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Website Evaluation Report: Eden Spa Harborne
Introduction
In this report review, I analyse the official website of Eden Spa Harborne which can be accessed at https://edenspaharborne.wixsite.com/eden-spa. My evaluation focuses on the usability and design elements, as well as content and its quality, technical performance, SEO, and established accessibility guidelines. In evaluating this site, I aim to provide balanced feedback and recommendations on how the design and functionality can be enhanced while noting the strengths of the site. In completing the evaluation, I draw on established principles of web usability and academic literature to evaluate the extent to which this site supports its intended business functions.

Usability and User Experience
Usability focuses on how users can achieve goals on a website in a correct, effective and efficient manner (Nielsen, 2012). Eden Spa Harborne has a straightforward top navigation bar that contains “Home”, “The Spa”, “Treatments”, “Contact” and “More”. This format aids good findability and allows users to retrieve basic information without difficulty.
In addition, there is no search bar, no site map or filtering options. These omissions can hinder navigational efficiency for users with specific questions, particularly on mobile devices (Krug, 2014). Some navigational items under the "More" tab is also labelled inconsistently which may result in user pathway problems. User-centred design calls for labelling that makes sense, is consistent, and meaningful throughout the interface (Garrett, 2011).
Furthermore, the website does not have features such as appointment booking or live chat which are standard for modern service-oriented websites (Morville and Rosenfeld, 2006). These features would improve the ease of use and user engagement.

Content's Importance and Structure to a Website
A website is best evaluated with regard to how effectively it communicates its message and content quality. This, along with redish's work indicates that content quality remains one of the foremost considerations (Redish, 2012). As with every other spa, Eden spa dusseled harbourne has an intuitive website that has a shallow gallery and brief service descriptions. Notwithstanding, the descriptions are very basic and core decisional information such as pricing, duration, and specific benefits are missing which would greatly aid customer decision making.
Even though the spa brands itself as wellness focused, the tone is approachable, but there is no “About Us'' which outlines staff credentials or serves as a proxy for spa ethos, This increases the potential distrust many customers will experience (Fogg, 2003). In addition, there is no means to access customer testimonials, case studies, or reviews and this form of content greatly shapes user trust and impacts purchase behaviour (Chevalier and Mayzlin, 2006).
The accompanying content does not contain the essential elements to prompt Google search engines for query matching due to low keyword volume, lack of sub heading uniformity, and lack of order in meta data, which extricates the possibility of being noticeable at google ranks (Enge et al., 2015).

Website Visuals and Aesthetic Design
The visual appeal of a site is equally important as the rest functions. Lavie and Tractinsky (2004) mention that aesthetic impression improves interface trust and perceived professionalism. A neutral colour palette combined with minimalism for the Eden Spa Harborne spa business website fits their brand identity. The homepage already sets a theme with a background image of a massage table.
While the imagery is visually appealing, much of it seems to be stock photos which can undermine authenticity (Tuch et al., 2012). Because there are no photos of the spa or the staff, clients are unable to perceive the actual environment and services offered. There are also font size discrepancies across sections, the image gallery takes too long to load, indicating lack of optimization, and there is no attempt to fix original images from the spa.
While Cawsey and Rowley (2016) argue that Wix is ideal for small businesses, the ease of use comes with lack of customization freedom and professionalism associated with tailored sites. Custom domains would elevate the image of the business, as many users find generic Wix URLs unprofessional.

Accessibility Considerations Alongside Mobile Responsiveness
Accessibility permits website usage by individuals with disabilities employing screen readers or other input tools (W3C, 2018). The Eden Spa Harborne website does not provide non-meaningful alt texts for all images and in some places, the colour contrast of the mask is too weak which discriminated against the visually impaired users.
There is no evidence the site observes WCAG 2.1 guidelines, and it is particularly worrying bearing in mind the UK Equality Act 2010 provisions concerning, among other things, the accessibility of digital services. Not upholding standards of accessibility is likely to diminish user engagement and increase the damage to a business’s reputation plus legal exposure (Clark, 2003).
On the bright side, the site is mobile responsive and displays well on various screen sizes. Some of the click-able portions on the smart phones are too small which may reduce user interaction (Statista, 2021).

Technical Performance and Security
For SEO rankings and user experience, page speed and security are two important elements. Google (2020) highlighted the fact that slow websites noticeably increase bounce rates. The gallery and image-laden pages of Eden Spa Harborne’s site are infamously slow. With the optimization of images and utilization of a content delivery network (CDN), performance would most likely surge.
A profound lack of an SSL certificate is also another pertinent issue. The browser marks the site as "Not Secure," significantly diminishing user trust, especially when users are prompted to fill out contact forms or share personal information (Chen et al., 2010). Implementing HTTPS and basic credibility standards is vital for compliance with GDPR, as well as for IoT credibility.

Search Engine Optimization (SEO) and Site Visibility
Insufficient meta tags, descriptive text, and keywords most likely contributed to the site’s low visibility on search engines. An organic traffic strategy is fundamental to business growth, and a lack of basic on-page optimization appears to be an oversight (Fishkin and Høgenhaven, 2013).
Also important for offline businesses looking to reach customers in their vicinity is local visibility, which the absence of a Google Maps link and structured business data (Schema markup) markedly limits (Moz, 2021).

Conclusion
The website for Eden Spa Harborne functions as a digital footprint which does not properly showcase the services and ambiance of the spa. In addition, significant gaps exist in content depth, design sophistication, accessibility, security, and search engine optimization (SEO). The spa’s website would better represent its identity and provide a more welcoming and engaging experience for potential clients if these changes were made.
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