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Contract Law Assignment 2 – Consumer Rights Act 2015
Consumer Rights Act of 2015 intends to consolidate core consumer rights such as contracts for goods, services, and digital content, as well as the regulations controlling unjust circumstances in consumer rights, into a single location (Emmery, 2015). Consumer Rights Act of 2015 extends to anyone who has received products or services and has benefitted personally or professionally from them. Any firm that claims that an individual is not a customer must prove this (Wrench and Farrant, 2017). The Law came into force on the 1st of October 2015. The act is significant because it unifies ongoing consumer law that was previously divided across many statutes and legislations. It expands consumer rights in particular and dramatic ways, enhances regulatory monitoring of company actions that affect consumers, and significantly expands consumer redress rights (Suleman, n.d.). The CRA (2015) protects consumers from unfair contract terms and notifications, which is one of the main reasons for its existence. The Act also aimed to keep consumers' rights up to date in the ever-changing digital environment (Wrench and Farrant, 2017). Furthermore, if a contract term or consumer notice caused a major imbalance in the parties' contractual rights and responsibilities, to the disadvantage of the consumer, the term condition or notice would be void.
The Consumer Rights Act (2015) is part of the Government's consumer landscape transformation, which aims to make it easier for consumers to comprehend and exercise key rights including the right to clear and accurate information before making a purchase and the right to get what they purchased. The right to have goods and digital material that are fit for purpose and services done with reasonable care and competence, as well as the right to have flaws in what the consumer buys fixed for free or to get a refund or replacement. Not only that, consumer acts seek to protect consumers from damage, promote trading standards, and give restitution in cases where harm or loss has occurred. However, the strategies used to attain these very straightforward goals are diverse and dispersed. Consumer protection and improved trade standards have historically been accomplished largely via the creation and enforcement of regulatory offences (Cartwright, 2016). Part 1 deals with consumer contracts for commodities, digital content, and services; Part 2 deals with unfair conditions; and Part 3 deals with various provisions, including significant forces (Suleman, n.d.). Moreover, the Unfair Contract Terms Act of 1977 applies exclusively to responsibility emerging in the course of a business and regard to liability arising towards other enterprises. As a result, it does not give full protection against unjust terms. Meanwhile, The Unfair Terms in Consumer Contracts Regulations and the Unfair Contract Terms Act regarding consumer contracts and notifications are repealed and replaced by the Consumer Rights Act of 2015. The Consumer Rights Act is transparent in presenting the terms and legislation to the consumer, whereas the Unfair Terms Act 1977 explanation was long and not very understandable, which might lead to confusion regarding the regulation. The Consumer Rights Act of 2015 is easier to understand than the Unfair Terms Act of 1977.  
Part 1 of the CRA (2015) applies whenever a trader and a customer enter into a contract for the merchant to provide products, digital information, or services. It applies regardless of whether the contract is written or oral. Interchangeable to the implied requirements that existed under the Sales of Goods Act, goods must fulfil a specified standard (1979). A consumer's rights about products are comparable to prior legislation in that the items must adhere to the description supplied, be of adequate quality, and be suitable for their intention (Emmery, 2015). All things provided under a consumer contract must be of appropriate quality, suitable for the purpose, match the representation, sample, or model, and be correctly installed, according to the CRA (2015). Some of the CRA's 'new' provisions appear to be just extensions of rights previously available under the SGA (1979). According to the CRA (2015), when things are sold based on a model, such as a television or a car in a showroom, the products must match the design. This emerges to be a simple reflection of the SGA's similar longstanding rule of sale by illustrative (Wimbledon and Smith, 2022).
According to Emery (2015), the Act currently gives consumers the right to reject substandard goods within 30 days. The 30-day term begins when the consumer has ownership or possession of the items, and consumers may also request that the merchant fix or replace these counterfeit goods (Giliker, 2017). According to law, a consumer has the legal right can seek a repair or replacement beyond the 30-day trial period and for up to six months after purchase, A consumer who gives their consent to repair cannot, however, demand a substitution, and vice versa. If the repair or replacement is completed, but the items remain defective, the consumer may request an appeal for the price reduction or refund. The majority of the modifications are significant improvements to existing statutes. However, there are two new areas of law, which are digital content rights that will be codified in legislation (Giliker, 2017). Legislation, however, provides consumers with the right to repair or replace malfunctioning digital content such as online movies and games, music downloads, and e-books. However, when it comes to intangible digital items like downloads, the position was more ambiguous, confounding both consumers and traders, and a customer who purchased physical-digital material had greater rights than a consumer who acquired the same thing in an intangible form including download content.
Moreover, part 2 of the CRA (2015) also integrates the requirements of the Unfair Terms in Consumer Contracts Regulations 1999 ("UTCCR"), which were formerly included in two different parts of the law, into one location, removing inconsistencies and overlapping sections. Sections 62–69 lay forth the general standards for fairness. Section 64, in particular, tries to clarify when the price or subject matter of the contract cannot be evaluated for fairness, adding the additional requirement of prominence to that of transparency. Sections 63 and Schedule 2 define the function of and expand the indicative list of, phrases that may be considered unjust (Conway, 2021). The fairness test, on the other hand, has undergone considerable revisions, with a greater emphasis on prominence and openness. According to Conway (2021), the transparency requirement largely repeats the current legislation for the term to be "plain and intelligible language," but the prominence test is a new and welcome addition, requiring that a term be "brought to the consumer's attention in such a way that an average consumer would be aware of the term." There is hope that this would simplify contractual writing while also offering further protection for consumers, as it was previously considered that just because terms were written in plain and understandable English did not guarantee the customer was aware of them. The law of unfair terms is a never-ending story of varying judgements from UK Courts, notably concerning the transparency of conditions. Part 2 of the CRA (2015) examined issues relating to unfair terms and the fairness test; the CRA was effective in overcoming misconceptions about the interpretation of 'plain and ineligible language,' the condition of prominence was invented; even if a statement was obvious and simple enough for the customer to understand, it still needed to be presented to the consumer's attention, a necessity that had not yet been acknowledged. In addition, the CRA (2015) adds certain clauses to the 'grey list.' The grey list is a list of conditions in consumer contracts that are considered to be unjust. Whereas conditions can be considered unfair even if they are not on the grey list, and a condition on the list may be declared fair without seeking jurisdiction, the guide alerts consumers to conditions that are more likely to be deemed unreasonable. The CRA (2015) included these additional terms to the grey list, but it was deemed a drafting modification rather than a substantive change because it managed to remain mostly unchanged from the UTCCR grey list.
The CRA (2015) has several advantages, with the primary modifications being the strengthening and standardisation of consumer remedies for counterfeits, as well as the addition of specific brand-new consumer rights and remedies for defective services or digital content (Smith, 2015). Consumers' rights to products are retained and expanded under the CRA (2015). Products must be of high quality, fit for the consumer's original intention, be as promised, and match any sample viewed or inspected before purchase. As discussed previously, it contains a 30-day right to reject defective items and receive a full refund, the right to repair or replace, the right to a price reduction, and the last right to refuse. There is a limit to how many repairs or replacements of poor items may be made before the dealer has offered some money back. In most situations, if items cannot be fixed or replaced within the first six months, the consumer is entitled to a complete refund. Aside from that, according to the Consumer Rights Act (2015), anything is written or oral to the consumer about the trades or the service by or on behalf of the trader that the term of the contract is anything that the consumer considers while determining whether to get into the contract or while selecting the service thereafter. Additionally, the Consumer Rights Act (2015) has a disadvantage in that Section 1 of the Act states that Part 1 of the Act applies "where there is an agreement between a trader and a consumer if the arrangement constitutes a contract." It goes on to say that a contract can be written, oral, or inferred by the actions of the parties (Rozenberg, 2015). The disadvantage of the Act is that customers must recollect what an 'offer,' 'acceptance,' and 'consideration' are.
In conclusion, the CRA (2015) achieved and failed in a variety of areas. The Act accomplished its goal of integrating significant sections of existing legislation, but when it came to additional consumer protections, many of these were just restatements of rights that were previously accessible under prior statutes. While the act acknowledged consumer rights in digital media, it left several aspects of law undecided, including there is no legislation governing consumer-to-consumer or business-to-business contracts. Finally, in Part 2 of the act, ambiguity over the precondition of emergence was discussed, but so-called "expansions" to the grey list were not considerably different from the ones in the UTCCRs (Conway, 2021). Finally, the Consumer Rights Act 2015's goals for digital material may have been met because all systems have been digitalized. This can guarantee that the objectives of the Consumer Rights Act (2015) have been met. Some recommendations can be made, such as the courts not interfering with pricing that is transparent and visible. However, if revisions are hidden into the fine print, the courts should have the authority to judge their fairness. Part 2 contains information about the Unfair Terms under Consumer Rights Act.
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