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This essay is looking at offering an overview of the importance of Corporate Social Responsibility (CSR) within the hospitality industry by balancing theory with the practical example of hotel Premier Inn, which will result in a critical work, non-biased, and grounded in reality, and its structure is based on two essential sections, first one being the definition of Corporate Social Responsibility, and second one being the practical example, as they are extracted from research.
The first step for this analysis is to offer a definition or a general presentation of the Corporate Social Responsibility terminology, in order to have the foundation to then further find out if Premier Inn focuses or not on this aspect as part of their tourism management strategy. There is literature review within the hospitality field that can be accessed to gain a valued point of view, and there are also groups formed or joint programmes that have the scope to raise awareness, to encourage sustainable practices, and to offer general guidance in respect to sustainability, such as Global Code of ethics for Tourism (GCET), World Travel and Tourism Council (WTTC), and this is a proof that hospitality and tourism is a sector rich in potential, and an area where researches can action analysis and propose ideas for improvement. 
According to Castilho (2022) Corporate Social Responsibility is the fair solution to create an equilibrium between companies and society, as companies offer something to society if they take care of the environment whilst running their business, thus it will lead to a fairness and equity between the already mentioned companies and society. Tourism is a sector with a continuous growth, people love and afford to travel more and more, and this ongoing rising number of the tourists imposes a plan to handle this situation, and the plan can be simply described as a set of measures taken as a response to the environmental degradation caused by the large number of visitors, furthermore there needs to be a balance between meeting the tourists needs and protecting the environment, and the brands that show care about the environment are more appreciated by customers, thus hotels have all the reasons to adopt sustainable habits. Sustainable habits that hotels can adopt in the name of Corporate Social Responsibility can be the following: responsible consumption and production by purchasing goods from local producers to support local economy, implementing efficient usage of water and energy whilst encouraging guests to do the exact same just by simply adding signs in bathrooms and hotel rooms, managing waste, recycling, reducing carbon, collaborating with suppliers that are socially responsible, implementing fair contracts for the employees, employing minorities, creating positive working atmosphere for the staff, however the list is not restricted just to the enumerated ones.(Castilho et al, 2022). 
To summarise the Corporate Social Responsibility aspect the following quotation is eloquent “The hospitality industry impacts, positively or negatively, communities in which it operates in the form of employment, working conditions and the use of a supply chain” (Legrand, Chen, and Laeis 2022).
The second step, as mentioned in the introduction part, is to offer an overview on the practical example of hotel Premier Inn, a step which will ensure theory is linked to reality and will offer then the possibility to evaluate if practice matches theory. 
Premier Inn is very transparent in respect to its plans and action to protect the environment, and their official website contains many details that are relevant to Corporate Social Responsibility. Their main programme is ‘Force for good’, a programme which describes their commitment for sustainability, as they themselves state: “At Premier Inn, part of Whitbread family, we care about our teams, our communities and our planet. That’s why being a Force for Good is at the heart of everything we do, from donating surplus food to communities and working on reaching net zero carbon emission. As the UK’s largest hotel chain, we’re proud to be setting industry- leading goals for supporting people, the planet, and local communities, so you can rest easily knowing we’re doing our bit for the world we live in” (Premier Inn, 2024). A lot of information can be extracted from this statement, such as  the fact that the brand understood the fact that customers are attracted to a company’s actions to protect the environment, and they ensure to address to themselves directly and sending them the clear message that they can rest easy because the company focuses on their mission to have all their businesses evolving around the social responsibility, which is ‘the heart’ of their operations. Another idea that can be extracted is the one that the brand applies sustainable habits in several areas of their operations, they are committed to protect their employees- ‘we care about our teams’, the community- ‘donating surplus food’, and the environment- ‘reaching net zero carbon’, thus proving that Premier Inn is a brand that takes Corporate Social Responsibility seriously and makes complex actions ,not just linear one, they don’t focus just on a few sustainable actions, they have an entire programme dedicated for this matter, which, as identified in the definition given earlier, suggests that Premier Inn understood that sustainability is a matter that evolved into an international one and gain it’s importance due to the increase of tourists number, furthermore, if applied correctly, it is the only way to ensure that tourism and society can be in an equilibrium state where both have gains (Premier Inn, 2021).  
Apart from ‘Force for good’ programme, Premier inn has made another important step to prove its commitment to sustainable hospitality by joining the Sustainable Hospitality Alliance alongside stating that the brand has long- term objectives such as reaching net zero carbon emissions by 2040, eliminating plastic use that is not necessary by 2025, and cutting food waste by 2030 with an impressive percentage of 50% (Hospitality, 2022). This enforces the company’s position towards Corporate Social Responsibility and places Premier Inn into an inspiration for other hotels, they have ensured that their actions continuously balance their internal objectives with the impact on the external environment, therefore they manage to reduce the negative impact of their activity whilst maximising their beneficial contribution to local communities (Whitbread, 2024). Also, by implementing Corporate Social Responsibility measures, Premier Inn enhances their internal success as well as the external one because it improves their market positioning, increases their positive perception in the customers eyes because of their environmental commitment, creates better working conditions,  and also makes Premier Inn more competitive against other competitors, all of which automatically lead to an increased reputation and finally, higher profits (Castilho et al, 2022).  
Although adopting Corporate Social Responsibility measures brings along several advantages already mentioned, and Premier Inn is a brand that proves it, that does not mean that it easy for any hotel to act similarly, furthermore, there are several barriers that a hotel can face when trying to be committed to CSR, such as the costs associated to implementing socially responsible measures, high investments in strategies to protect the environment, lack of resources (time, finances), or even lack of understanding (not all hotels have understood that adopting CSR measures brings along benefits such as attracting customers or generating higher profits); another impediment, that is not an internal one, is represented by the lack of legislation that imposes CSR measures for the hospitality industry (Gentinetta, 2020).
There is another important aspect that needs to be mentioned represented by the fact that not all hotels adopt a transparency approach in respect to their CSR measures, according to Coles (2017) there are hotels that choose not to disclose their CSR measures intentionally, and the reason is the one that those hotels want to avoid negative comments from customers, or negative opinions and feedback, which is also known as ’greenhushing’. This category of hotels have a slightly different vision, and that is the one that guests seek to relax when they choose a certain hotel, they want to forget about their day to day lives, therefore they are not interested in that specific hotel’s CSR’s measures, and on top of that, the hotels from this category believe they should not require guests to adopt sustainable behaviours whilst they are on their holiday (Raub, 2022). According to the same author, adopting CSR measures can be more difficult or not depending on the hotel size, the hospitality industry market has larger players and smaller ones at the same time, and it is obvious that the larger ones have more vast resources in comparison with the smaller ones, therefore it is more difficult for a small hotel to adopt CSR measures at the same level as a large hotel. However, this does not necessarily mean that smaller hotels do not apply them at all, like in the case of the hotels that don’t disclose their CSR measures.
To sum, Corporate Social Responsibility is an ideology that encourages a fair relationship between organizations and society, where organizations make efforts to run their business in a way that protects the environment, protects human and employee rights, supports local economy by collaborating with local suppliers, and continuously develops their actions to become more and more socially responsible. This ideology brings along both advantages and barriers, and although the advantages are extremely important, such as guest satisfaction and higher profits, for some hotels the barriers are higher than for others and they cannot meet these advantages due to reasons such as lack of finances or lack of other resources. Hospitality is a field that finds itself into a continuous change, and this implies that Corporate Social Responsibility will have to follow and develop at the same time, and for the hotels that wish to improve their CSR measure there are example to inspire them and to offer guidance, such as Premier Inn case, a brand that has proved its social responsibility commitment through a solid programme that incorporates all the pillars of CSR, environment- they have strategies in place to reduce plastic and carbon emissions, humans- they treat their staff as family, they donate food, and economy- they use local suppliers when purchasing the goods they require. Thus, it is not impossible to become a socially responsible brand, however, it is not easy as well, it is not enough to wish to become a brand well known for its best social practices, a hotel must also detain the necessary finances to support this matter.
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