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[bookmark: _Toc46583253]Introduction
This report has summarised some relevant theories, models, and concepts of knowledge and information management. From the DIKW model to the knowledge need analysis, knowledge objectives, knowledge resources, the contribution of knowledge resources, intellectual property rights, the framework for knowledge sharing, etc. All the theories have been discussed in the light of an information and data analytics company, RELX group. 


[bookmark: _Toc46583254]Company Overview
This report has made under the light of a British information and analytics company, RELX Group. RELX group provides products like information and data analytics, academics and business publishing, exhibitions, etc. This company was founded back in 1993 and headquartered in London, UK. RELX Group serves in more than 40 countries and 180 nations with approximately 33,000 employees. (Bloomberg, 2020)


[image: ]
Image: Logo of RELX group
Source: (Mappings, 2017)

[bookmark: _Toc46583255]Task 1
[bookmark: _Toc46583256]How Data, information, and knowledge is related to each other
Data, information, and knowledge are some important issues that are closely related to business and managerial activities and decision making. However, the meaning of data, information, and knowledge are distinctive but they serve the same purpose differently. Hence these three terms share an interrelation in between. In the following section, the meaning of data, information, and knowledge with their interrelation has been discussed: -
· Data: Data refers to the raw and unorganised facts that serve no value unless they are organised. In organisational context, data means the raw and unorganised events occurring in organisation.  
For example, the random sales figures, cost figures derived from the database of an organisation can be called the raw data. 
· Information: When data are organised in a defined shape or format that implies something meaningful, called information. In short, information is the processed form of raw data. (Bloomberg, 2020)
For example, the income statement made of random cost and sales figure is a piece of information. The income statement shows the profitability and sustainability of an organisation thus it serves meaningful objectives. 
· Knowledge: knowledge is the combination of information and experience an individual possesses. Knowledge comes in two forms, explicit and tactics. Explicit knowledge means the knowledge stored in any document on the contrary, tactics knowledge comes from perception, values, and experience. 
For example, individuals knowing organisations income statements can take action based on the income statement information using their experience. 


The interrelation exists between data, information, and knowledge
Though implies different meanings, there is an interrelation between data, information, and knowledge. This interrelation can be best portrayed by the DIKW model. This model shows how to move from data to information, knowledge, and wisdom with a component of actions and decisions. 

Figure: The DIKW model
Source: Author
According to the DIKW model, Data are the raw facts that provide the foundation for information. When data are organized that becomes information and makes some meaningful insight. Besides, together the information and experience of an individual which is knowledge can give meaningful facts a context. Knowledge helps in getting the essence of the information. And finally, the wisdom of the individual helps him to apply his knowledge to sort out something important. So, that is how these four things are interrelated. (Van loon, 2017)
RELX Group has transformed from Media Company to global leading information and Analytics Company. And this transformation requires a thorough process of data to be converted into such form that can be applied. According to the chairwomen of the RELX technological forum, they first observe the market and collects data regarding how the jobs of every professional are changing. Organising the data in a defined form they could understand that the jobs are changing rapidly because of technology. With the combination of past performing market experience and the present market information, they develop a context to serve their customer better through evolving technology. (Van loon, 2017)


[bookmark: _Toc46583257]Explanation of the relationship between individual knowledge and organisational knowledge
Knowledge provides the ground for an organisation to enhance its overall quality and output. The way Individual possesses the knowledge, organisation also do have some stored knowledge. And there is a strong linkage between organisational knowledge and individual knowledge (Lovett, 2017).
Individual knowledge: Individual knowledge can be defined as a combination of experience and surrounding information that an individual possesses which enhances his capability of doing or evaluate things. Individual knowledge can be shared. 
Organisational knowledge: Organisational knowledge refers to the combined information, skills and experience possessed by the human resource who belong to the organisation or the knowledge the organisation has gathered through yearlong operating experience. 
There is some interrelation exists between individual and organisational knowledge, those are: -
1. Individual learning drives up organisational knowledge: Three concepts strengthen the foundation of organisational learning and those are individual or group learning, individual and team performance, and organisational performance. Organisation gathers knowledge through individual knowledge sharing (Lovett, 2017).

Figure: Relationship between organisational and individual knowledge
Source: Author
2. Sticky knowledge: Sticky knowledge focus mainly on the challenges of moving knowledge between individual and group inside organisation. The stickiness of knowledge facilitates the circulation of best practices among the organisation. 
3. Organisational knowledge is inert alone: Organisational knowledge is the collective experience and information the individuals of that organisation possess. Organisation cannot possess any information itself rather the collective knowledge of its human resource represents the knowledge of the organisation. 
With the combination of organisational and individual knowledge, an enterprise can accomplish operational Excellency, can meet its objective, and can create a better position in the market (Lovett, 2017).
RELX Group is an information and analytic service provider serving the professional and also serve with many decisional tools for its business customers. However, the explicit knowledge possessed by the organisation which is developed by the individual of that organisation, help RELX serve better output to their customer. 


[bookmark: _Toc46583258]Identification of knowledge assets applying ranges of model and techniques. 
In the context of organisation, Knowledge Assets mean the information and skills within an organisation that make the organisation more valuable & competitive. However, for identifying knowledge assets, organisation first need to analyse its knowledge needs then to define its knowledge objectives and finally it needs to raise some questions regarding knowledge management strategy, and these help the organisation to identify its knowledge assets (Data, Information and Knowledge in Information Systems, 2020). 
The knowledge needs analysis
The knowledge needs analysis model analyse the organisational current needs and capabilities and compares that with its required knowledge capabilities. And the deviation between current knowledge and capabilities with the required knowledge and capabilities shows the knowledge gap for the organisation. And based on that knowledge gap organisation can determine which knowledge asset it has in its hand and which asset to develop in the future. 
[image: ]
Image: Knowledge Need Model
Source: (yourarticlelibrary, 2015)

The knowledge needs analysis can be assessed by answering some questions regarding organisational current performance and future objectives. It answers the question like how can knowledge-driven business strategy enhance the quality of products and services and boost up overall business performance and what one needs to increase the effectiveness of mental clearinghouse. 
Knowledge objectives
Knowledge objective also shows a guide to identifying the knowledge assets. Knowledge objectives are the strategic objective of knowledge management that converts knowledge of the business into a competitive advantage. Some types of knowledge objectives are: -

Figure: Knowledge objectives
Source: Author
· Normative knowledge objectives: Normative objectives are the desired values and behaviour that are relevant to the long-lasting competitiveness and success (Abuaddous, 2018). 
· Strategic knowledge objectives: Strategic objective shape the manners where organisation can convert their existing knowledge into success and this also help in identifying the knowledge needed in the future to meet the desired goal (Data, Information and Knowledge in Information Systems, 2020). 
· Operative knowledge objectives: operative objectives refer to have control over the business processes and projects and mobilizing operative knowledge to create value to the customers. 



Knowledge assets of an organisation
When the need for the knowledge is identified by evaluating current knowledge and required knowledge assets and the objective of the organisational knowledge is defined clearly as to which benefit the knowledge is going to serve, an organisation can get a clear view about its existing knowledge and the knowledge that need to develop in future. The knowledge assets that usually exist in an organisation or that an organisation need to have involved: -
· Experiential knowledge assets (tactic knowledge)
· Conceptual knowledge assets (Explicit knowledge)
· Systemic knowledge assets
· Database
· Software
· Policies
· Documents
· Information technology
· Communication infrastructure 
· Intellectual property knowledge
· Patent
· Copyright 
· Environment responsiveness
· Product leadership
· Customer intimacy
· Operational excellence
RELX is the largest knowledge provider company deploy knowledge resources like articles, reports, tools, webinars & videos, legal practical guidance, etc. to boost its counselling activities. Superior knowledge assets can ensure getting a competitive advantage for the organisation. 



[bookmark: _Toc46583259]Evaluating the actual and potential knowledge assets of an organisation
Well, organisation may have many types and many ranges of knowledge resources that enable the organisation to have sustainability in the competitive marketplace. Not all resources possess the same potentiality, some have a greater effect on organisation productivity and some have on its operation and management. The organisational core knowledge resources have been identified in the previous question. 
Actual Knowledge Assets within the organisation can be classified into three parts such as experiential knowledge, conceptual knowledge, and systematic knowledge. These are describing below: - 
Experiential knowledge assets: Experiential or tactical knowledge is the practical capacity of doing and managing things of the individual of the organisation. Organisation experiential knowledge assets have great potentiality to co-ordinate all the intelligence of the organisation (Information System for Knowledge Management, 2020). 
Conceptual knowledge assets: Conceptual or explicit knowledge assets are the documented information that an organisation keeps. The information is secret to the organisation which is also called the trade secret. These knowledge assets are the lifelong experience of the organisation and the knowledge deployed by the former and current human resources. 
Systemic knowledge assets: Systematic knowledge assets include resources like database, policies, software, document, IT, communication infrastructure, etc. This form of knowledge provides the organisation with a bug set of data about various stake-holders which can be used to decide various issues regarding stake-holders, it provides the organisation with the facility of faster information sharing. (Information System for Knowledge Management, 2020). 
Potential Knowledge Assets refer to the assets or resources which have a high level of uncertainty level. The potential organisational resources are: -
Intellectual property knowledge: Intellectual properties are developed by the mental effort of individuals. Here, the individual employs his intelligence and creativity. The intellectual properties developed by an organisation can be its unique or signature product or services, a new formula, or something that is owned by the organisation and can serve a wider interest. To protect intellectual property organisation can make patent or copyright for their intellectual knowledge property. 
Organisation responsiveness: Organisations prompt responsiveness to the market environment can be called on a kind of knowledge resource. Without having enough information and experience, prompt and effective response to the market is not possible. Using the knowledge assets an organisation can get a competitive advantage through developing product leadership, customer intimacy, and operational excellence. All strategy is developed by the intelligence of human resource. 
The RELX sustainable development growth resources connect content, connect people, integrates key tools, and support the partners. The director of corporate responsibility of the RELX group said that Businesses can make real differences by harnessing their expertise through sustainable development growth. And this the main aim of the RELX group (Information System, 2020). 


[bookmark: _Toc46583260]Task: 2
[bookmark: _Toc46583261]Creating, storing, applying and integrating knowledge
Knowledge is the base of doing or creating things. One can gain knowledge through learning. So, learning can be said as one of the means of knowledge creation. However, the process of knowledge creation, storing, applying, and integrating called Knowledge Management. 

Figure: Knowledge Management Life-Cycle
Source: Author
The knowledge management process or life cycle includes knowledge acquisition or creation, knowledge retention, knowledge integrating through transferring. Knowledge management ensures that the organisation is making the best out of the knowledge through proper knowledge sharing and application (Abuaddous, 2018). 


The different stages of knowledge management have described below: -
Knowledge Acquisition
Knowledge can be acquired through learning. The learning process may take a different form and create explicit and tactical knowledge. Knowledge can be created through the following process developed by Nonaka: - 
1. Socialization:  In socialisation process experience are being shared through observation, imitation, and practice and this can be done through workshops, seminars, apprentices, conference, and talks. Socialization can create tactic knowledge Means such experience sharing may enable individual to alter or evaluate their beliefs, values, and experience. 
2. Externalization: Externalization is a process for making tactic knowledge explicit. It is the conversion of one’s tactic knowledge into ideas or images in words, metaphors, and analogies. During live communication, people share each other’s values and perceptions and learn to articulate their thinking better (information system | Definition, Examples, & Facts, 2020). 
3. Internalization: Internalisation is the process of understanding and absorbing explicit knowledge into tactic knowledge held by the individual. This can be done through online learning, Intranet portals, search, and data mining. 
4. Combination: By the combination process explicit knowledge can transfer among groups across organisation. Explicit knowledge can be conveyed in documents, emails, databases as well as conferences and meetings. 
Knowledge Retention
In the knowledge retention process, knowledge is managed in a way so that it doesn’t lose or stored forever and can be used when needed. Knowledge retention process involves: -
Step 1: In this stage, various risk factors and uncertainty related to knowledge is assessed and identified. 
Step 2: This stage evaluates which knowledge is in a critical situation and what effect it will have if it is lost.
Step 3: this stage revises the existing programs to determine how the knowledge that is in critical condition can be retained (Fogueroa, 2019). 
Knowledge retention can be done taking the following initiative: -
· Introducing reward structure to encourage sharing key knowledge across organisation
· After-action reviews
· Mentoring program and job shadowing
· Job rotation
· Company procedures
· Taking advantage of the knowledge of knowledge retirees 
· Interviews and exit-interviews, etc. 
Knowledge Transferring
Knowledge transfer or knowledge sharing means a formal movement of knowledge in exchange for others' knowledge or assets. Knowledge can be transferred by the following process: -
1.  Knowledge may be transferred under license for a one-off payment, for ongoing royalty payments or a combination of both.
2. Knowledge transfer took place when knowledge is disseminated from one individual or a group of individuals to others.
3. Knowledge may be purposefully transferred or it may be happening out of any circumstance
4. Knowledge transfer may happen between various departments of the organisation or sometimes various other sources outside of the organisation when required.
5. the most important factor in knowledge transfer is the receiver must be intended to apply the knowledge letter that means he must play the role of knowledge giver later (information system | Definition, Examples, & Facts, 2020). 
The knowledge-intensive company can get a significant ability to problem-solving and non-standardized production. The company can get a high degree of educational level and professionalization among its employees. 
[bookmark: _Toc46583262]The importance of intellectual property rights 
Intellectual Properties are the creation of the mind, mostly intangible assets that include invention, document, drawings, software program, data, processes, etc. The one who invented or created the thing possesses the ownership of that assets. But sometimes some threat created regarding the right of the owner of that intellectual property. 
The inventor of the intellectual properties is subjected to the threat of theft or copy. The intellectual property right can be protected by applying for patent and copyright and trademark (Jones, 2019). 
Patent: Patent is a registered license conferring a right or a title for a set period to the inventor, exclude others from making, using, or selling a piece of information. The one who owns the patent can authorise others to use or make the invented asset by giving a license. 

Figure: Intellectual property right
Source: Author

Copyright: Copyright is an intellectual property right that prevents the infringement on copying, distributing, performing, or distributing the creation by others. Copyright protects the original work for a longer period of 100 years. 
Trademark: Trademark is a registration process by which organisation can register their brand identity which prevents others from copying the name or logo of the company’s brand. 
Every business has some intellectual property and to appreciate the importance of intellectual property, intellectual property rights must be protected. The intellectual property right serves several benefits to an organisation, those are summarised below: -
IP drives economic growth: Intellectual property industry accounts for a large portion of UK GDP. The intellectual property industry paves the scope of export. If the right of this profitable industry is not protected, then the world intellectual property industry will face immense loss. (Jones, 2019)
IP facilitate competitiveness: The formula, strategy, or process developed by the knowledge worker an organisation can work as a trade secret for success. Sometimes the creation of knowledge workers can help outperform the existing competition of the market. (Jones, 2019)
Encourage innovation: When the unique or innovative creation of an artist or innovator faces the threat of violation by others they become demotivated to create things anymore. Intellectual property rights ensure the artist that their artwork has only their solo recognition and thus innovator becomes motivated to new creation. (Jones, 2019)
RELX Group has owned a range of databases, publications, and trademarks, including Lancet, Reaxys, PharmaPendium, Embase, and world travel market which are used under license. Apart from that, it has some developed strategies and policies which are patented. (Addressing the world’s most challenging problems, 2020)


[bookmark: _Toc46583263]Task: 3
[bookmark: _Toc46583264]The contribution of knowledge assets of an organisation
As the world is being modernised, so loads of data over the organisation is increasing. And for handling the bulk amount of data, knowledge management is required. The contribution of knowledge asset is: -
Facilitates decision-making capabilities: Decision-making capabilities increase when managers can process a vast amount of information in effective and efficient ways. Well, managers can do so by applying various knowledge assets or knowledge-based resources such as management information systems, databases, experienced and skilled human resources, etc. (Addressing the world’s most challenging problems, 2020)
1. Helps meeting strategic objectives: Every organisation designs some strategic objectives meeting which enables sustainable competitiveness for that organisation. Proper knowledge management ensures all strategic objectives are met. The core strategic objective of an organisation for getting competitive advantages are:

Figure: strategic objectives of an organisation
Source: Author
· Product leadership: Product leadership strategy focuses on creating, innovating, or bringing such products to the market that will serve best the customers. Here, organisation wants to be the first ever company to bring such a product. Companies can meet this objective by applying their product research and development knowledge and improving basic and new technology (Fogueroa, 2019).
· Operational excellence: company can achieve operational excellence when it doesn’t waste resources and time rather can successfully improve the quality and productivity of the organisation. Operational excellence can be achieved by deploying experienced human resources, business environment, and market knowledge. 
· Customer intimacy: Customer intimacy brings a bunch of loyal and permanent customers. Customer intimacy can be built by serving customer premium quality service, meeting their needs and wants, and most importantly make the customer feeling that they come first. (Fogueroa, 2019). 
Among all the competitors of the RELX group, it stands out at the top with its innovative services, improved decision-making procedure, and a group of loyal clients. 
2. Builds a learning organisation through learning routine: Organisation can coverts it to a learning organisation by making a learning routine. In a learning organisation, where everyone is always looking for a scope to improve themselves, assess and critique themselves, and always look for the opportunity to learn help human resources to flourish both in knowledge and skills. 
3. Stimulates culture change and innovation: Actively managing organisational knowledge assets can also stimulate cultural change and innovation by encouraging the free flows of ideas. The knowledge-sharing approach of the organisation can facilitate the ground for idea-sharing. 
4. Creation of value: The knowledge generated, shared, and maintained within the company is converted into productivity, more human views, and increasingly improved processes. The main contribution of knowledge assets to the organisation is value creation, which is not the financial value, rather the added value that thereby increases market value (Information System for Knowledge Management, 2020). 
RELX has a good reputation for effective knowledge management. It has abounded knowledge resources from experienced and skilled workforce to improved and effective strategy and intellectual property. RELX already successful in the business and analytics service provider market standing out from its competitors. 
 
[bookmark: _Toc46583265]

Knowledge requirement for an organisation 
Knowledge management can benefit everyone from a local small firm to a big multinational manufacturing firm. All businesses have access to an extensive pool of knowledge, whether the knowledge of their customers’ behaviour, knowledge of the market, knowledge of the business environment, or so on. The way organisation creates, retain, or transfer knowledge can be central to its developed successful business strategy (Torlina, 2012). 
The gap between organisations’ existing knowledge and the required knowledge to be a more effective company gives an insight into the knowledge requirement of that company. However, some must have knowledge that a company more often possess or desire to possess includes: - 

Figure: Required knowledge for organisation
Source: Author
The Experience of Human Resource
The employees of an organisation are likely to have skills and experience that can be used as an asset. Getting competent human resource can be invaluable in setting the business apart from competitors. The human resource experience can be strengthened through-  
· Non-executive directors: non-executive director can be a good way for an organisation to bring board specialised industry experience and benefit from readymade contracts (Torlina, 2012). 
· Employees & supplier relationship: When employees and suppliers such relation that they can share their ideas, thoughts, values, this can bring a bunch of knowledge for the organisation through knowledge sharing. 
RELX Group has a diversified and inclusive workforce who continuously breathing life to their information and analytics. The HR department always looks forward to hiring an enthusiastic candidate no matter where their origin is. It prefers candidates who hold a relevant master’s degree or above or who are directly engaged in research & development of innovative activities. 
The Design and Processes for Goods and Services
Organisation can have competitive advantages if they can successfully launch such products that can outperform the competitors’ products. Well, for developing an innovative or creative product immense knowledge, experience and creativity are required.  (Torlina, 2012). 
· Product Research & Development: Organisation can conduct market need analysis and also collect information from the existing and potential customers before launching a new product and services. 
RELX provides information and data analysis services to customers. It also helps investors to decide on the investment project. This work requires a huge analytical assessment and reasonable research on the market. RELX is incorporating the newest services assessing the market need and people’s wants. 
Files of Documents 
The files and documents or records about the stakeholders hold a wealth of information which can be invaluable both in developing new strategies or fine-tune the existing one. 
· Organisational memory: Organisation must be careful about the skills and experience that have been developed in past years. It can retain the best practices of the organisation in files or documents and digital era it can save its organisational memory in technological devices. 
All the relevant information, data, and other tactic knowledge that existed in the past or existing in the present days of RELX have been stored in its official database and software. It also adopts patents to its developed strategies so that the developed data is not in threat of copying. 




Future-oriented strategies 
Organisations’ various strategy and formula that are developed towards the sustainability of the organisation is one kind of knowledge. The strategies are needed to develop through market research. The strategy can be related to operations, product development, cost leadership, etc. 
· Customer knowledge: An organisation must need to know what the customers think of the organisation. Moreover, it can facilitate such a situation where customers and business can freely share their opinion, thoughts, and values. 
· Market knowledge: Having market knowledge means knowing how the competitors performing, how much they are charging, is there any new entrants in the market, the demand for the market, etc. This knowledge is the foundation of successful and effective strategy development.   
· Understanding of business environment:  An organisation can be affected by its surrounding Marco environmental factors. So the organisation needs to keep informed as to whether any change occurs in the environment or not. The reasonable knowledge of the business environment ensures immediate and effective response to any new change or development. 
RELX group it knowledge assistance for other businesses or organisation and the strategy developed by RELX for its management are proved to be very effective as it has been working in the market very well. RELX has conducted environment analysis using various tools and possesses a better understanding of its environment. 


[bookmark: _Toc46583266]Evaluation of the organisational framework for knowledge sharing 
 Knowledge management also depends to a considerable extent on the organisational framework. Organisational framework shape how roles, power, and responsibilities are distributed. For facilitating knowledge sharing organisation must alter their structure if needed. 
Structural change for knowledge sharing
The structural change refers to changing the organisational structure from labour or capital oriented to information and knowledge oriented. Knowledge-intensive companies sell information, knowledge, or intelligent products and services. Then, work and capital are replaced by knowledge as a scare resource. Knowledge-intensive organisations put emphasize on policies that will accelerate the knowledge sharing process and facilities. 
Organisational infrastructure for knowledge sharing 
Well, knowledge sharing is a vital task of an organisation and the effectiveness of knowledge sharing depends on the infrastructure and knowledge management framework of the organisation. The common organisation infrastructures are:- 
Hierarchical or bureaucratic organisation: In traditional organisation decision are made at the top and permeate down through layers of management. Organisation like this is led by leaders who bend others through their point of view and charisma. 

Figure: Different organisational framework
Source: Author
Decentralised organisation: In decentralised organisation, decision power is distributed. As decision power is not centralised in one point employees can freely share their ideas, knowledge, and decision. And through a meeting session, conference or brainstorming session organisation can access some best bunch of knowledge which is combined through the knowledge of every official of an organisation. 
Flat organisation: In a flat organisation, middle management usually doesn’t exist. And thus all levels of employees can easily interact with each other that can facilitate knowledge sharing and idea generation. 
Well, in terms of organisational structure the flat and decentralised organisation are likely to be effective in knowledge sharing as it allows free-thinking and flows of knowledge. 
RELX Group has a bureaucratic or hierarchical organisational structure where decisions and ideas flow from top to bottom covering multiple middle layers. (RELX, 2020) The knowledge-sharing process here only limited to the knowledge worker and the other officials barely got a chance to share ideas and opinions with all groups of the organisation. 


[bookmark: _Toc46583267]Recommendation for the improvements of the current framework for knowledge sharing
 The bureaucratic infrastructure of the RELX group is not much favourable to an efficient knowledge sharing process. However, altering organisational structure is not a good solution to do so. One thing that RELX can incorporate in its organisational structure alongside bureaucratic infrastructure is encouraging decentralized decision making. This can ensure the flow of knowledge and idea from the staff of every layer of the organisation. 
Apart from that, the following practices can fine-tune RELX’s knowledge sharing process: -
1. RELX should think about introducing a system like offering incentives to staff who supply useful market knowledge or suggest ideas to serve customers better (Abuaddous, 2018). 
2. RELX can think about arranging innovative workshops or brainstorming sessions at which staff is given the freedom to think of ways in which organisation can improve. 
3. While assigning team project, it should keep in mind that idea-sharing among small teams are more effective than a large team. So the team should be small and the team should consist of diversified staff. 
4. Feedback policy from critics can be a major initiative by RELX if it allows so. Feedback policy can give the organisation such information that can be used to improve its operational excellence. 
5. In the long run, it can think about altering its organisation structure from hierarchical to the flat organisation. It reduces cost, time, and also accelerates the flow of information and ideas (Abuaddous, 2018). 
RELX is already an established and successfully running the company which has been providing policy and strategy assistance to other organisation for ages. The current framework of RELX is doing well but rethinking its entire policy and framework can derive better outcomes. 

[bookmark: _Toc46583268]Task: 4
[bookmark: _Toc46583269]Broad reading, analysis and research evidence for completing the report
For gathering the theoretical concept, model, and other additional information for this report several articles, journals, and websites have been read alongside the study materials provided by the instructor. All the topics have been done following the information derived from all the sources. Moreover, for getting a clear understanding and sufficient knowledge about the selected company all news as well as the official website of the selected organisation have been analysed. The information of this assignment particularly derived from the following sources: -
1. The information about the DIKW model has been derived from the study materials and an article on towards data science website by Anthony Figueroa.
2. The relation between individual and organisational data from an article by Michael Lovett. 
3. The importance of intellectual property from an article by Anthony Jones
4. The information about the importance of knowledge sharing from Elon Musk's speech collected from Juthan Kumar's article.
5. The information about the transformation of the RELX group from a media company to a leading information and data analytics company has derived from a piece of article news by Van Loon.
6. The information about the RELX profile and other things have derived from the official website of the RELX Group and Bloomberg’s website. 
Moreover, some other sources of information also accessed in order to gather the information for this report. 


[bookmark: _Toc46583270]Conclusion
Knowledge has its own market value and proper knowledge management added value to the organisation. Organisations being successful at knowledge management can successfully obtain operational excellence and product leadership through improved decision making. Different models and theories that have been discussed throughout the report can help in effective knowledge and information management. The RELX group significantly deploy all the strategy of knowledge management as it is a successful company in the market. 

[bookmark: _Toc46583271]References
Bloomberg, 2020. Bloomberg - Are You A Robot?. Bloomberg.com.
Evans, D., 2020. Computers + Chemistry: Some Thoughts From ACS San Diego. Pharma.elsevier.com.
Fogueroa, A., 2019. Data Demystified — DIKW Model. Medium.
Ipe, M., 2013. Knowledge Sharing In Organizations: A Conceptual Framework - Minu Ipe, 2003. SAGE Journals.
B, J., 2020. What Is A Knowledge Asset? (With Picture). wiseGEEK.
Jones, A., 2019. Why Is Intellectual Property Important? - Anthony Jones. Anthony Jones.
Kumar, J., 2020. Knowledge Sharing Ideas For Your Organisation From Elon Musk - Helpie WP,  Helpie WP. 
Lovett, M., 2017. Individual And Organizational Competencies - Michael Lovett. HRD Strategies.
RELX, 2020. Corporate Governance And Structure. Relx.com.
Relx.com. 2020. Addressing The World’S Most Challenging Problems.
Torlina and Mustard, 2012. Dro.deakin.edu.au.
Van loon, R., 2017. RELX Group: The Transformation To A Leading Global Information & Analytics Company (Part 2). Datasciencecentral.com.
Y. Abuaddous, H. and Al Sakkar, A., 2018. Thesai.org.
Encyclopedia Britannica. 2020. Information System | Definition, Examples, & Facts.
Managementstudyguide.com. Information System For Knowledge Management. [online] 
Managementstudyguide. 2020. Information System For Knowledge Management.
Short Essays (Economics, Politics, Law and Business). 2020. Data, Information And Knowledge In Information Systems.


Individual learning drives up organisational knowledge


Sticky  knowledge


organisational knowledge is inert alone


Normative Objectives
- (Know-why)


Strategic Objectives
- (Know-what)


Operative Objectives
- (Know-how)



Knowledge Acquisation


Knowledge retention


Knowledge transfering 


Patent


Copyright


Trademark 



Product leadership


Customer intimacy


Operational excellence



Experience of human resource


Non-executive directors


Employees & supplier relationship


Design & process of goods & services


Product research and development


Files of documents


Organisational memory 


Future oriented strategy


customer knowledge


market knowledge


business environment knowledge 



Hierarhical organisation


Decentralised organisation


Flat organisation




Wishdom
(Application)



Knowledge
(context)


Information
(meaningful facts)


Data
(Raw facts)


28 | Page

image2.jpg
What firm
must do

Knowledge Gap I > I Strategic Gap

What firm
can do




image1.jpg
& RELX Group™




