a solution to waste problems and it has forged deals with many companies such as walkers crisps and PZ Cussons to dispose of waste responsibly, the question must be why aren’t councils across the UK following in the footsteps of TerraCycles to advance sustainability surround waste? 

There could however be some shortfalls to TerraCycle business plan which will advance sustainability as found by a report by R2 case study. This report found a that “The main internal weakness of TerraCycle’s business model is the lack of scalability in result of low amount of materials collected. The company would benefit from raising the quantity of waste by decreasing the unit costs of material aggregation, segregation and processing. However, it seems that the characteristics of items collected (small size, cheap) imply that this would require radically increase of the collector’s network” (Rok., 2019). The quote extracted from the report shows the risk that the organisation may not have the scalability since it doesn’t collect enough waste and would benefit by decreasing the costs it charges to collect waste so external companies will start to use and invest in TerraCycle. It would seem that if TerraCycle isn’t able to grow the amount of waste it can process then it will not be contributing enough to sustainability to make a difference worldwide, this is why it important for TerraCycle to follow any advice given by case studies such as R2 which could help the organisation become the leading company to solving the waste crisis faced globally. 
After processing its waste, TerraCycle then sells its new products to consumers which highlights the sustainability the organisation is bringing to consumers, instead of non-recyclable going to landfills, plastic waste can be turned into products such as outdoor picnic table. This means that TerraCycle contributing to a circular economy where goods and services are being continually used and purchased by consumers. Being an organisation that contributes into a circular economy shows proof of how advance Terracycle is in terms of making a difference to sustainability (Helper, 2015).
Why is evidence important?
In relation to the quote by Margret Mead, I consider myself in agreement since TerraCycle was the idea of one 19 year old man who developed an organisation which is currently operating in 20 countries across the globe, these people are working together to find a common goal of recycling every piece of waste even if it’s not recyclable. TerraCycle is tackling the waste problems by finding solutions through scientific research, concluding answers from this research could in the future solve waste pollution in its entirety including ocean plastic pollution. If this is achieved then the world can rely wholly on a circular economy which means there no waste is produced anywhere in the world.   
The above evidence in this paper is important since it helps builds up an understanding of the work carried out by TerraCycle so people can form their own opinion on whether or not the organisation is making a contribution too sustainability. I think the evidence provide a solid rational to prove that TerraCycle is making an influential impact worldwide on how consumers can dispose of their waste, however, the organisation as described in the evidence above needs to find a way to grow their operations so they can increase the supply and demand of the waste it process so it can overall make a visible difference to creating a circular economy worldwide. 
To conclude, I feel that TerraCycle is making a strong contribution to sustainability since the organisation is tackling problems that will occur to countries across the world in relation to waste issues such as countries such as the UK running out of landfill space, pollution in oceans and more. By promoting a circular economy, I believe TerraCycle will help find solutions to worldwide problems of waste disposal, however the organisation must advertise more and encourage organisations and consumers alike to join new recycling schemes on its website. I believe TerraCycle is making contribution to sustainability and it the long term could save many lives from pollution hazards such as landfill gases and save many animals at sea from plastic pollution. 
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