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[bookmark: _Toc125750278]Introduction
Services like hotels, eateries, event planning, entertainment venues, and tourism are all part of the hospitality sector (Avkan, 2019). Facilities including cafes, pubs, and travel agents are also included. Hilton Worldwide is featured in this research since it is the most widely recognized hotel chain in the world. The brand's guest amenities, infrastructure, clientele, and other functions will all be addressed in this study.


[bookmark: _Toc125750279]Hilton Worldwide Overview
The Hilton Hotels Corporation is often regarded as the best hotel chain in the world. Hilton Worldwide, based in the United States, is a global hotel management and franchising corporation with a wide variety of properties under its care (Golden-Romero, 2017). With the establishment of the Caribe Hotel Industry in Puerto Rico in 1949, Hilton established itself as the first global hotel brand. When they established the first hotel of its sort at the San Francisco Airport in 1959, the business became very successful. Around 2,200 hotels, casinos, and luxury holiday properties are developed, owned, managed, or franchised by the corporation (Go and Pine, 2019). Every stay at a Hilton hotel, whether for enjoyment or work, is elevated to something truly memorable thanks to the hotel's high standards for both facilities and service. Professional and leisure visitors rely heavily on the hotel sector, which supplies them with transportation, housing, refreshments, and entertainment (Bagdan, 2021). Hilton has maintained its position as an industry frontrunner because of its dedication to developing cutting-edge amenities and products that assist guests to make the best of their hotel experience.
[bookmark: _Toc125750280]Hilton’s Customer
The term "segmentation, targeting, and framing" is used to describe the processes whereby Hilton Hotels selects potential customers and places its offerings in a way that best meets those customers' wants, needs, and desires (Brotherton, 2015). Demographic marketing strategy can be performed on the basis of gender, average age, revenue, social standing, and customer preferences. From this vantage point, Hilton's ideal clientele consists of middle-aged and older, well-off, upper-class professionals. As a result of catering primarily to those interested in a high-end lifestyle, Hilton Hotels & Resorts is able to impose a huge price for its offerings and services (Ingram, 2017). Hilton Worldwide’s strategy is to position itself in a way that allows it to appeal to multiple client subsets at once through its various brands.
[bookmark: _Toc125750281]Hilton Hotel’s guest facilities and their purpose, scope, and nature
Because it operates as a publicly traded corporation and belongs to the private sector, the Hilton Hotel is open for investment (O’fallon and Rutherford, 2019). The Hilton Hotel's primary objectives are to generate income through the sale of services and products, including but not limited to customer services, dining, and the development of new markets. They hope to expand and prosper along with the company.
The Hilton Hotel Group is a high-end, luxury hotel business that offers a wide variety of trademarks and goods. The Hilton Hotel provides guests with a variety of beverages and meals. Guests can unwind at meals at the Hilton Hotel, and the hotel offers a variety of delicious breakfast selections (Kandampully, Mok and Sparks, 2018). The hotel is capable of welcoming a wide variety of guests because of the services it offers. Gym memberships and spa treatments are just two of the many amenities available to guests.
Both vacationers and businessmen can find what they need at the Hilton Hotel. Profits are boosted by the addition of value-added services including B&B stays, excursion bundles, and meeting halls (Peters and Pikkemaat, 2019). Guests of any Hilton hotel can participate in the Hilton Guest Loyalty Program to earn free nights and airline miles. The Hilton Hotel also has reward abilities, so repeat visitors can receive a free night after a certain number of stays.
[bookmark: _Toc125750282]The role and function of guest services
The hospitality industry revolves around providing excellent customer service. To achieve this goal, one must first learn to recognize and then anticipate the demands of one's customers (Altaf, 2020).
The key to being successful in the hospitality industry is incorporating exceptional service into the core values and daily procedures of the company (Rokes, 2020). Managers in the hotel business can learn the skills they need to provide superior care to their customers by attending a guest service training program.
Not only should standard practices be followed, such as expressing gratitude for the client's effort, keeping a cheerful tone, and providing useful services and data, but outstanding customer service also involves going beyond these measures to truly impress the user (Solomon, 2016).
[bookmark: _Toc125750283]Examine the significance of hospitality and how hotels meet/exceed guest expectations
Accomplishing 100% customer satisfaction requires recognizing the importance of guests' expectations in shaping their overall experience. If they are able to deliver results that are equal to or better than what was promised, they will receive praise and referrals (Tesone, 2016). As a result, hotels may better tailor their marketing messages and pre-stay interactions to the needs of their guests.
Knowing their guests and what they value will help them provide an experience that far exceeds their expectations (Walker and Miller, 2018). Guests' expectations can be met in unique ways by first mapping out their trip and establishing a benchmark for success. Use this information to pinpoint areas along the customer's path where extra effort might be made to surprise and surprise them.
For hotels, an appreciation of the hospitality industry can prove useful when crafting advertising and guest pre-arrival interactions. The hotel can differentiate itself from rivals by focusing on its target market and catering to its needs and wants (Avkan, 2019).
[bookmark: _Toc125750284]Conclusion
One of the world's largest hotel chains, Hilton is a household name. One may learn a lot about how the hotel industry works by seeing how this particular hotel is run. Globally, hotels are particularly significant due to the importance of the services they provide, which include places to relax and have fun, as well as places to conduct work (Golden-Romero, 2017). The hospitality sector has been actively contributing to the expansion of the country's economy. This trend is expected to expand moderately, which would boost the tourism industry in any area. When it comes to boosting the number of domestic tourists, the hotel and hospitality industry is unquestionably beneficial to the national economy (Brotherton, 2015).
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Introduction

The hospitality industry encompasses a wide range of service-
related businesses, such as hotels, restaurants, event
planners, amusement parks, and tourism (Avkan, 2019).
Facilities including cafes, pubs, and travel agents are also

included. Hilton Worldwide is featured in this research since it
is the most widely recognized hotel chain in the world. The
brand's guest amenities, infrastructure, clientele, and other
functions will all be addressedin this study.
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Hilton Hotel’s Overview -

The Hilton Hotels Corporation is often regarded as the best hotel
chain in the world. Hilton Worldwide, based in the United States,
is a global hotel management and franchising corporation with a
wide variety of properties under its care (Golden-Romero, 2017).

The hospitality industry is vital to the global economy because it
provides services such as transportation, lodging, food, and
amusement for both business and leisure travelers (Bagdan,
2021). Hiton has maintained its position as an industry
frontrunner because of its dedication to developing cutting-edge
amenities and products that assist guests to make the best of
their hotel experience.
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The term "segmentation, targeting, and framing" is used to
describe the processes whereby Hilton Hotels selects potential
customers and places ifs offerings in a way that best meets those:
customet , and desires (Brotherton, 2015).

From this vantage point, Hifton's ideal clientele consists of

middle-aged and older, well-off, upper-class professionals. As a
result of catering primarily to those interested in a high-end
lifestyle, Hitton Hotels & Resorts is able to impose a huge price
for its offerings and services (Ingram, 2017).
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The Hiton Hotel provides guests with a variety of
beverages and meals. Guests can unwind at meals at the
Hilton Hotel, and the hotel offers a variety of delicious
breakfast selections (Kandampully, Mok and Sparks,
2018). The hotel is capable of welcoming a wide variety of
quests because of the services it offers. Gym
memberships and spa treatments are just two of the many
amenities available to guests.

Both vacationers and businessmen can find what they
need at the Hiton Hotel Profits are boosted by the
addition of value-added services including B&B stays,
excursion bundies, and meefing halls (Peters and
Pikkemaat, 2019). Guests of any Hilton hotel can
participate in the Hilton Guest Loyalty Program to earn
free nights and airiine miles.
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The hospitality industry revolves around providing
excellent customer service. To achieve this goal, one
must first learn to recognize and then anticipate the
demands of one's customers (Altaf, 2020).

The key to being successful in the hospitality industry
is incorporating exceptional service into the core
values and daily procedures of the company (Rokes,
2020). Managers in the hotel business can learn the
skills they need to provide superior care to their
customers by attending a guest service training
program

Excellent customer service requires not only
adhering to established norms like showing
appreciation for the clients time, maintaining a
positive demeanor, and offering helpful information
and materials, but going above and above to actually
wow the consumer (Solomon, 2016),
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