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[bookmark: _Toc213408815]Introduction
This report presents the redesign process of EduNext’s website, an established online education platform that offers a wide range of high-quality digital learning courses across multiple disciplines. Over time, EduNext has built a strong reputation for providing flexible and accessible education opportunities, but its existing website no longer reflects the platform’s professional standards or meets the evolving expectations of its users. As digital learning becomes increasingly competitive, a modern, user-centered, and responsive website is essential for maintaining EduNext’s position in the market [2].
The main purpose of this redesign project is to improve user engagement, accessibility, and overall usability while aligning the platform’s visual identity with its brand values and target audience. The new design seeks to create a seamless and enjoyable user experience that encourages visitors to explore courses, interact with content, and complete the enrolment process efficiently. To achieve this, the project applies key UI/UX design principles focused on clarity, functionality, and aesthetic consistency [1], [4].
This report outlines the full design process followed to achieve these objectives. It begins with the development of a mood board, which establishes the desired visual tone and brand direction through the use of colours, typography, and imagery. It then moves on to the creation of wireframes to define the structure and layout of the key website pages, ensuring logical navigation and an intuitive user journey. Finally, the process concludes with the development of an interactive prototype in Inkscape, allowing a realistic simulation of the website’s functionality and navigation [4].
In addition to describing the design stages, this report also provides a detailed justification for the design decisions made throughout the project. Specific attention is given to choices related to colour palette, typography, layout composition, and accessibility, each supported by principles of user experience design [1], [2]. The document concludes with a reflection on how the proposed design successfully enhances EduNext’s overall user experience, strengthens its brand identity, and supports the company’s strategic goals of improving course enrolment rates, user satisfaction, and trust in the platform.













[bookmark: _Toc213408816]4. EduNext Website Redesign
The existing EduNext website presents several usability, accessibility, and engagement issues that significantly impact the overall user experience and contribute to lower course enrolment rates [2]. As an established online learning platform, EduNext serves a diverse audience that includes students, professionals, and employers seeking flexible education solutions. However, the current website design no longer meets the standards expected by modern users in terms of functionality, clarity, and responsiveness.
During the initial evaluation of the website’s structure, layout, and visual presentation, a number of key weaknesses were identified. These included inconsistent navigation, limited and outdated course descriptions, poor mobile optimization, and a lack of engaging visual content. Furthermore, accessibility barriers such as low colour contrast and small typography reduced readability for users with visual impairments [1]. The enrolment process was also found to be unnecessarily complex, discouraging potential learners from completing their registration [5].
Addressing these issues became the foundation of the redesign process. The goal was to create a modern, user-friendly, and visually coherent platform that would support EduNext’s mission of providing accessible and high-quality online education. Through the application of UI/UX principles, the redesign introduces solutions aimed at improving navigation flow, enhancing visual appeal, simplifying course enrolment, and ensuring full accessibility across all devices [4], [6]. These enhancements not only improve usability but also help strengthen user trust and engagement, leading to higher satisfaction and increased enrolment rates.
[bookmark: _Toc213408817]4.1 Poor Navigation Structure
The original website suffered from complex and inconsistent navigation, making it difficult for users to locate key information such as course details, pricing, or enrolment steps.
Proposed Solution:
A simplified and consistent navigation bar has been designed to appear on all pages, ensuring users can easily move between sections such as Home, Courses, Employers, Enrolment Information, and Contact. Clear labelling and a logical hierarchy improve accessibility and overall usability.
[bookmark: _Toc213408818]4.2 Outdated Visual Design
The old design lacked modern aesthetics and did not reflect EduNext’s identity as an innovative learning platform.
Proposed Solution:
A new visual direction was developed through the mood board, focusing on a modern, professional color palette (deep blue and gold tones) that communicates trust and quality. Updated typography and clean layouts create a more contemporary and engaging user experience.
[bookmark: _Toc213408819]4.3 Non-Responsive Layout
The previous website was not optimized for different screen sizes, limiting usability on mobile devices.
Proposed Solution:
Wireframes were designed with a responsive grid structure, ensuring that the new layout adapts seamlessly to desktops, tablets, and smartphones. This enhances accessibility and broadens the platform’s reach.
[bookmark: _Toc213408820]4.4 Limited Course Information
The old platform offered brief and uninformative course descriptions, making it difficult for users to understand the course value before enrolling.
Proposed Solution:
The new design includes detailed course pages with structured content  including a short description, learning outcomes, level, duration, format, and certification information  helping users make informed decisions.
[bookmark: _Toc213408821]4.5 Complicated Enrolment Process
The existing enrolment process was lengthy and confusing, discouraging users from completing registration.
Proposed Solution:
A clear Enrolment Information page was designed to explain the process simply. Users can now contact EduNext through a single form to receive a secure link for enrolment, streamlining the process and improving conversion rates.
[bookmark: _Toc213408822]4.6 Accessibility and Readability Issues
The colour contrast and typography in the old design made reading difficult for some users, particularly those with visual impairments.
Proposed Solution:
The redesigned interface follows accessibility best practices, using high-contrast colours, legible sans-serif fonts, and adequate spacing between elements to enhance readability for all users.
[bookmark: _Toc213408823]4.7 Ineffective Calls to Action
The old website’s calls to action (CTAs) were either missing or poorly positioned, reducing user engagement.
Proposed Solution:
Strategically placed CTAs such as “View Course” and “Start Learning Today” were introduced to guide users through the site and encourage enrolment.
Overall, the redesign of EduNext’s website focuses on creating a user-friendly, visually appealing, and accessible platform. The proposed improvements aim to increase user satisfaction, strengthen brand identity, and ultimately drive higher course enrolment rates.
[bookmark: _Toc213408824]4.8 Low-Quality Images and Videos
The original EduNext website featured low-resolution visuals and outdated videos, which weakened its professional appeal and user engagement.
Proposed Solution:
The redesign introduces high-quality, optimized images and video banners that reflect EduNext’s modern identity and subjects. These enhancements improve visual impact while maintaining fast loading performance.

[bookmark: _Toc213408825]4.9 Lack of Personalized Course Recommendations
The old website did not suggest relevant courses based on user interests, limiting engagement and course discovery.
Proposed Solution:
The new design adds a personalized recommendation section displaying related or popular courses such as “Recommended for You.” This encourages users to explore more content and supports higher enrolment rates.

[bookmark: _Toc213408826]4.10 No Data-Driven Personalization
The previous platform lacked analytics-based customization, offering a static experience for all users.
Proposed Solution:
The redesign emphasizes data-driven personalization, allowing EduNext to adapt content and layout based on user behavior and preferences — improving relevance, engagement, and trust.


[bookmark: _Toc213408827]5. Responsive Design Implementation
In today’s digital environment, users access websites across a wide range of devices, from desktop computers to smartphones and tablets. For e-commerce and online learning platforms such as EduNext, implementing a responsive design is essential to ensure accessibility, usability, and engagement across all screen sizes [5], [6].
[bookmark: _Toc213408828]5.1 Importance of Responsive Design
Responsive design allows a website’s layout and visual elements to adapt automatically to different devices and resolutions. This ensures a consistent and enjoyable browsing experience regardless of the screen size [3]. For EduNext, this means that users can explore courses, read descriptions, and complete enrolment steps easily, whether they are using a desktop or mobile device.
[bookmark: _Toc213408829]5.2 User Experience Benefits
A responsive layout improves navigation, readability, and interaction  three key aspects of user experience (UX). When users can browse without zooming or scrolling excessively, they are more likely to remain engaged and trust the platform [1], [5]. In EduNext’s redesign, flexible grid layouts and scalable typography have been applied to maintain visual harmony and usability across all devices.
[bookmark: _Toc213408830]5.3 Impact on Conversion and Mobile Sales
In e-commerce contexts, responsive design has a direct impact on conversion rates. Research shows that users are more likely to complete purchases or enrolments on mobile-optimized websites [6]. For EduNext, an adaptive interface encourages users to enrol in courses immediately from their mobile devices, reducing drop-off rates caused by frustration or poor usability.
[bookmark: _Toc213408831]5.4 Technical Considerations
Responsive implementation involves optimising images, adjusting navigation menus for touch interfaces, and using scalable vector graphics (SVG) for better performance [3]. The redesigned EduNext prototype reflects these principles by maintaining clear visual hierarchy, easily tappable buttons, and lightweight page structures for fast loading times.
[bookmark: _Toc213408832]5.5 Accessibility and Inclusivity
Responsive design also enhances accessibility for users with disabilities. By ensuring that all interface components remain functional and legible at different screen sizes, the website becomes more inclusive [4]. This approach supports EduNext’s mission of providing equal learning opportunities for all users.
In summary, responsive design plays a vital role in improving EduNext’s overall usability and conversion potential. By ensuring seamless access across devices, the redesigned platform not only enhances user satisfaction but also supports higher mobile engagement and course enrolment rates  key goals for the platform’s growth and success [5], [6]. 
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[bookmark: _Toc213408834]Mood Board
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[bookmark: _Toc213408835]Implementation Section
The design process for EduNext’s website redesign began with the creation of a Mood Board and Wireframes, two key stages that guided the development of the final prototype. Both elements played an essential role in defining the visual identity, structure, and functionality of the platform [4].
[bookmark: _Toc213408836]6.1 Mood Board Influence
The mood board established the overall visual direction and emotional tone of the redesign. It included a selection of colours, fonts, images, and design references that reflect EduNext’s core values  professionalism, innovation, and accessibility [4].
The chosen colour palette, combining deep blue and gold tones, conveys trust, knowledge, and prestige, which aligns with EduNext’s brand as a reputable online education provider. Additionally, the use of clean and modern typography inspired a professional yet approachable tone suitable for a learning environment.
This stage ensured that all subsequent design decisions  including buttons, backgrounds, icons, and imagery  were consistent with the brand’s identity and visual coherence across the site.
[bookmark: _Toc213408837]6.2 Wireframe Influence
The wireframes served as the structural blueprint for the website, focusing on layout and user flow before any visual styling was applied  [3]. Each of the five key pages  Home, Courses, Enrolment Information, Employers, and Contact  was mapped out to determine the optimal placement of navigation bars, content blocks, and calls to action (CTAs).
By developing low-fidelity wireframes first, the design process emphasized usability and clarity. This allowed for early testing of navigation logic and page hierarchy, ensuring that users could intuitively access information such as course descriptions or contact details [2].
The wireframes directly influenced the prototype’s layout in Inkscape, maintaining consistent navigation menus, responsive grid alignment, and logical spacing between visual elements.
[bookmark: _Toc213408838]6.3 Integration into Final Design
Together, the mood board and wireframes provided a strong foundation for creating a visually engaging and user-centered prototype. The mood board defined how the website should look and feel, while the wireframes defined how it should work [4]. This combination ensured that the final design not only met EduNext’s branding goals but also delivered an intuitive and accessible user experience.

In summary, the mood board shaped the visual style and emotional appeal of the redesign, while the wireframes defined its usability and structure. These two tools were crucial in transforming EduNext’s website into a cohesive, modern, and user-friendly digital learning platform.

[bookmark: _Toc213408839]7. Conclusion
The redesign of the EduNext website highlights the significance of a systematic UI/UX design process in creating a high-quality, engaging, and accessible digital platform [1], [2], [4]. Through each stage  from the development of the mood board to the wireframes and final interactive prototype  the project demonstrated how thoughtful design decisions can directly enhance user experience and support business objectives [5].
The mood board established a clear visual direction that reflected EduNext’s core identity as a professional and trustworthy online learning provider. The selected colour palette, typography, and imagery helped to convey a sense of innovation and credibility while maintaining a friendly and inclusive tone. The wireframes translated these visual ideas into practical layouts, ensuring that users could navigate intuitively and access information quickly. By focusing on structure first, the design process prioritised functionality and user flow before aesthetics were applied.
The creation of the interactive prototype using Inkscape further reinforced the importance of user interaction and responsiveness. By linking key pages such as Home, Courses, Employers, Enrolment Information, and Contact, the prototype simulated real navigation and demonstrated how the redesigned site would function in practice. This step illustrated how consistent navigation, clear calls to action, and mobile responsiveness work together to enhance engagement and encourage course enrolment.
From a professional perspective, this project provided valuable experience in applying UI/UX methodologies to a real-world scenario. It reinforced the importance of aligning design decisions with user needs and business goals [6]. The redesign not only addressed the weaknesses of the original EduNext platform  such as poor navigation, lack of accessibility, and outdated visuals  but also introduced a coherent and modern interface that supports user trust and satisfaction.
In conclusion, the design process proved essential in achieving EduNext’s objectives of improving usability, accessibility, and engagement. The final prototype demonstrates how a well-researched and user-focused approach can transform a digital learning platform into a more effective and appealing online experience. This project reflects both the creative and analytical dimensions of web design and highlights the value of design thinking in meeting the strategic needs of a business like EduNext.
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for organisations.

Our goal is to help employers and business leaders develop a skilled, motivated workforce
that can adapt and thrive in today's fast-changing digital world Partnering with EduNext
means gaining access to high-quality online courses designed by industry professionals. We
provide flexible, accessible, and cost-effective learning solutions that allow your team to
upskill without interrupting daily operations. Whether your company needs training in
digital marketing, data analytics, or web design, EduNext offers programs that deliver
measurable resultsWe also understand that every organisation s different. That's why we
offer custom training packages tailored to your company's specific goals and employee
needs. Our corporate learning specialists can help you identify skill gaps, select the most
relevant courses, and track your team's progress in real time.By collaborating with EduNext,
you'ljoin a growing network of employers who invest in their people — building stronger
teams, improving retention, and staying competitive in their industries.Let us help you
empower your workforce with the right skills for the future.

Contact our corporate team today to learn more about partnership opportunities and
custom training solutions.





image5.png
EduNex< gy pe e S

At EduNext, enrolling in a course is a quick, straightforward, and fully supported process.
We want every learner to begin their educational journey with confidence, which is why our
enrolment procedure is designed to be simple and personalised.To start your enrolment, please
reach out to our admissions team via the Contact page. Once we receive your message, we will
promptly send you a secure, personalised link that allows you to complete your registration
online. This ensures that your details remain safe and that you can access your chosen course
with ease.During the enrolment process, our dedicated support team is always available to
provide guidance and answer any questions you may have, whether it’s about course content,
payment options, study schedules, or technical assistance.At EduNext, we believe that every
learner deserves a seamless start. From the moment you contact us to your first day of study,
we're committed to making your experience smooth, transparent, and stress-free.Take the first
step toward your goals today, contact us to begin your enrolment and unlock new learning
opportunities with EduNext.
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