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1. INTRODUCTION 


Health is considered as a state of overall well-being while health and social care is considered as the care and need service provided to the individuals who strive to be healthy. There are several health issues which are a cause of concern for both the society and nation. Obesity, smoking, chronic alcoholism and diabetes are some of these health and social care issues which are a global concern for the individuals worldwide (Taylor, 2013).  Representing a health issue proves to be an important factor in determining that how much aware the people are regarding the same. The media in UK has been playing a significant role in spreading awareness regarding this social and healthcare issue with specific reference to type 2 diabetes.


Type 2 Diabetes is a critical health-condition which can lead to death like conditions for the patient. This report describes the basic details regarding this issue and involvement of media for the same. Media is the key to channel of communication which scans response of audience over an issue. In this report, the role and impact of media, policy and the public has been described with respect to this global or national issue (Chatterjee,  Khunti and Davies, 2017). In the end focus has been laid upon the role of media in shaping the future of health issue regarding type 2 diabetes..

2. THE HEALTH AND SOCIAL CARE ISSUE 

i) Relevant health and social care issue


Type 2 Diabetes is the health and social care issue which has been considered for this research. This social setting for which the concerned issue is considered is population of UK and its regular feature in the national and local media. According to (White and et. al., 2013), the form of media differs on the usage and accessibility of individuals. The most popular media which exist in UK include newspapers, social media, e-magazines, television channels and radio broadcasts.

ii) Description of the issue
→ Definition:

Insulin is the peptide hormone which is developed by pancreatic islets. The entire breaking down or metabolism of carbohydrates, fats and proteins is facilitated by this hormone (Inzucchi and et. al., 2015). When body is not able to produce insulin in sufficient or required quantities then Diabetes takes place. It is also considered as condition of severe high blood sugar. The Type 2 Diabetes is also referred as Diabetes mellitus type 2.
→ Symptoms: Following are the major symptoms of Type 2 Diabetes:

· Frequent urination or polyuria.

· Severe hunger sprang.

· Recurrence of vaginal infections (Tsfati, Stroud and Chotiner, 2014).
· Fatigue.

· Weight loss.


Apart from the symptoms that have been mentioned above, there are certain complications which arise with this chronic disease (Zinman and et. al., 2015). These include blindness, failure of the kidneys, improper flow of blood and fluids to the limbs, etc. It is quite astonishing to note that obesity is one of the prime causes of type 2 diabetes and it can also occur due to inheritance connection (What is type 2 diabetes?. 2017). 
→ Outcomes:


Before generating conclusions regarding Type 2 Diabetes conditions and patient’s health, it is important to understand the outcomes of this disease. No individual aspires to function or sustain a life which has health concerns. Blood pressure irregularity and retinopathy are the major outcomes which come up with this disease (Marso and et. al., 2016). Foot ulcers which are not curable are also one of the main outcomes of Type 2 diabetes.  
→ Importance of this issue:

The critical outcomes which emerge with this disease include severe death like conditions if not given proper care. It is important to understand that the communities and organisations which are working for health and social care issues should take major steps and measures for reducing the probability of Type 2 Diabetes as argued by Steier, Martin and Williams, 2014. When individuals are aware about the precautionary steps then there are chances of increased life expectancy (White and et. al., 2013). People can be made understood regarding obesity because it is the primary contributor to development of this chronic disease. 
→ Relevant statistics:

1 in every 4 individuals in UK remains undiagnosed but is suffering from diabetes. The data of Public Health England depicts that individual above 16 years of age are suffering from this chronic disease. That is about 9% of the entire adult population in the year 2015 were facing Type 2 diabetes conditions. It is also estimated that till the year 2035, about 4.9 million individuals will be experiencing diabetes (New diabetes prevalence figures for England, 2016). 

3. THE MEDIA IN THE UK 

i) Media in UK


Communication is the basic process on which all other processes are based. Media is the terminology that is used for the collective communication channels that are set up amongst individuals across the globe (Street, Gold and Manning,  2013). Unlike earlier times when people found it difficult to know about the occurrences and life events in their local regions and across the world; today’s processes or life cycle is strengthened or speed up by using communication media. The different forms of this strategic tool include photography, advertisements, television and radio i.e. broadcasting, digital media (internet based platforms), print media, etc. The awareness and information regarding new disease outbreaks and different kinds of developments in the field of science and technology are depicted and transmitted through media.


In UK, British Broadcast Council is the public sector organisation that falls under the Royal Charter produces broadcasting media. This organisation regulates and monitors the activities and type of information which is produced over television and radio. On the other hand, Facebook, Twitter and certain other commercial websites have become the source of digital media. Health promotion and development of public relations of the health and social care organisations fighting for certain issues also use media as the powerful medium to communicate their thoughts and ideas to the masses (Kreuter and et. al., 2013).


The role of media differs according to area of application. The major role is to transmit and communicate information regarding an event or certain subject from one part of the world to the other. Considering national media, the role limits to communication of information regarding events and issues which have come up in all parts of the world to the citizens of country. Health promotion and awareness regarding different matters is created through media (Bernstein and Karrer, 2013). 


The coverage done by media to make the people more aware about the implications of type 2 diabetes is another important aspect. It is rather easy for the media to cover health stories that too at the face-values. Still, there is a definite requirement of scepticism. And since T2DM tends to be an important health issue, so there has to be no chance of misguiding the people. Otherwise, as stated by Riff, Lacy and Fico, (2014), individuals are likely to get affected by imposed risks of type 2 diabetes's side effects. So, media holds a very high responsibility for providing appropriate information to the people and so accuracy of the content shown to people by media has to be ensured. 

ii) Media effects


Media is a strategic form which helps in developing communication channels. It is important to understand the working of this media so that simultaneous effect on the audiences is managed. There are different ways in which media functions. Be it charity or business, press is the finest medium to spread the news regarding an issue (Barasch and Berger,  2014). There are two types of press or media i.e. proactive and reactive. Proactive is based on the campaigns which are planned in advance while reactive is based on stories which come up from different parts of the society. The timing is most important factor which has a significant impact over audience. When audiences are able to see real time information or receive correct and authentic news through media then their inclination and dependency over particular information channel increases (Castells, 2015).


Influence of mass media is based on the amount of reactions and reinforcements which are catered by audience according to their psychological acceptability. The effects of media can be positive, negative or abrupt depending on the sensitivity of news produced. Health and social care issues are considered as highly important (Riff, Lacy and Fico, 2014). There are certain representative theories which coexist in the world of media. These include framing and agenda-setting theory. Framing is identification of the abilities or competencies of media to manipulate and interpret the audience with proper control over the facts, opinions, amount of coverage and the angles. On the other hand, agenda-setting theory is the method in which a particular subject or topic is selected and certain frequencies are set for which reports will be formulated regarding the subject (Perse and Lambe, 2016). Audience and their perseverance on these attributes helps in determining the impact and its characteristics.


Knowledge gap theory is also one of the theories which is used in mass media for a long term basis and it focuses on socio-economic status of people who are receiving the news. It introduces a gap which depicts that economically weaker sections receive news later as compared to the higher sections of the economic system as stated by Webster and Phalen, (2013). Hence, media is not so dominantly ethical or strong in facilitating corporate social governance. 

4. THE HEALTH AND SOCIAL CARE ISSUE IN THE MEDIA  

i) Issue in the media


In the UK market, Type 2 diabetes is the main issue which create negative impact on the health. In this aspect, the country is using effective media channel which assist to provide effective information that are related to social networking site such as Facebook, Twitter and Instagram (Malhotra, Maughan and Bailey, 2015). Nowadays, health problems are determines through different types of social media platform. This is because, it creates effective results to know about the health elements. Recently, various people using different types of social media element through they can easily get proper aspect of health issues. From the help of such information, it has been assessed that in UK there are various people suffers from diabetes. Since 1996, people who suffers from diabetes are enhances around 1.4 million to 3.5 million (Bendikov-Bar, Maor and Horowitz, 2013). With taking account various number of people are likely to living with undiagnosed diabetes. People who are suffers from Type 2 diabetes are around 4 million. It has been assures that in 2025 it has been rising almost 5 million. 


Often there are occurrences wherein media have to face the challenge in depicting exactly accurate information to the individuals. There is a possibility that people who are highly dependent on media tend to be more misguided if lack of knowledge is there regarding the specific health based issue.  So, it is a necessity that media is thorough with the issue that they are communication among the people. So, issues are henceforth faced by media,  when they are not thorough with the accurate content. Herein the issue is related to T2DM which imposes life threatening risk upon people. 


Also, seeking the current status of press, there has been low levels of focus in displaying T2DM content. This is generally due to the fact that authorities assigned for covering the stories in specific case account are not having a proper idea about the necessary involved implications. So, coverage by press is proving to be rather ineffective in displaying the content related to specific problem. Henceforth, there is a definite need of high levels of engagement with the actual patients who are suffering from such type of health issues to have a more broad and deep understanding of the involved concept regarding the T2DM. 


Currently, there are number of people who face diagnosed with Type 2 diabetes in UK is estimated around 3.5 million. It has been predicted that almost 549,000 people in UK market have diabetes which means creating estimation over 4 million people who living with diabetes in the UK at present time (Young, Adamou and Pitts, 2016).  6% of the total population has Type 2 diabetes in UK which determines as follows:

· England 2,913,538

· Northern Ireland 84,836

· Scotland 271,312

· Wales 183,348


Due to increasing cases of obesity, Type 2 diabetes is take place within the country. This disease is characterized by leading to high level of blood glucose which can be damage to organs of the body. In this aspect, it need to be understood that diabetes is something which determines food for ordinary people (Pimentel-Nunes, Teixeira and Leite-Moreira, 2013). It can become a sort of metabolic poison. In this way, media demonstrate different types of medication facilities to solve this issue. Long term medication is requires for solving issue which determines cases in all over the worldwide. However, reality is quite different from the element which shows by media (Albert and Effiong, 2015). In this aspect, it is essential to understand someone with diabetes which can be creating something for ordinary food and also sort with metabolic poison (Chow, Armgarth and Stevens, 2014). 


Social media also determines risk factors which included in type to diabetes. Number of factors are increases the risk which included following elements:

· Being overweight or obese

· Having a Waist size of more than 31.5 inches in women and 37 inches in men. 

Unhealthy diet is another crucial factor which increases risk element to demonstrate type 2 diabetes (Hatano, Adachi and Fujiwara, 2013). High blood pressure and raising of cholesterol level is also creating problems. 


Media is determining diabetes which is known as the adult onset diabetes which primary seen in the middle age of a person. In addition to this, in recent years there are various types of cases can be seen for type 2 diabetes which have become common in young adults, teenager and children (Steier, Martin and Williams, 2014). However, these can be also creating issue to people for understanding towards the diabetes. This is appears with different types of insulin which are works as a chemical messenger which helps to glucose in the blood that give energy. In this aspect, people are thinks that unlocks to the body's cells. This is because, when door is unlocked, glucose will easily enter in the cells which is used as fuel (Young, Adamou and Pitts, 2016). In addition to this, most common symptoms are take place of diabetes that are as follows:

· Excessive thirst

· Frequent Urination (Bendikov-Bar, Maor and Horowitz, 2013).

· Increased hunger

· Extreme tiredness

· Sudden loss of muscle mass


These elements show effective symptoms which are same for diabetes 1 and 2. it develops more slowly in a month and years. It is making harder to people sometimes to recognise signs as underlying illness. In this way, type 2 diabetes is creating fasting plasma glucose test. In this condition it can be detected that general health care with GP is requires to detected screening the picked up as part of other health checks (Pimentel-Nunes, Teixeira and Leite-Moreira, 2013). 
→ Media resources

In addition to this, there are certain resources are implemented which ascertain for show social media platform and managing it in effective way (Bendikov-Bar, Maor and Horowitz, 2013). They are as follows:
→ Twitter polls

In this way, UK can make Twitter polls which set it into own account. Tweet deck is the web based tool which demonstrate to view multiple twitter streams. In this aspect, user lists is also creating which contain key terms. It can be assist to manage multiple Twitter accounts and allows for scheduling (Malhotra, Maughan and Bailey, 2015). 
→ Buffer

It is another tool which is used to make schedule for all posts across the social media channel. It is allowed to creating optimised posting which make schedule for generating queue of different posts. With engaging peak management, there is browser extension which allows to makes easy post and web page. It is also generating the integration with Tweet deck that allows for adding re tweet in buffer queue. As results, post has been taken with optimum time to collects and analysis posts for performing (Mukherjee, Stoddart and Lyons, 2016). 
→ Cochrane and social media

In this aspect, Twitter accounts can be following to the needs updating of care taker which demonstrate for undertake social media. In this way, needs has been updating to make social media uses which creates blogs on communication and engagement (Robbins, Gordon and Gladman, 2013). 


These all elements considered effective results and outcomes in healthcare practices for determines effective results. It is make sure that good resources have been taken with as certain for making outcomes and performances. 

5. IMPACTS: THE MEDIA, THE PUBLIC AND POLICY 

i) Impacts:


The media, public and policies are combined forms of a society. The reactions which are catered whenever an issue is represented by the media helps in understanding the impact. Health scares and moral panics are one of the techniques which are used by media professionals for making people scare or considerate about the ill effects that come up with an health care issue. Type 2 Diabetes Majorly gets undiagnosed amongst adults especially the young populations. But media representations have created significant developments in this segment (Webster and Phalen, 2013). People are now aware about the basic causes and symptoms of this disease. 


Morale panic is considered as a feeling of fear which originates when individuals gather similar emotions of threat or fear due to certain situational subject. Moral entrepreneurs and mass media usually adopt this principle for generating a sort of anxiety amongst audiences. Considering the situation with Type 2 Diabetes, the audience needs to be aware about the basic outcomes and adverse effects which come up with this health issue (Bagdikian, 2014). On the contrary, health scares is a sort of process or campaign which is initiated by the media persons for creating anxiety and fear amongst audience for a particular health care issue. 


Starting from children, parents or the old age groups of the society, every group is affected by media activities and the policies which are made regarding health and social care issue of Type 2 Diabetes. There are different educational programs and channels that keep on guiding individuals regarding the basic measures of this issue (Tsfati, Stroud, and Chotiner 2014). This creates a positive impact and inspires individuals from getting engaged with the media. On the other hand, moral panics help in increasing the negative impact. 

6. SUMMARY 

i.i) Summary


Through this report, it can be inferred that Type 2 Diabetes is a major concern for individuals especially the young and obese generations. People have to understand that proper diagnosis and medical support needs to be taken so that the death rate can be decreases with this disease. Furthermore, the role of media is quite massive in these aspects. Societal values and interests are widely affected by media representations. There are different theories which have been used in this report to describe the impact of media over public and health care issue. There has been significant growth in the use of these channels of communication but processes like health scares and moral panics help in creating an anxiety and fear for the concerned issue by the media entrepreneurs and workers towards a health and social care issue. The overall impact of media, public and policies has been positive over the audience because it has helped in gathering more awareness regarding the issue. Furthermore, the impact is abrupt when fake or unethical claims are made on these issues.

i.ii) Future


The growth of technology in the medical sciences has created many cures to several critical diseases. There is wide scope for the cure of Type 2 Diabetes and great opportunities of interest for media to capture these developments. The life expectancy which is reduced due to this disease can be increased with help of more cautious steeps and healthier lifestyle (The Challenges and Future Considerations Regarding Pregnancy-related Outcomes in Women with Pre-Existing Diabetes, 2014). The media can use pre-existing and upcoming medical developments so that large groups of audiences that die every year due to lack of knowledge can get cured in time.
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