Year 2 Integrated Advertising

Studio exercise:
Identify an integrated advertising campaign and extend the idea.

First try and answer the following questions:

• What is an integrated advertising campaign?

• What does an integrated campaign consist of?

Then find one example of an effective integrated campaign and prepare to explain your findings. You will need to research:

• The product or brand

• The proposition

• The audience

• The media platforms used in the campaign and why they were used.

• Show any relevant examples

• Describe how effective you think the campaign was?

Now you have identified an integrated advertising campaign. You should now have a good idea of the proposition the campaign was working to communicate, the audience, the platforms used, and even have some examples of this campaign.

Now you are tasked to add another advertising channel to this existing campaign. Using the same creative concept, you are required to develop the campaign to work on a different platform that has not already been used. You need to create the campaign ideas around the same concept, but not by simply repeating images and content. 

Consider how your additions can work to extend the campaign and make sure your ideas are media relevant. This means your ideas must be devised to work on the specific platforms you choose.

Some platforms for consideration could be:

Social media channels (be specific)
OOH (Billboards, 6 sheets, tube, train, bus, washroom, etc.)
Digital Billboard
Radio (or music apps)
App
TV
Banner advertising
YouTube
Website/landing page
Guerrilla
Public relations
Ambient
Augmented Reality
Virtual Reality
Gaming

Prepare to share the original campaign, and the new platform idea,you have devised to support it. This will just be an informal presentation.
