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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The site has a medium speed. Although the images on the home page load in a short time, other pages take some more time occasionally due to hosting on Wix and high definition images.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Only a few sub-pages are available including, “About Us,” “Services,” and Contact. The navigation is transparent, with the use of menu bar on top of the page and the visitors can easily locate information.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Booking is not integrated Customers are alternatively advised to contact via the contact form, email or phone to make appointments which may not be very convenient.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Installing an online booking tool would increase usability Enhancing mobility and reducing the time taken to load pictures-laden pages would also give convenient navigation -Harris (2025).


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage is peaceful to look at, pastel colours, spa-related graphics. On desktop, it is well structured but it looks like some of the elements are compressed and can impair readability on mobile.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The focus is on images of spa treatments and facilities. The colour scheme is soft and calming, as well as contributing to the spa effect. There is little video content though, something that could add life to the experience.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
There is no live chat tool visible Instead, customers have to use the email or contact form. This can slow down response, and would not be suited to fast enquiries.

	Question 2d – How effective are the social media links on the website?


	Answer: Answer: There are also the social media icons, although some links seem to be inactive or just lead to pages which contain limited updates. This decreases their level of attracting new customers.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Massages and facials, spa packages are clearly listed with short descriptions. This information enables customers to know what they offer without having to make a contact prior to it

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: There are few, and less pronounced, customer reviews. When seen, they are not updated frequently, and this can decrease the confidence of new customers.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Professional photographs and descriptive text are used to give an idea of quality to the site. The spa experience is infused as a calming and intimate experience and that might lead to referrals to their friends and relatives.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
 Some treatments, e.g. facials and massages, are marked with prices to provide customers with an idea of prices. Not all of the packages are listed at clear prices though. This half-openness might lead to customers place requests of custom services, but on the other hand it might lead to price sensitive customers creating doubts. Transparency in terms of pricing would also enhance the trust that customers have in us and will give the potential client the opportunity to make comparisons between different services.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Spa Harborne Birmingham

	
	2. Massage Harborne

	
	3. Beauty treatments Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Eden Spa Harborne is not ranked continually in the top 10 of the results when searched upon. Better SEO techniques and more vigorous social media marketing would help.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites are still very relevant to businesses in the UK. Consumers want to acquire the latest information on the internet before concluding a purchase. A well designed site builds better trust, brand identity and easily the customer can make an enquiry or make a booking. In the case of small businesses, like spas, websites can be the first impression to new customers whose importance is, sometimes, even greater than printed advertising. In the tumultuous world of online business, a professional Internet portfolio must be sparkly to remain in the spotlight of the contemporary market. Although social media can be used, the websites are still the most central means and as such control of the information presented there should be done Blackbird Marketing (2025).

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The most useful Eden Spa Harborne suggestion would be to incorporate a web-based reservation application. Customers have increasingly wanted or needed to be able to book an appointment in real-time without the need to call or await a response to an email. This attribute would not only enhance convenience but also cut short on the losses that it would be experiencing through missed opportunities of potential clients that were out of office. There are numerous rival spas that provide instant booking, which increases the expectations. An easy to use booking system would also enable the business to manage programming easier. In addition to this, it would be important to make sure that social media accounts were active and interconnected to increase traffic to the website. Nevertheless, the convenience of booking integration is the main target since it directly affects the level of usability and customer experience.
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