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The consumer rights act (2015) has been praised as the most significant changes and improvements made to consumer rights in decades. It aimed to update and improve the UK consumer law which came into effect on the 1st of October 2015. This was to help allow consumers to achieve better protection and update and improve their rights in the UK.  The purpose of the introduction of the consumer rights act 2015 is to provide better protection for consumers against below standard quality products as well as unfair company practices or contract terms with regards to transactions, repairs, refunds, and delivery. The consumer rights act 2015 was an overhaul of consumer rights consolidating the sale of goods act 1979, the supply of goods and services act 1982 and the unfair contract terms act 1977 into one single piece of legislation. 
The Consumer Rights Act 2015 applies to contracts with consumers covering the sale of goods, services and digital content that concluded on or after the 1st of October 2015. The main aim of the Consumer rights act 2015 is where consumer contracts for goods, digital content and services should all be consolidated into one place which refers to Part 1 of the consumer rights act 2015. It also aims to reform and consolidate the law relating to unfair terms and conditions within consumer contracts which refers to Part 2 of the consumer rights act 2015. This all aims to achieve a simpler, modern framework of consumer rights with the objective of increasing consumer confidence and making enforcement easier for consumers and prosecutors which will therefore provide a more solid all round better protection for consumers.  The Consumer rights act 2015 will try to achieve these aims by the introduction of changes to the consumer law which cover what should happen when goods are faulty, unfair terms in a contract, what happens when a business is acting in a way which isn’t competitive, written notice for routine inspections to be given by public enforces such as trading standards, and greater flexibility for public enforces to respond to breachers of consumer law such as seeking redress for consumers who have suffered harm. The consumer right act 2015 also introduced two new areas of law which cover what should happen when digital content is faulty, and how services should match up to what has been agreed and what should happen when they do not or when they are not provided with reasonable care and skill. 'One of the policy objectives of the Act is to align, as far as possible, the definitions of certain key terms across the Act and other consumer law.' (Giliker, 2018, p.4)
The Consumer rights act 2015 changes that have been made in have made the consumer law clearer and easier to understand for consumers and businesses will have a better understanding of what is expected when entering a consumer contract and disputes can be settled quicker with more ease for both parties involved.
Part 1 of the consumer rights act 2015 covers consumer contracts for goods, digital content and services and it clarifies the criteria that customers can expect when buying any goods, digital content, and services as well as the remedies that are accessible to them if they are not satisfied that the standards are not met. The Sale of Goods Act 1979 requires that goods are as described, fit for purpose, and fit for their essential use and that all goods that are sold must match the sample displayed in stores, showrooms, or brochures. Part 1 of the consumer rights act 2015 compared to the Sale of Goods Act 1979 made changes so that the consumers have improved rights to return any faulty products purchased and the right to return, repair or request replacement on faulty purchases as well as giving the right when buying any digital merchandise. These amendments made in the consumer rights act 2015 have allowed consumer to buy and business to sell with confidence. The Supply of Goods and Services Act 1982 was an early attempt to provide consumers with greater protection when buying a product or service, ensuring that they received a product of reasonable quality, or a service performed with adequate skill and attention for contracts entered before 1 October 2015. The Supply of Goods and services act 1982 had issues with regards to clear definitions which led to difficulties in establishing the facts of the cases and determining which party was at fault under those circumstances. As to determine ‘facts’ you would have to hire an expert to comment on the product or service which led to hugely increasing the cost and time of the process of the case. 
‘As such, enforcement of the Act was difficult, and buyers who experienced problems with standards of quality more often than not resorted to agreed negotiated compromises, partial compensation, and extensions of work deadlines.’ (Net Lawman, 2020)
Therefore, the Supply of Goods and Services Act 1982 was replaced by the Consumer rights Act 2015 to allow the consumer law to be more defined for better understanding and less interpreting of the law. The consumer rights act 2015 states that a consumer cannot bring a claim to court more that six years after the breach of contract. Although this does not mean all goods have to last this length of time, but this is the time limit that the law gives a consumer to act upon their claim. The consumer rights act 2015 also introduced and update the rights of consumers in the evolving digital world.
The role of Part 2 of the consumer rights act 2015 is to set out consumer protection in respect of unfair terms in consumer contracts and notices which is draws on the recommendations of the Law Commission. Part 2 applies to a contract between a trader and a consumer which is called a consumer contract. This part is to make sure that the terms set out in a consumer contract is fair. The Unfair Contacts Terms act 1977 regulates contracts by limiting the extent one party might avoid liability by using exclusion clauses such as disclaimers. The problem with the Unfair Contracts Terms act 1977 is that it is unclear what clearly constitutes what an exclusion clause is. Therefore, this act requires the use of reasonable interpretation to be enforceable. This wasn’t ideal and so therefore the consumer rights act 2015 replaced the unfair contracts terms act 1977. The amendments made to the consumer rights act 2015 part 2 was that what constitutes fair terms in a consumer contract is much more clearly defined and outlined. The main changes from the Consumer rights act 2015 is that it strengthens and aligns consumer remedies for substandard goods, introduces some brand-new consumer rights and remedies for substandard services or digital content m requires that contract and notice terms must be transparent as well as fair, and it strengthens and aligns public enforces’ powers for breaches of consumer law. ‘The CRA also introduced a "fairness" test.  Any term which causes "a significant imbalance" in the parties' respective positions, to the detriment of the consumer and in a way which is contrary to the requirement of good faith, will be regarded as "unfair". (Ashurst, 2021). Although this is an improvement there is still room for interpretation needed.

Since the introduction of the consumer rights act 2015 there have been many benefits gained from this act being put in place as it has allowed for better understanding of consumer protection by lay people by using simpler language. This is because if consumers believe they have minimal rights when purchasing goods, they will be hesitant to trust newer and less-known brands and so will continue to goods from established brands even if the quality of those goods is poor. As a result, competition would suffer if the legislation does not guarantee certain minimums for consumer confidence. Another benefit from the consumer rights act 2015 is the strengthening of remedies for goods which now include a 30 day right to reject substandard goods and obtain a full refund, the right to a repair or replacement and the right to a price reduction or the final right to reject. The benefit of the consumer rights act 2015 is that it replaced and amended many different pieces of complex, outdates legislation all into one single piece of legislation.
The consumer rights act 2015 has been able to reach their aims of rectifying the previous out of date and complex framework of legislations, in particular making provision for the sale of digital content in a fast-evolving digital world to increase its protection over consumers against faulty goods, poor services and unfair terms and conditions in the UK. 
‘These changes have major implications for the success of consumer law as a form of protection, as a way of raising standards, and as a means to facilitating redress. They therefore go some way towards securing some of the principal objectives of consumer protection law.’ (Cartwright, 2016, p.2) Although the consumer rights act 2015 has been made easier to understand it may still be a challenge for some people to read and fully get a grasp on what the consumer law means. ‘The trouble with the Consumer Rights Act (2015) is that it’s written in language that’s not easy to understand’ (RIDC, 2019)

In conclusion although some parts of the consumer rights act 2015 simply consolidate pre-existing law or what should have been standard practice in the first place, businesses are forced to consider some subtle but significant amendments if they want to avoid the financial and reputational costs of handing consumer claims following the new act. The consumer rights act 2015 isn’t perfect as there will be consumers who will inevitably slip though the cracks because a business successfully argues that the provisions don’t apply to their situation, however it remains a powerful and useful tool for consumers who haven’t received their goods they believe have paid for. The consumer rights act 2015 is a step in the right direction although as the world and technology advances so will the legislation need to be kept up to date with new protective measures for consumers.
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