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	Student Number
	2429428
	Student Name
	Renata Boguszewska

	

	Website Chosen 
	www.edenspaharborne.com

	Insert hyperlink to website
	https://edenspaharborne.wixsite.com/eden-spa

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website opened with a blink of an eye, instantly.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, this website contains sub-pagees, it has map location as well as it has menu button that takes you to your desired choice.Its easy for customers to navigate this as menu button is well visible.

	Question 1c –Can customer make  a booking via the webpage? 
 

	Answer: No , customers can’t book service via the webpage but it  can  make appointment by filling out a contact form 


	Question 1d - What improvements could be made to the usability of the website?


	Answer:Adding book online button will be much easier for customers to decide how soon they want the service , adding calendar with booked or free days will also made customers happy 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:The website is very pleasant to look at , very calming colours and the font is pleasant to the eye.It feels very feminine. On both mobile and the computer map is very visible but on the computer it covers the Menu panel. Mobile version Menu is vertical and computers version is horizontal. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: in my opinion Pictures play important part in this website , soft but also vibrant colours made this website welcoming.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:No , there is not online chat tool on that website. Treatments are not very well described, all inquiries you need to do through contact form.


	Question 2d – How effective are the social media links on the website?


	Answer:The website  contains social media links,  on mobile version Facebook icon is not visible but we can see Facebook and X icon on computer version. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:The explanation of the services are very simplified. Although prices are provided there is no much information about the length or what’s included in the services.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:I didn’t come across any reviews section on this website.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: I’m my opinion this services are not very well presented, I would not recommend this company to anyone based on website informations.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, prices are well presented and visible, the prices don’t reflect quality of the service shown.Nit enough information. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Spa

	
	2.Spa day

	
	3. Local spa

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Probably due to my location this spa doesn’t show in top ten rated spa 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, spa days are very popular among women, it’s one of the best choices to get if you need to  relax, unwind or spend time with  friends or partner. Spa treatments include not only massages but also facials, hydrotherapy and also can help soothe the mind and body. Many spas also offer yoga and meditation to improve clients mood and promote good mental health.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:My chosen company doesn’t interact with viewers/customers.
A brilliant solution is to set up a mini blog, thanks to this we can have  better or  direct contact with potential customers . Expandable menus are also very intuitive, visible links to social networking sites, such as Facebook,Instagram etc. – this shows visitors that they can contact the company at any time. These links, combined with the blog, make our website alive and constantly developing and supporting customers.A good website is representation of company, and attracts customers.



Reference List 
	








