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The report is a comparison between Hilton’s and  Best western hotel chains and it has the purpose on evaluating which company is having a more developed financial management plan. Because of this, there will be discussed the total revenue and market positioning at first in order to generate a broader image of how the hotels approach the market and how successful they are. Further, the Financial Commitment to CSR will be discussed and compared while at the end of the report here will be a conclusion and Recommendations for both Hotel chains growth. 

The name Hilton Hotels is still well-known all over the world and continues to be a dominant player in the hospitality industry on a worldwide scale and the hotel chain currently has 275,000 rooms in the planning stages all around the world, with over 100,000 of those rooms having already been confirmed for building and the year 2016 was a watershed moment for our company because it marked the beginning of our expansion into one hundred various countries and territories throughout the world and these fifty rooms account for around 20 percent of the total number of hotel rooms that are being built at this time all across the world.  (Wathen, 2019)

Around the world, Hilton is in charge of 3,843 hotels with a total of 596,765 rooms and this represents a 39% increase in income as compared to the previous time the company officially announced its financial results, which was in June of 2007 but also, it holds ownership interests in 4% of the hotels that are part of its network. (Fountain, 2016)


There are approximately 4,700 hotels around the world that fall under the Best Western Hotels & Resorts brand which is way lower than Hilton but their hotels can be found in more than a hundred different countries and territories which is great in matter of business expansion.The city of Phoenix, which is located in Arizona, is the location of the company's headquarters in the United States and to cater to the requirements of passengers and real estate investors in any region, Best Western provides a total of 18 unique hotel brands. Today's Best Western, which in 2015 underwent a successful and award-winning brand refreshment, provides a wide variety of hotels in every size category of the hotel network in order to meet the needs of business travelers as well as vacationers and these hotels are designed to accommodate the requirements of people traveling for both pleasure and business so, the Best Western hotels offering these conveniences are available in virtually every part of the world. (Best Western, 2022)

The WorldHotels Collection was just recently acquired by Best Western Hotels & Resorts and this collection features three distinct hotel brands: Luxury, Elite, and Distinctive. This collection is consisting of well-known places that are of an upscale, upper upmarket, or luxury character and are renowned for their iconic status and they have a distinct personality and provide amenities that guests will not  be able to find at any other property, which results in a stay that is really unforgettable but also worth to be mentioned the fact that of the most recent boutique brands introduced by Best Western, Sadie, Aiden, Vb, and Gl, each provide contemporary day visitors with their own one-of-a-kind possibilities.(CNN, 2022)
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According to the most recent financial data that may be accessed, Hilton Worldwide had a total revenue of $8.16 billion over the course of the previous twelve months and the profit for the company in 2021 was $5.78 billion, which was an increase from $4.30 billion the previous year which is a little bit higher  in comparison with Best Western hotels with 6$B. (Hilton, 2022)

Despite the fact that the COVID-19 pandemic had a significant negative impact on Hilton's business and hotel operating statistics during the three months and year ending December 31, 2021, Hilton saw a significant improvement in its results compared to 2020 as a result of increased travel and tourism and this was due to the fact that there were more people traveling to and staying at Hilton hotels so, as a result of the pandemic, the operations of a number of hotels were forced to be temporarily halted at various points throughout the year 2020; however, by the beginning of 2021, the majority of these hotels had resumed their normal activities which was the same case for Best Western Hotels as well.  During the year that ended on December 31, 2021, there were a number of hotels that went out of business; nevertheless, there was a significantly higher increase in the number of hotels that reopened their doors and this pattern has been observed concurrently with an improvement in the state of the economy. (Hilton Stories, 2022)

The revenue for Best Western on an annual basis is $6 billion. Following are some of the most important financial metrics that were discovered by the data after doing considerable study and analysis and there are 1,254 people employed by Best Western which is a little bit lower in number comparing with Hilton, and they are responsible for generating a total income of $4,784,689. (Growjo, 2022)
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Establishing the reputation of the Hilton hotel as a source of outstanding service will be the primary objective of the marketing effort that will be carried out and the plan will place a high priority on cultivating strong customer connections in order to win the loyalty of existing customers and continue to retain them as if the hotel implements strategies for managing its relationships with customers, it will be in a better position to comprehend the requirements and preferences of its guests. (Hospitality On, 2021)

The name of the hotel chain's customer loyalty program is Hilton Honors, and it spans over 6,800 locations located in 122 countries across the world where a guest can earn points toward free stays at Hilton's partner hotels if they join the Hilton Honors loyalty program. Using a credit card that has been issued by Hilton Honors to make purchases either on the Hilton website or at businesses that are linked with Hilton can be one of the easiest ways to accumulate Hilton Honors points. ((Ewen, 2022)

During their time at the hotel, every effort will be taken to make the guests feel as much at ease as possible and give them a sense of belonging both in Best Western and Hilton hotels but as well, The hotels will also increase its focus on innovation in order to better meet the needs of its guests through the introduction of innovative products and services. This will be done in order to better accommodate the hotel's guests and in order to build a reliable reputation and clear brand recognition, Hilton will give each hotel its own distinct look and this will be done to ensure that the brand is easily recognizable. (Phoenix, 2018)

However, when it comes to hotel chains, Best Western is among the most well-known names all over the world and the diversified product and service offerings, in addition to their hotels and resorts, make up their marketing mix. At any of the more than 4000 Best Western hotels located all over the world, guests have access to an extensive selection of amenities, including rooms, meals, spa treatments, fitness centers, and more and the majority of these hotels are located in North America while Hilton is spread all over the world and benefits of a greater expansion, and guests have their choice of a variety of accommodation layouts as well as a comprehensive selection of amenities at their disposal.(Mama Travel, 2019)

In spite of the fact that the vast majority of Best Western hotels in North America are situated in what is known as the mid-market segment, the company's goal is to establish itself in Asia as a chain that offers accommodations at the four-star level such as Hilton does as this  will improve brand exposure in new regions by creating high-quality, highly-visible hotels, which is consistent with the broader growth plan that has been successfully implemented in China and India. (Ideas Collide, 2021)
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Together with the International Youth Foundation (IYF), Hilton Worldwide has issued a rallying cry to the hospitality industry as a whole, urging everyone in the industry to do their part to prevent a "lost generation and to accomplish this goal, there needs to be a greater awareness of the issue among the general public as well as the development of fresh entry points for young people into the hospitality industry. The travel and tourism industry as a whole, along with Hilton Worldwide, has made it a significant goal to alter the way in which the general public views professions in the field. ((Candid, 2012)

This pledge is an expansion of Travel with PurposeTM, Hilton Worldwide's global corporate responsibility strategy that aims to benefit the local communities, businesses, and natural surroundings in areas in which the company has a presence as well as Best Western chain of hotels and the goal of this strategy is to reduce the company's environmental impact. It does this by linking young people all around the world to various educational and professional development programs and resources, which in turn helps them learn and develop and Careers Hilton Two of these programs are called Live, and May is also known as Hospitality Youth Education Month while over the course of one month, a campaign that is aimed to create awareness about the hospitality industry and inspire hotels to provide possibilities for young people to participate in activities such as job fairs, career counseling seminars, and work shadowing opportunities will be carried out. In 2013, over 320 events were held all over Europe and were hosted by hotels and over 20,000 young people attended these events while having a lower budget, Best Western is not capable of taking such actions. (Mest, 2018)

The 4,000 hotels that make up Best Western, The World's Largest Hotel Chain®, are well aware of the impact that they have on the environment, and they are actively working to lessen that impact. This is one of the many ways in which Best Western is striving to be environmentally responsible and on the other hand, Hilton is completely unaware that this is the situation. (Sure-Stay, 2022)

Best Western hotels are at the forefront of environmental responsibility and from the most fundamental measures, such as providing recycling bins in each room and using energy-efficient appliances and cleaning supplies, to the most cutting-edge measures, such as operating on geothermal or solar energy and selling excess energy back to the grid, these hotels are doing everything they can to reduce their environmental impact such as Hilton does as these  hotels are shining examples of the commitment to environmental preservation that Best Western has shown throughout its history. In April of this year, construction on the first Best Western in North America to shoot for LEED certification got underway. 
(Best Western, 2020)

Bringing Down the Rates of Extreme Poverty As part of Best Western's collaboration with World Vision, our hotel owners and employees are donating both money and time as part of this effort and  World Vision is a global relief organization that focuses on combating poverty by providing basic necessities such as food, clean water, medical supplies, and education to those who are in need of these things. (HM, 2013)
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The management of guest services in hotels is becoming increasingly dependent on the utilization of various mobile applications and guests' entire stays, as well as many aspects of the guest life cycle, may now be controlled with the use of apps designed specifically for hotels as Hilton and Best Western. It should not come as much of a surprise that there has been a recent uptick in the movement toward the delivery of services digitally and without the utilization of direct physical contact as traditional customer-facing services are being revolutionized by technology in a variety of ways, including mobile check-in, contactless payments, voice control, and biometrics, to name just a few of the instances and this is due to the fact that customers place a high value on convenience, which is fulfilled by the availability of various options.  At some point in the not-too-distant future, travelers will anticipate having the same level of ease entering their hotel rooms with facial and fingerprint identification as they do when unlocking their mobile devices and personal computers fact that should be considered by both hotel chains, Hilton and Best Western as it is bad for businesses whose primary focus is on expanding their consumer base because the modifications may be expensive to both install and maintain, so the hotel chains will need to invest both time and money if they want to maintain their lead over the other businesses in the hospitality industry. (Webee, 2022)

As a continuation of the focus placed on aesthetically pleasing content, businesses in the hospitality industry would be wise to try to profit from features such as virtual tours, which conjure a digital environment for customers to imagine themselves in due to the fact that virtual tours are a good example of how companies can capitalize on the emphasis placed on aesthetically pleasing content. (Revfine, 2022)

Businesses that want to stand out in the future may want to try generating 360-degree movies of their sites, including restaurants, cafes with outdoor seating areas that are surrounded by plants, and hotels that are located by the water and reduced entry requirements have always been one of the most important steps in making virtual reality (VR) entertainment available to the widest possible demographic of people. It is vital to ensure that the content may be viewed on several devices for this purpose; virtual reality goggles are not required. (Red Marker, 2021)

When guests arrive at the location, they should be able to bring out their reliable companion, their smartphone, and point it towards tangible artifacts to access additional information about those items, so, the technology that enhances the usefulness of a physical environment by superimposing a digital layer on top of that environment is referred to as "augmented reality." When customers have downloaded the appropriate app, they may use this data to find out when times restaurants are open, read reviews, investigate interactive maps of tourist spots, and even make their own user-generated content using the app itself. (Hotel Tech Report. 2023)
[bookmark: _Toc126462099]Conclusion
In conclusion, both Best Western and Hilton hotels have a serious financial commitment when it comes to their brand expansion. As well, it is known that the financial management of the companies should be adapted regarding their revenues which were above discussed but overall, both hotel chains have managed to impose a significant change and Development within their business profile.  
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