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Marketing Information System and Its Components
A technical system in which all the marketing activities of an organization are concerned is known as a marketing information system. In the procedures of MIS, gathering data from different sources is the first factor. Gathered data is then stored in the system cloud storage. MIS is responsible for assembling the data is related categories for the sake of proper distribution. MIS provides the concerning data to the managers or chiefs of the organizations according to the occasions or their needs (Ingram, 2019 ). Four components join and develop the whole marketing information system. There is application software, a database, user-interface, and manipulation with the support system. MIS system is incomplete or less efficient without the cooperation of these mentioned components. 
Managers, employees, and other staff of the marketing department is considered as user-interface, which are supposed to use MIS for the purposes of the marketing system. Software is the second component through which employees get help to work in accordance where needs are changing. Designing and development of software are conducted in a way that it can help the managers according to their needs. The marketing department of any organization is considered the most working department because the needs and wants related to it never remains the same. MIS is a software that aims to help managers according to their needs in marketing activities in different situations. The marketing database is the third components, where all the marketing files and other data is stored for further uses. Cloud storage is considerably the best factor that can be used as a secured database (Spoorthy & Kumar, 2016). Lastly, the component of MIS is the support system. Basically, the support system is the set of people, employees, or workers that are there to regulates, maintain, and manage hardware and software of marketing information system. 
Organization
Outrigger hotel and resorts are the chosen organization in this research. Any hotel chain requires a strong information system through which it can gather data of their customers all around the world. MIS has become an essential tool for any hotel working in the industry of hospitality and tourism. Outrigger hotel and resorts use marketing information system for the recognition of the needs of its customers. Marketing strategies are developed based on needs that are identified. Sistrade is a marketing information software that this organization uses. The main purpose of using this software is that it is highly efficient in gathering procedures and then conducting marketing analysis. This software is considered one of the best software of MIS all around the world with a rating of 4.75 all around the world. 
Discussion
MIS is used for a number of process in the hotel chain management. As mentioned above that this outrigger hotel and resorts are using his trade marketing information software. This software is considerably compatible and easy to operate. Due to the emerging themes of marketing, outrigger hotel and resorts marketing department is able to customize its functions for meeting the needs (Law, 2011 ). Marketing managers of this hotel chain enter data about their customers in their own customized settings, which provide them easiness in further tasks. For instance, if a customer is interacting with the manager of Outrigger Hotel and resorts, his name, ID card number, and his home address will be noted at first. This data is essential only for recognizing the customer. Secondly, the major and important factor is noting down the information related to his needs, wants, and demands from the hotel, type of method which the customer used for paying money and contacting information. 
The marketing department of this organization saves whole data into databases for the purposes of using it in the future. This organization always keep data in an organized, segregated, and categorized form which make it easy for management to get data in the future. The marketing department of this organization prefers to gather and store in Cloud storage system in categorized form. Saving data in categorized form eradicate hurdles in the procedures of finding data in the future. 
Cloud storage helps the Outrigger hotels and resorts to keep data in a secure medium and a categorized form. Secondly, this database is used by this organization to store the data of organization related to taxes, government regulations, and market situations. Simply, the manager or database regulator is only a step away from getting any stored data about the customer of other factors (Karim, 2011). It requires only the name of customer or ID card number to enter in the field and database show the full form of the customer in seconds. 
The national database of the United States of America is also connected to this database for national security purposes, soon acquiring data the picture of customers is shown.  Management officials of the organization have the password for this cloud-based storage, and no employee or software regulator is allowed to make changes in the information of any customers. Although, without having the password, no employee can edit the data of the customer. Employees can only have access to the information but cannot make changes in it. The interface used in the marketing information system of this organization is fully user-friendly with which management saves a lot of time in gathering information. 
After gathering information, the situation of MIS is concerned to the managers that they use the information for marketing activities. Managers are not concerned about the whole information of the customer, but they require basic information of customers like his feedback to the hotel and his intentions. A new marketing strategy is made by the manager at this stage after deeply analyzing the provided information about the customers and their feedback. An example of their car renting and tour guide can be taken. Marketing managers have found that customers are satisfied with the car services and tour guide for visiting cities. Managers then develop a strategy of advertising their best facility, which is liked by a number of customers of Outrigger hotels and resorts (liu & Dong, 2012). Secondly, it is also identified that almost all the customers of this organization have social media accounts on different platforms. Marketing team, after identifying this factor from the provided information, chooses to target its customers by marketing on social media. 
Process of data gathering is not bounded to develop marketing strategies but also enable the management to have communication with the customers. This organization has a different kind of customers. Outrigger hotels and resorts always prefer it prospers customers that considerably the loyal customer because they always prefer outrigger. To keep in touch with these customers in terms of marketing, MIS team get contact information of these customers from the Marketing information system. This organization considers proper customer the most important and to market their services, outrigger offer different promotions and rewards to its prosper customers. This is the way or process that outrigger use for the purpose of marketing and identification of needs, demands and wants of customers. Management uses the gathered information from the MIS and then develop the strategy in accordance. 
Evaluation of MIS
It is discussed above that MIS is the perfect process for the purpose of marketing in the hospitality industry. Outrigger hotels and resorts are using Sistrade for all marketing activities. This software is designed in a way that it categories and assembling techniques can be changed or modified according to the needs. This software has more than 14 categories that are settled according to the needs and wants, although outrigger is using only 6 categories for gathering and assembling data. Evaluation and effectiveness of this software can be examined that it has reduced time requirements in all the marketing activities (vurukonda & Rao, 2016). Cloud-based storage is also helping the outrigger because management can get data from the past. Whole data which is gathered by the chiefs, managers, or other staff is directly saved into the storage and can be gathered by clicking. 
Conclusion
    The marketing information system is all about gathering, assembling, storing, and analyzing the data. Cloud-based storage is one of the most important parts of MIS which is responsible for increasing productivity and efficiency. Competition in the hospitality industry has reached its peak. To tackle the competition, all hospitality organizations are using the Marketing information system. To conclude the discussion, MIS is the considerably the most important tool for all the hospitality organization. Every hotel can have access to this software as they are available in the market and can be modified according to the needs.	
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