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Executive Summary 
In this report, the allegations of greenwashing that have been levelled against Hilton, a worldwide leader in the hotel sector, are investigated. Greenwashing is a misleading activity that involves grossly inflating or falsely stating that a company engages in environmentally beneficial measures in order to attract customers that are environmentally sensitive. The charges that have been made against Hilton Hotels give rise to the possibility that the firm is engaged in such activities in order to improve its corporate image. This paper's goal is to examine these assertions, evaluate the authenticity of the charges, and assess the real environmental sustainability efforts that Hilton has been doing. 
















Table of Contents
I.Introduction…………………………………………………………..……………………………………….……….………...4
II. Hilton Hotels Worldwide background ……………………………..…………………………..……….…..….…5     
 III. Greenwashing allegations against Hilton………………..……..……………………....….……………...….5
IV.The purpose of self-evaluation…………………………………..…….……………………….…….….……….….6
 V. HILTON self-evaluation system …………………………………..……………………………..…………...….……7
VI. Using “Green” technology	8
      A. Introduction to Green Technology in the Hospitality and Industries………………..……….….8
      B. Benefits of Green Technology in the Hospitality and Tourism Industries……………………...8
      C. Green Technology Solutions…………………………………………………………………………………………8
      D. Environmental Management………………………………………………………………………………………9
VII. Sustainable Development Goals…………………………………………………………………………………….9
       A. Hilton Travel with Purpose 2030 Goals ………………………………………………..………….….……10
       B. Hilton’s Current Achievements……………………………………..………………………….………...….…10
Conclusion	11
References	12












I. Introduction
The environmental sustainability movement has gained momentum in recent years, prompting businesses of all stripes to reconsider their methods and embrace greener 
alternatives. As an example of a sector experiencing a paradigm change, take the hotel industry: the idea of "going green" has become quite popular. To satisfy customers' demands and join the worldwide movement to combat climate change, hotels are integrating sustainable practices into their daily operations (Mills and Rudd, 2009). Greenwashing and green technology are the main topics of this paper, which will go into additional detail about these topics. As is well known, there are cases where even big brands have been accused of greenwashing due to their unsustainable practices. One of this case is about Hilton Hotels, regarding the charges that have been made against the corporation for Greenwashing but also provide an overview of the sustainability initiatives undertaken by Hilton Hotels as part of their commitment to environmental responsibility.

















II. [bookmark: _Hlk158199987][bookmark: _Hlk158220663]Hilton Hotel Worldwide background 

[bookmark: _Hlk158199806]The Hilton Hotel Worldwide (HHW) is one of the most rapidly expanding firms in the hospitality sector across the globe. To provide some context, Hilton now operates 5,646 hotels throughout the globe, with an additional 2,530 properties currently under construction.
Hilton has advocated for several policies and activities that place an emphasis on environmental responsibility. Hilton, in 2018, unveiled a strategy incorporating global Sustainable Development Goals that it had developed over the years in order to halve its environmental impact and double its investment in social impact. These include the reduction of waste, the improvement of energy efficiency, and the involvement of the community (Fachada, 2023). If the claims made by the corporation are true, they are in line with the rising concern that people all around the world have for environmentally responsible corporate operations. Sceptics, on the other hand, contend that Hilton's efforts are mainly cosmetic and focused at generating a favourable public image rather than bringing about significant change.

III. [bookmark: _Hlk158906634]Greenwashing allegations against Hilton

Greenwashing is misrepresenting a product, service, business, or practice's environmental friendliness. It includes exaggerating a product or organization's sustainability, environmental, or social responsibility.
Greenwashing companies utilise marketing and branding to make their goods and operations seem more eco-friendly than they are. They may use deceptive labelling, make unfounded claims, or highlight a product's environmental friendliness while downplaying its total effect (Papagiannakis et al., 2024).
In 2018, HHW came up with a study called "Travel with Purpose 2030 Goals" to commemorate its centenary. Hilton has pledged to more than double its investment in environmental efforts and reduce its environmental impact over the next decade, according to the study. The analysis highlights a 61% reduction in overall carbon emissions across all Hilton sites, as highlighted by Hilton.
A small number of customers have accused Hilton of 'greenwashing', the practice of promoting environmentally friendly business activities for financial gain rather than actual environmental benefit. Hilton, according to Tourism Concern, cut down a lot of mangroves and palm trees to construct their resort on Mandhoo Island, even though they said they were protecting the environment (Bhattacharyya et al., 2021).
The significant cost reductions that Hilton and other major companies are making via energy and water conservation projects are not specifically allocated to be used in corporate social responsibility expenditures. Health and safety considerations typically take precedence when there is a perceived conflict between extravagant consumption and the protection of limited resources. For example, promoting the usage of single-use plastic glasses near swimming pools in lieu of glass but ignoring the possibility of long-lasting, washable plastic glasses (Bohdanowicz, et al, 2011).

IV. [bookmark: _Hlk158908080]The purpose of self-evaluation
A considerable proportion of hotel corporations are actively engaging in initiatives aimed at mitigating carbon emissions, despite the ongoing expansion of the lodging and travel sector. Assessing the environmental performance of the industry is a fundamental prerequisite in order to effectively tackle the sector's conservation endeavours (Jurigová et al., 2016).
For hotels to be viable ultimately and to have minimal negative effects on society, the economy, and the environment, they need to implement a sustainable self-evaluation system that entails analysing and improving several parts of their operations.
The key components to be considered are:
· Environmental impact assessment
· Social Responsibility
· Economic Sustainability
· Guest Experience and Satisfaction
· Certifications and Standards
· Transparency and Communication
· Technology Integration
· Regular Audits and Assessments (Bohdanowicz and Zientara, 2014).
Transparency in reporting is undeniably essential if organisations are to be held accountable for their activities. Companies have the challenge of deciding how much information to share with various stakeholders, which might include disclosing information that casts a negative impression on the organisatio (Font et al., 2012).
Through the implementation of a thorough sustainable self-evaluation system, hotels have the opportunity to minimise their impact on the environment while simultaneously improving their reputation, attracting guests who prioritise environmental consciousness, and making a positive contribution to their local communities.

V. [bookmark: _Hlk158908386]HILTON self-evaluation system
Despite the upheaval, controversy, and public disapproval, Hilton Hotels was able to implement a strong code of conduct, launch a unique programme for ecological reporting, and establish a platform for CSR communication across the whole organisation.
Hilton Environmental Reporting (HER) is an internal reporting system that was established in 2004 for the purpose of monitoring environmental performance. This was done because it is necessary to use performance measuring instruments in conjunction with the process of establishing efficiency and reduction objectives (Bohdanowicz,2007). A worldwide sustainability tool utilised by all Hilton Worldwide businesses, LightStay superseded HER in 2010. 
This service leverages real-time data on cuisine, travel, and operational procedures for each property in order to enable corporate clients to evaluate the ecological consequences of hotel accommodations and conferences prior to making any purchasing decisions. When it comes to measuring brand success, sustainability is just as important as revenue, service, and quality at Hilton Worldwide (Zientara et al., 2020).
Along with energy-efficient procedures and technologies, the company must improve its equipment and supply chain. The company may invest in turbines that generate electricity to offset carbon and emphasise environmentally friendly layouts and supplies when developing new facilities (Fearis, 2023).


VI. Using “Green” technology
[bookmark: _Hlk158912877]A. Introduction to Green Technology in the Hospitality Industries
In the hospitality industries, green technology offer inventive products and services grounded in ecological responsibility and sustainability for both the environment and human beings. The hotel industry has a considerable impact on the environment, as it consumes large amounts of water, energy, and non-durable goods, while also generating significant quantities of raw and solid waste.  (Bhutto, et al. 2021).
[bookmark: _Hlk158912979]B. Benefits of Green Technology in the Hospitality and Tourism Industries 
Numerous hotels have started adopting innovative practices to enhance their environmental sustainability. These initiatives aim to reduce their ecological impact and address the rising concerns of environmentally conscious customers. Hoteliers have been motivated by the increasing importance of environmental sustainability to revamp their businesses (Abdou, Hassan and El Dief, 2020).
[bookmark: _Hlk158913040]	C. Green Technology Solutions
The use of divided waste baskets at source is implemented by certain hotel groups, including Hilton International and Fairmont Hotels and Resorts. Additionally, this makes it possible for the method of separation to be started immediately inside the room itself (Abd Rahman and Nezakati, 2016).
During the COVID-19 spread, hotels need to lower risks, make people more aware of safety, and keep customers calm in order to get more guests. So, using new technologies to reduce touch between guests and staff and making hotels cleaner may lower the health risks for hotel guests (Gowreesunkar et al., 2021). A lot of global hotel chains have used technology to keep people from talking to each other. Marriott, Hyatt and Hilton all use robot cleaning, mobile check-in, and station check-in to keep customers from having to talk to staff. They now use electric sprayers, ultraviolet light tools, and other things to clean better (Shin & Kang, 2020).
[bookmark: _Hlk158913126]

D. Environmental Management
In terms of energy management (ISO50001) and environmental management (ISO14001), Hilton is the pioneering worldwide hotel organisation to get these certifications. LightStay considers energy, carbon emissions, trash, and water from hotel operations and services.The system tracks 200 operating activities, including cleanliness, food waste, paper product consumption, air quality, chemical storage, and transportation. Based on this environmental management platform, the study shows that from 2008 to 2018, Hilton cut the amount of energy and water it used by 22%, as well as the amount of carbon dioxide it released by 34% across all of its properties (Punitha et al., 2016). By adopting green practices, Hilton aim to gain a competitive edge and attract guests who prioritise sustainability. Green practices in hotels rest on both internal and external business factors, such as the mood of managers and the company's financial health, as well as environmental laws and pressure from stakeholders (Brody, 2014).
VII.  Sustainable Development Goals
Hilton introduced its Travel with Purpose 2030 Goals in 2018 to redefine sustainable travel, aligning with the UN's Sustainable Development Goals. The organisation reports on 2030 Goal progress in a transparent and trustworthy manner to engage stakeholders in responsible travel (ESG at Hilton, 2023).
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  Figure: Agenda for Sustainable Development and the Sustainable Development Goals (SDGs), 
                    Source: (UNWTO Annual Report 2016 | UN Tourism, no date)



[bookmark: _Hlk158908726]   A. Hilton Travel with Purpose 2030 Goals:
1. Carbon emission- Hilton is dedicated to
· lowering Scope 1 and 2 carbon intensity by 75% by 2030, per science-based objectives
· and Scope 3 franchised hotel carbon intensity by 56% by 2030;
2. Water
Incorporate water conservation programmes throughout hotel portfolios to improve water usage efficiency, ecological withdrawals, and freshwater supply in order to relieve water shortages and reduce the amount of people who are affected by them (Foster et al., 2019).
3. Waste
· decrease the amount of garbage sent to landfills from our controlled operations by half.
· implement a food waste reduction programme in every kitchen to decrease food waste in all of their worldwide activities. 
· prevent the disposal of any soap in landfills by recycling any old guest soap bars, if they are accessible.
B. Hilton’s Current Achievements:
· a 44% decrease in the intensity of carbon emissions across all hotels,
· all hotels have been thoroughly mapped in LightStay to assess their vulnerability to climate concerns,
· the Hotel Marcel New Haven, was opened. It is thought to be the first hotel in the U.S. with net-zero carbon pollution;
· water intensity in all hotels decreased by 38.1%,
· there has been a total of 9 community water projects that have been successfully completed;
· there was a reduction of 65.4% in the quantity of garbage that was delivered to landfills in hotels that were managed effectively, as well as a reduction of 57.6% in the total quantity of garbage that was delivered to landfills across all hotels,
· decreased the amount of disposable plastic on key cards and small toiletries bottles by continuing to grow Digital Key and transitioning hotels to bulk amenities (ESG at Hilton, 2023).
[bookmark: _Toc156403556]
Conclusion
In evaluating the sustainability goals of Hilton Hotels or any other organisation, it is fundamental to consider the extent of transparency exhibited in their endeavours, the tangible measures they have implemented to reduce their ecological impact, and their adherence to reputable accreditations and standards. Authentic sustainability initiatives comprise concrete and transparent procedures, such as energy efficiency improvements, waste reduction, responsible procurement, and community involvement. The Hilton's official statements reports, and publications about sustainability consistently emphasise the company's commitment to authentic environmental endeavours, frequently including comprehensive details about their activities. Acknowledge the organization's dedication to supporting social and environmental causes and local communities through initiatives. Moreover, underscore the notion that genuine commitment frequently transcends organisational boundaries and positively impacts the communities in which a business operates.
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