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Website Evaluation  


	Student Number
	2310105
	Student Name
	Habriela-Mariia Nedyhalo

	

	Website Chosen 
	Acocks Green Bowling 

	Insert hyperlink to website
	https://www.acocksgreenbowling.co.uk/bowling/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads quickly on both desktop and mobile devices. All core content appears within a few seconds. Images are optimised and load without lag, even on slower internet connections. The homepage is minimalistic, which helps speed. There are no pop-ups or auto-play features that might slow down the experience. Overall, users can access the site without any frustrating delays.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, the website has several sub-pages such as Home, Bowling, About, Gallery, and Contact. Navigation is simple and intuitive via the top menu bar, which remains visible during scrolling. Users can easily find what they’re looking for, and page titles are clear and self-explanatory. However, there is no search bar or breadcrumb trail, so users must rely on the menu structure alone.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
No, the website does not currently offer an online booking system. Users are encouraged to contact the club via email or phone for any enquiries or bookings. While this traditional method is acceptable for some audiences, it lacks convenience for users who prefer quick and direct online reservation options.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The usability could be improved by adding an online booking form, mobile-friendly navigation, and a search bar. Additionally, including larger, more interactive buttons and a clearer call-to-action on each page would help guide users better. Making the site more accessible (e.g., screen reader compatibility, font size options) would also enhance the user experience.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website looks clean and simple on desktop, with a neutral colour palette and readable font. However, on mobile devices, the layout is less refined—some text and images do not scale correctly. Mobile users may experience overlapping elements and scrolling issues, making the site less visually appealing and harder to navigate compared to the desktop version.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The site uses imagery in a limited way—mainly in the Gallery section. The photos showcase the bowling green and members, giving a friendly and local feel. However, there are no videos, and the colour scheme is minimal, mainly white background with black text. This simplicity works but does not create a particularly engaging or dynamic user experience.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
No online chat tool is present. This means visitors cannot quickly ask questions or receive real-time support. Without live chat or even a chatbot, potential members must rely on slower communication methods like email. Adding a chat feature could significantly improve the site’s responsiveness and user satisfaction, especially for new visitors unfamiliar with the club.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The website does not include any visible links to social media platforms. This is a missed opportunity, as platforms like Facebook or Instagram could be used to build community, share updates, and reach new audiences. Including social media buttons would help the club stay connected with current members and attract potential new ones through broader online engagement.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The “Bowling” and “About” pages outline the club’s services, including what they offer to members and visitors. However, there are no detailed descriptions of pricing, opening times, or special events. While the basic purpose of the club is clear, expanding the content with more specific service details would give customers a clearer understanding of what to expect.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
There are no customer reviews or testimonials displayed on the site. Including feedback from existing members could increase trust and credibility. Regularly updated reviews would also provide prospective customers with a better understanding of the club's atmosphere, service quality, and community engagement. This is a simple but powerful addition that the site is currently missing.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The website conveys a sense of tradition and community, which contributes to the impression of quality. The club’s long-standing history, friendly images, and clean presentation all suggest a well-run organisation. I would recommend this club to a friend or family member who enjoys outdoor activities or wants to meet new people locally. The welcoming tone and local identity make it appealing, though improvements in online communication would help reinforce the high-quality image.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are not listed anywhere on the site. This lack of transparency may be intentional, encouraging direct communication for a more personalised service. However, not including prices can deter visitors who prefer to compare options before reaching out. Adding even approximate pricing or membership tiers would help customers make quicker, more informed decisions and demonstrate openness.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling 

	
	2.Acocks Green 

	
	3.Lawn Bowls

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, the club’s website appears on the first page of search results when using the above keywords. This shows effective use of local search engine optimisation (SEO), especially for regional searches. However, it could still benefit from a Google Business profile or updated content to improve visibility even further.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites remain highly relevant in modern UK business. They are often the first point of contact between a customer and a service provider. A good website provides credibility, convenient access to information, and supports customer engagement. For local community clubs like Acocks Green Bowling Club, a website helps maintain visibility and attract new members. It’s also essential for showcasing services, sharing updates, and offering contact options. In the digital age, not having a functional website can make a business or club appear outdated or hard to reach, especially for younger audiences.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I recommend the club implement an online booking or enquiry form along with improved mobile responsiveness. Many users now expect to interact with services instantly and efficiently through digital platforms. By adding a booking form, the club can reduce reliance on phone or email communication and make joining or arranging a visit much easier. Additionally, improving the mobile layout would ensure that users on smartphones and tablets have a smooth experience. These two improvements would enhance accessibility, attract younger audiences, and modernise the club’s digital presence without losing its traditional charm.




