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Introduction
Nowadays, many companies use social and digital media platforms for their business purpose and effectively lead their business with more dynamic possibilities. They recruit their staff and deliver their products and services, reaching their target audience easily with digital communication methods with sufficient tools. Many applications and software were developed by some organizations to reach and hold their clients and customers, putting them in a user-friendly zone to consume their services to maximize their progress rate in business. For example, Amazon is a familiar firm that encompasses many products and delivers the best services to its customers via the e-commerce method.

Steps involved in reaching a wider customer base
Anyone can use social & digital media platforms to commit to people and make use of the opportunity to grow the business with a wide range of customer counts. Choosing the right social media as a tool to gain more attention from people and attract them to keep an eye on your updates. Certain ways are described below, how to reach customers through digital sites with an effective marketing process.

Social Media Marketing
It is also known as digital marketing. In recent days, many online tools have been available to connect employers and employees within the organization for smooth business processes, make a bridge between buyers and sellers, and so on. It connects people with familiar brands to make a better shopping experience through the e-commerce method (Van Looy, A. 2022). Social media forums like Facebook, YouTube, Telegram, and TikTok, play a vital role in connecting organizations with people to develop their business while satisfying their needs. Specific options are used to capture valuable information about customers through social media. Use some metric options to gather customer data like personal information including contact numbers, and email addresses to reach them and analyze their behavior through comments, sharing posts, and opinions (like, dislike). Based on these aforementioned things, many companies use strategies to reach people and create opportunities to pay attention to their brands, products, and services. Hence, social media have more capability to reach a wide audience.

Effective strategies to reach a broad range of customer
Social and digital media offer powerful tools to create opportunities to engage with people through the following steps:

· Content Creation: Develop good quality messages to communicate with the target people's needs and preferring things. Post such images, video clippings, infographic posters, podcasts, and interactive things to get attention.

· Actively presence in channels: Giving presence on familiar media channels such as Twitter, WhatsApp, LinkedIn, TikTok, and official websites. Repeatedly post the content daily, touch with the audience, & participate in relevant conversations to increase visibility and engagement.

· Target Advertisements: Utilize social media advertising platforms to fix particular population data, priorities, and behaviors. It helps the firm to attain customers who show an interest in the products or services.

· Build a community: Create and nurture online communities around the brand or products. This could involve starting a Facebook group, hosting Twitter chats, or launching a branded hashtag campaign to encourage user-generated content and engagement (Gorden Bowen, Wilson Ozuem, 2014).

· Engagement and Support of Customer: Use the power of digital channels as a place for people's service and support. The firm must respond to consumer queries, address concerns publicly, also showcase positive interactions to build trust and loyalty (MDA, 2018).

· Information generated by the users: Such users create and share such information relevant to the brand to promote the firm. This information serves as authentic social proof and could help expand the reach organically.

· Partnership-based Promotion: Collaboration with such partners for additional businesses to propagate each other's services and products. This activity can help both brands to meet new audiences who are interested in what they offer new to them.

· Data analytics & optimization: Evaluate the performance in a regular manner of the company’s efforts using data analytical tools in media sites. Use insights gained to refine the strategies, optimize content, and identify growth opportunities for the organization (Goncalves, A. 2017).

· Mobile optimization: Ensure that business websites and content are designed specifically for mobile phones, as many social media users browse these sites via smart mobile gadgets and tablets.

By introducing the above tactics, businesses use the media to reach a larger customer base and boost growth in a trendy way.

Advantages and Disadvantages of using social media tools for a business

According to Mutuku, C. (2018), using tools of social and digital media platforms offers an enormous count of benefits in many ways. At the same time, some drawbacks come along with them.
Benefits
· It allows businesses to reach people and increases brand visibility and awareness.
· With sufficient advertisements, enables the business to attain the target people.
· Deal directly with the customers with full involvement and build a good relationship between the corporation and customers.
· Based on cultural trends, reach people at a low-cost investment and cost-effective option for small and start-up business owners.
· Frequent interaction with customers with valuable content fosters loyalty and satisfied customers refer the brand to others in their channels.
· By conducting market research, tends the businesses to the next level according to consumers' preferences and options.

Drawbacks
· Time consumption- make arrangements for people to engage with social and digital media platforms through creative content and managing the accounts consuming more time, and requires more effort and resources with consistency.
· Handle feedback and criticism – The social media platform is a public forum; hence, business firms might receive positive and negative feedback from users. They also need to face the criticism, so, they need to face both with professional approaches to resolve it.
· Miscommunication – Some negative feedback and messages affect the reputation of the business; hence it spoils the relationship between business firms and people if not identified properly.
· Privacy and security – Each business firm must be concerned with privacy and security sections while storing and gathering consumer data and ensure proper regulations and compliances.
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