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Executive Summary
The report has analysed the importance of sustainability in London's tourism industry. It has also shown the sustainability of the impact it has put on increasing the national income of the country. The study has further gone through the three pillars of principles that create an impact on the success of London's tourism cycle. It has identified different practices that outline the regulations and administration in the tourism business. Sustainability induces different regional and global policies related to tourism practices. It also helps in protecting the environment and increases the economic importance of a particular tourist destination. Society and culture inculcate a positive impact on tourism and evaluate the empowerment of host communities and cultural values.
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[bookmark: _kutxwta51w5h]Introduction 
Sustainability in the hospital and tourism industry plays an important role in effectively managing resources and focusing on economic success. The following report will critically evaluate the principles of sustainable tourism that are required for creating a development management plan in London. It will show three important pillars of sustainability and their close relations with development and success. It analyses the travelling aspect of a visitor and explores the tourist destinations. The study will go through Butler's life-cycle model and Doxey’s rides model for London and appropriately describe the stages related to it.
[bookmark: _7y64bwctgqi3]Sustainability in tourism development management in London
Sustainability in tourism accounts for the socioeconomic and environmental impacts that are surrounded by different activities in the tourism business. It ensures the utilisation of resources in a decent way. It allows travellers and visitors to have a full experience and contribute to the economic development of the United Kingdom. The study has chosen London as a destination and will evaluate the principles related to the development and management of the tourism business there. The top sites in London include Buckingham Palace, the Tower of London, The national library, and Saint Paul's cathedral. These are the historical and cultural play places that the tourists want to visit. 
The three main principles of sustainable tourism or environment, social and economic (Maxim, 2019). There are major benefits of sustainable tourism such as increased positive feelings and engagement in different tourist projects that contribute to the success of the business. It is essential to create a functional tourism management plan that ensures success in the industry. The hospitality businesses and tourist agencies have a corporate social responsibility that makes use of resources that reduces hazard and exposure. It also takes care of the environment and helps in prospering the business to reach its height. Sustainability is very important for the development of tourist destinations like London as it protects the environment, and wildlife and creates an authentic experience for the visitors visiting the places (Saarinen, 2019).
[bookmark: _h9ki7rpabdgh]Principles related to general theories of development in the industry
The three pillars of sustainable tourism are based on social, economic, and environmental. It is an imperative process that enhances policies related to the development of the tourism industry in London. Sustainable development helps in addressing the requirements of tourist destinations that should be enhanced. It contributes to the economic growth of a country. A tourist destination must focus on environmental conservation, economic aspects and sociocultural traditions that increase its value.
Socio-cultural 
The social and cultural aspect of tourism positively impacts the sustainability of a tourism business. It benefits the local community by preserving local culture and traditions. London is a famous destination centre that helps in creating a strong community and providing social services (Bianchi and de Man, 2021). It is also necessary to commercialise the culture and art of a place. It is a very interactive service that has a significant impact on the business benefiting it. Tourists visit different places in London that contribute to natural and human resources. It protects the local heritage and creates a renaissance of indigenous culture.
Economic aspect
The economy is a very important aspect of the tourism business. It helps in all-around development by improving tax revenue and creating more employment opportunities. It has a positive impact on the infrastructure that relates to airport, rail and road transport. The tourism industry contributes to the economy and provides a diversified income potential for the community. Tourism ensures high-quality support and generates good infrastructural service that boosts revenue.
Environment
It is one of the most important attributes that contribute to tourism success and persuasion in different development programmes (Fennell, 2021). It is created at the first effect that puts a strain on natural resources and lowers pollution. The tourism sector of London contributes to greenhouse gas emissions negatively impacting the environment. It is a result of global warming. The recent infrastructural development has resulted in the cutting down of trees which has created air pollution, soil erosion and many more.
The improved personal income, tax revenue and social factors have contributed to the success of the tourism business. It develops a good infrastructure that has created many employment opportunities for local people living in London. It helps in contributing to the GDP of the country and creates a number of facilities that are formed from the diverse lifestyle of people living there. The three basic principles of tourism development or environment, social, cultural and economic sustainability (Torkington et al., 2020). It includes the commercialisation of art and culture; the preservation of heritage places and creating of cultural exchange between visitors and citizens. It has helped in collaborating and focusing on quality and authenticity. The places must be of religious importance, optimal use of environmental resources and maintain heritage with biodiversity. 
Sustainable tourism helps in ensuring quality service and increased level of water quality in tourist destinations. It creates employment opportunities for people living there (Robinson et al., 2019). It maintains the supply and demand of tourism products that reach the requirements of customers. The importance of sustainable tourism provides different social and economic benefits that help in enhancing the authenticity and experience of tourists. It includes positive experiences that contribute to the economy of London. It entertains competitive advantage and strengthens the attractiveness of the industry. 
Sustainability in the hospitality and tourism sector in London
London is full of luxurious hotels, amusement parks, tourism-related historical places and many more. There are overall 5000 travel agencies all over the United Kingdom. It includes businesses related to hospitals, travel agents, accommodation centres and food. In the tourist destinations like The British museum and tower of London, there are lodging apartments and recreational centres that increase their revenue and contribute to the national income (MacKenzie and Gannon, 2019). The visitors need safe accommodations and cheap transportation facilities so they can afford the travel expense. There are many businesses which focus on sustainability and offer quality service which attracts more and more customers to the business. It increases the motivation of local businesses to prosper and gain success. It positively affects their living standard and daily livelihood. Premier inn is a big hotel chain in the United Kingdom which has gained popularity by holding over 75,000 hotels in the country. There are many outlets for food and beverage that are an important aspect for visitors to tourist destinations. The hospitality sector in the country is the third largest industry providing employment to graduates in the country. It has helped in creating a good amount of revenue for the gross domestic product of the United Kingdom.
[bookmark: _85i31bwr2dth]Different practices in the tourism industry of London
In order to understand the sustainability of tourism businesses, one needs to engage, educate and establish a baseline for inculcating experiences faced by people visiting the tourist destination. The best practice can be making optimal use of environmental resources. It also includes respecting different cultures and traditions in the place (Rasoolimanesh et al., 2020). It is necessary to focus on eco-friendly accommodations so that visitors like to visit that place. It connects with their travel experience and provides a positive attitude towards the destination. The tourism business is prolonged there must include sustainable tourism, good transportation and budget-friendly food which attracts more visitors to the place.
[bookmark: _5xx777w4kctf]Tourism development models determining the stages of London 
Butler’s life cycle model
The Butler tourism area life cycle model is chosen in this study to evaluate the development of London. London is very developed as a tourism destination and the government is focusing a lot on sustainable tourism. Butler's life cycle model has a total of seven stages namely Development, Exploration, Stagnation, Involvement, Consolidation, Rejuvenation and Decline. The exploration stage is the very initial stage where a small number of adventurous tourists discover a place and there are no special facilities for tourists. In the Involvement stage, the number of tourists gradually increases, as a result of which several facilities are provided to the tourists, and the government is actively involved in the development of the place. 
When London began to develop, the Government and the UNWTO did a lot of planning for its development. The next stage is development, where the number of tourists increases and with it the destination develops and tourists start getting all kinds of facilities. London is still in the development stage and the number of tourists is increasing every year. 7.1 million tourists visited London in 2021, more than in previous years (Xu, et al., 2020). Since London is still in the development stage, the government has laid great emphasis on sustainable tourism to avoid any damage to the environment and is preparing the London Tourism Development Plan accordingly. The fourth stage is consolidation, where tourists no longer like to go into a particular place and visitors gradually stop visiting the place. Stagnation leads to negative environmental, social and economic impacts on a particular destination that hinders that destination's development. The number of tourists in the decline stage begins to decrease at a very rapid pace.
[image: ]
Figure 1: Butler’s life cycle model
(Source: Radic et al., 2020)
Doxey’s irridex model 
Through Doxey's irridex model, all the stages of a tourism destination can be understood very well in how the destination is developing. This model has four stages namely Euphoria, Apathy, Annoyance, and Antagonism. In the first stage, when a person visits a tourism area, he/she feels very positive. This index suggests that when London's initial development was taking place, tourists were very excited and many people began to visit. Although there were not many facilities for tourists, tourists had to face a lot of problems. The second stage of this model is apathy. At this stage, tourists have a neutral feeling about a tourist destination and they are positive enough that the tourist place starts to develop. At this stage, the people of the United Kingdom begin to earn from tourism (Fan, 2020). London now belongs to this stage when its people are earning a lot of money from tourism and its tourism industry has developed a lot. The government is promoting sustainable tourism enough to have a positive impact on the environment. The third stage of this model is an annoyance, at this stage people have some negative feelings about a tourist destination. Antagonism is the last stage of this model where people's feelings about a destination become very bad and they stop visiting there, resulting in a very bad impact on the economy of that place.
[image: ]
Figure 2: Doxey’s irridex model
(Source: MacKenzie and Gannon, 2019)
[bookmark: _3di7bfdvyd1f]Recommendations for future development in London tourism
In order to experience future development in London, the government authority and sustainability should be focused on. It is very essential in the development of different infrastructures, attracting tourists, increasing income levels and positively impacting safety and security.
Highlighting history and culture
The most important attribute of tourism success or highlighting the history and culture of a particular place. London has many beautiful places that are open to visitors and can earn a lot of revenue from those destinations (Radic et al., 2020). People like to engage in visiting different tourist destinations that are full of the essence of history and culture. It helps the place to ensure business success and successfully develop tourism in the region.
Focus on sustainability
Sustainable development usually encourages the resources available in a particular region of London. It helps in adapting to the changing technologies that ensure success in tourism. It provides visitors with a positive environment and spreads awareness about protecting the ecosystem. It is quite essential to focus on the natural resources available for future generations to use (Yanes et al., 2019). It generally consists of sustainable development without compromising for future generations and meeting the present needs.
Effectively promote tourist destinations
The businesses connected with tourist destinations must effectively promote their place to increase sales and revenue of the region. Advertisements and branding have become very necessary for engaging more and more visitors to tourist destinations.
[bookmark: _ue6bznqso1ci]Conclusion 
According to the above report, it can be concluded that sustainable tourism is important in hospitality and Hotel operations. The study has chosen London as a tourist destination as it is the best example for evaluating the different principles implemented for its tourism success. The tourism business has embraced automation and created advanced transportation for travellers from all over the place. It helps in saving money and also lowers the environmental impact of the tourism business. The report has further evaluated the extent of principles related to sustainable tourism and their positive impact on development in the tourism destination.
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