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       The tourist chain is linked to the hotel industry, nowadays, one of the most developed profitable industries. The economic field is coordinated by a whole normative whose common task is to establish the activity standards. These are the services offered to the client to favour the growth of the hotel industry. The activity that a hotel can carry out has two main aspects, accommodation, and catering. Industrial marketing focuses on the needs and requirements of customers, but also on accommodation with social status, implicitly with tradition and culture. This paper will contain a comparison of two excellent hotels in the UK and around the world Hilton Hotels and Best Western Hotels. Marketing strategies and the development market have a common core (Purcell, John, and Peter Boxall, 2015)
       In this essay, two of the most popular hotels in the UK and worldwide Hilton Hotels and Best Western Hotels are compared in terms of hotel business environment and marketing strategies.
       Considering the SWOT analysis, analysing and synthesizing the strengths and weaknesses of the Hilton and Best Western Hotels, as well as the opportunities and threats of these two hotels (Ries. A. and Trout. J ,1986)
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       If you need a bed for the night or a stay of a few nights, the Hilton has several hundred thousand. Hilton Worldwide is one of the largest luxury hoteliers in the world, with an accommodation empire of over 6,400 properties comprising approximately 1 million rooms in approximately 120 countries, operating under names such as Doubletree, Embassy Suites and Hampton Inn, as well as its iconic Hilton brand. Many of its hotels serve the mid-market segment, although Hilton and Conrad Home2 Suites offer extended stay services. About 85% of total revenue comes from the United States (Portada Staff, 2015).
        Since the establishment of the first hotel business under the Hilton brand, it has experienced a rapid growth, reaching over 5,600 hotels and 17 brands in 113 countries. The company's first hotel saw the light of day in Cisco, Texas, now offering a wide range of services designed to attract middle-class and luxury customers (Stanley.A, 2020).
        The second largest company Best Western has started to offer middle class services and is based on travellers’ feedbacks. Based on market research and well-structured management, it has become one of the largest independent hotels in the world (Connell. J., 1992)
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         The marketing strategies of the Hilton hotel are well structured and developed so that the quality of its services reaches the customer as a quality-price service. Customers are satisfied with this pyramid report, where management seeks at every opportunity to improve the system. The human resources department plays an important role and puts Hilton Honors on the pedestal. The individual brands of the hotel reach potential customers and will complete the survey to increase market demand. The positioning strategy of the hotel locations helps the competitive advantage and will be in front of the competitors due to the art and tradition, which it has kept for many years. The departments and management of the company have been shaped according to customer demand, thus becoming one of the most famous hotels (Frambacja, R.T Prahbhub, J. and Verhallence, T.M.M, 2003).
       Best Western International is based on essential ethical management that lays the foundations for consolidation, trust and loyalty, achieving guaranteed success. Strict and classic management has contributed to its growth in the market with the vision of expanding considerably over its competitors. Superiority is delimited in the services provided, trying to be at the highest level in the world. Its brand is well known, and its employees have high thresholds and requirements. For the goal imposed by the management to transit quickly and with money, the vision excels between reputation and quality. Values ​​will always be at the highest level, recognizing the standards of the Universal Declaration of Human Rights. The internal management stabilization departments focus on external flow and tourism (Kotler. P, 2003).
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       In terms of the intended travel strategy, the programs and progress towards their 2030 targets in the Hilton 10-K, the Annual Report, and the Proxy Statement, as well as in the CR annual report and the CR website. This year they moved to the selected Standard Sustainable Accounting Reporting (Standard Board - SASB) stage in 10-K and CR report 
         The data you report externally are captured in Light Stay and subject to rigorous internal and external review prior to publication. They have become external providing environmental data from 2013 and external assurance on the selected values of social impact in 2018 (Brookes, M. Alinay. L. and Atkas. G, 2015)
        Best Western also can advance in the Latin market, as much of the Best Western hotel chains are in areas where Latin American consumers live in the United States. On average, the expenses of a Latin consumer are higher than the expenses of an average US consumer. According to a recent report from 2021, on average, Latinos spend about $ 2,400 on a vacation traveling to the United States, reaching over $ 3,600 among wealthy Latinos. Latinos spend more time on vacation in the United States than those who live there. The price increase for Latinos tends to be higher, because they must travel by plane, there are on average large families, and accommodation can increase due to these factors. (Resources.2021).
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       Hilton Hotel's marketing strategies are tracking overall performance for all hotels and corporate offices, measuring sustainability values in more than 200 operational, design and construction practices, peer reviewing similar Hilton properties, tracking social and environmental performance according to objectives 2030 and annual social networks and environmental impact data verified by an independent third party. Content marketing plays a key role in Best Western's marketing strategy. Content scores in terms of placement and fulfilment of all promises and attracting customers with good social status are constantly increasing and can optimize performance by combining channels and expanding them (LeisureLists.2021)
       Best Western's content marketing platform is YouMustBeTrippin.com, which includes the "My Hispanic People" section. Influencers Cesar Milan and Manny Ruiz contribute videos and text to these sites. The video is an investment area for Best Western. He recently founded BW Content Studio. The company also advertises and promotes videos on YouTube (Talbot, P, 2019).
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      Hilton Hotel enjoys a long-term growth, which is due to the ability of the management responsible for the well-being of customers and employees. A satisfied employee is an employee with positive potential for the company. Criticisms as well as customer praise play a decisive role in the continuous improvement of the services offered. Collaboration with travel agencies, as well as with media and online companies reaches maximum levels, and customers are based on image and quality. The multinational collaborates with the Environmental, Social and Governmental Strategy (ESG) in promoting tourism and global tourism. Hilton has joined the environmental agreement until 2030 with the threshold for reducing its environmental impact. The Sustainable Development Goal (SDG) is generated by the standard target by 2030 and is strongly supported globally, adopted by the United Nations in 2015 (Hilton.2020).
       Best Western adopts the "Green Hotels" commitment from the E-Smart supplier from renewable and non-polluting sources of self-sufficient green energy. Many hotels are strategically active for a fundamental ecological region. For example, the commitment between a chicken hotel in the Baltic Sea and the bee colonies on the roofs of the "zero-emission hotel" in Freiburg is different from the energy supplier in the Black Forest, which has the same common core. Hotel systems make available to customers, thanks to technology, hybrid and electric vehicles, this point is an asset for competition. The strategic concept of ecological environment was created to prevent sustainable problems and to support renewable energy, bee conservation and electricity mobility (Best Western. 2019).
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      Hilton has taken many steps beyond the latest cleaning standards, working with Lysol & Dettol Reckitt to develop the Hilton Clean Stay program.  This innovative program helps protect customers and is based on very rigorous cleaning standards, providing improved training to team members, increased cleaning of public areas and adapted food and beverage services to ensure a carefree stay for guests (Mark, T, 2005).
        Best Western, like all other hotels, is interested in the safety of customers and employees, this being the main priority. Encouraging guests to check all federal, state, and local travel rules and restrictions before making reservations. Guests are informed of the problems caused by the COVID 19 pandemic, some of the standard hotel services and facilities for guests may be limited or closed. Implement improved processes and procedures in terms of cleanliness, individual controls, and employee training to ensure a pleasant and safe stay for guests (Aronica, M, 2021)
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        In conclusion, the comparison between the two top hotels in the world completes the administrative and social rank that address certain social classes. Hilton chain customers are heavily budgeted for luxury services, and Best Western customers are attracted to a medium and high budget for considerable comfortable services. The global economy and strategic location will greatly influence the company's rise. Based on market research and the provision of hybrid and electric vehicles to customers, it is a method of achieving the proposed objectives in the field of ecology and environmental protection (ESG). I think that this business of the hotel system is of high rank, with high standards and always growing.
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