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Task one: 
The poster was made to show the size of the mobile market compared to other technologies with similar capabilities and how it triumphs in most categories shown in the poster and also how many people own a mobile phone in various countries.
 This particular poster has used a multitude of pie charts in various colours and shades to show their data, in an attempt to draw people’s attention and to peak their interest so they then proceed to read the information within the poster. They have also used multiple sizes of pie charts to add some variation and to help separate the information within the poster itself.
 There is a lot of small text throughout the poster which makes it slightly overwhelming and difficult to read. As well as it being small, the colour variations of the text is a bit disorientating but is okay in most cases for example on the yellow pie chart it was very difficult to read the information as the two colours didn’t contrast well. Another major issue with the poster (in my opinion) is that the text overlaps onto other diagrams which, with the colours of the pie charts and the text mixing together it makes certain parts hard to read and focus on the information that is supposed to be conveyed. Also, the main title of the poster isn’t bold or large enough to clearly display the content of the poster.
One unique aspect of this poster which I thought played a major role in the overall design, is that the creators had elected to have a black background, as opposed to the usual white background making it instantly stand out from the rest and also enhancing the colours within. As the poster made up of mostly pie charts and a bar chart at the bottom, it becomes very tedious to read through all the information within the poster and can become overwhelming as all the information is clustered together in the middle of the page, leaving a lot of space which could have been utilised. 
The information in this instance is displayed primarily with pie charts, and one bar chart, usually you would try to have different types of charts and diagrams. The poster also lacked any graphical images for e.g. (A mobile phone/smart phone) which would help the reader understand the content of the poster immediately. “Having a more flexible approach to data, rather than adhering to the conventional principles followed in the creation of graphs and bar charts is preferable”. [1]
 Having a range of techniques used to display information gives the reader varied points of interest, keeping them interested from the beginning to the very end. The idea of using pie charts and bar graphs to show their data is a good visual aid for showing information as it makes the information easier to understand, rather than just sifting through lots of data.
 In this case I feel like they went a bit over board by having all of the pie charts clustered together, and some overlapping, this makes it very difficult to absorb all of the information. Also the lack of graphics etc is a disadvantage as when sifting through information the poster intends the reader to memorise, however the human brain remembers information relayed via images by 80%, where as in text format only 20% is remembered, “as we respond to and process visual data better than any other form of data, the human brain processes images 6000 times faster than text!”  [2] “MIT neuroscientists find the brain can identify images seen for as little as 13 milliseconds”. [3]
 I liked the fact that when going onto the topic of how many people in the USA own a mobile phone, they switch to a different data format (bar chart) I feel that this broke up the data well, and also peaked my interest after looking through the first set of data. I liked that the more relevant and necessary information such as “mobile market compared to other technology” (which considering the poster was made to display the overall size of the mobile market) is larger and higher up on the poster, which means you are instantly drawn to the most important information relevant to the subject. As you get nearer the end of the charts there are the less desirable figures within the smaller charts such as “the “mobile search market” which is mainly “google”, this doesn’t give you as much useful information.
Personally, I do feel that there is a lot of information to remember. There are a lot of different titles and figures which I feel does give you a good look into the subject but would be extremely difficult to remember everything. Some of the information I feel could have been left out such as the pie chart for mobile search market. 
[bookmark: _GoBack] If I could redesign this poster I would perhaps look into combining some of the complimenting pie charts into one pie chart such as the “mobile revenue” chart has three separate charts it may be possible to combine, also the “mobile search market” and the “top viewed mobile websites” charts I feel  could also be combined, by doing this you are able to condense five charts down to two charts. The advantage of this would be that you can then make the two charts larger, which makes them easier to read, and also it is less visually overwhelming to the readers. Also provides more useable space to add graphics “Your data tells a story. Make it unforgettable with infographics” [4]. One thing I would also change would be to make the title more eye catching, as you want it to be clear from the beginning what the poster is about. I would increase the size of the font, change it to a more decorative font (but making sure it is easy to read). I would also add icons and/or images which directly relate to the information. I would also try to display the information in a more unique format, this would make the overall appearance more attractive and give it more structure and fluidity. I would also add logos etc to link with the information i.e. the google ‘G’ or ‘google’ as formatted on the search engine itself (as a majorly well know international search engine, utilising its branding will be an advantage and makes it instantly recognisable for many people). “Our brains are naturally attracted to images, so infographics help us absorb information at speed”. [5]
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