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Abstract
The research methodology and interpretation of data depicting the sources are the major part of the assessment. This shows the use of the research methods for the analysis of the importance of marketing in any organization. The analytical ability and research techniques with critical evaluation made the research an evidence-based research of the topic.
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[bookmark: _Toc533936085]Introduction
[bookmark: OLE_LINK5][bookmark: OLE_LINK6]Marketing of a product or service emphasizes the importance of the product or the service in the eye of the customers (Hunter, W., 2018). Every person are attracted with the innovative product and marketing paves the way for the product to be presented in front of the customers. 
[bookmark: _Toc533936086]Researchable topic
Mc Donald’s is going to launch the new “Quarter Pounder with cheese & beef burger”. The research is going to be on the importance and impact of marketing in this new launch.
[bookmark: _Toc533936087]Importance of the research topic
In this 21st century, different companies such as KFC, Chicago ribs, Burger king, Tesco etc. use marketing as a major method of increasing the transparency of the company’s new products, market expansions, updates so that they can have the market acceptance at the advent of their strategical approach. Mc Donald’s is also a customer-oriented company that is required to utilize the marketing mix, marketing communication mix, and promotional tools to grab the market share and how marketing is making a place for Mc Donald’s is the core phenomenon of the research (Slideshare.net., 2018). 
[bookmark: _Toc533936088]Research aim
The aim of the research is to have a clear view and understanding of the impact of marketing on the performance of Mc Donald’s.
[bookmark: _Toc533936091]Research objective
To find the eligible marketing tools to be used by Mc Donald’s,
To know the response of the potential customers toward the marketing of Mc Donald’s,
To know the impact of marketing on the performance of the new product.
[bookmark: _Toc533936092]Research questions
What methods are used by Mc Donald’s for marketing the product?
What approaches are used to achieve the responses of the customers?
[bookmark: _Toc533936089]How can the use of the marketing tools influence performance of Mc Donald’s?
Literature Review

[bookmark: OLE_LINK7]This section shows the illustrations of the marketing impact in restaurant industry in UK based on the journals, books, and web links. According to Mr. Hunter, W., in his study, marketing has been a major sector in restaurants as it paves the way for cultural mixture that change the taste, needs, and outlooks of the customers which lead the companies to change and adapt with the new trend (2018).
According to Babbie, E. (2016), in his study, the research methodology is the technique of analysing a particular area to investigate the research topic. In his book, he illustrated the methodology of learning through research and expressed the importance of research.  These research can be performed in many segments such as tech-based topic, industrial topic, marketing related topic etc. According to McKinney, A. (2014), marketing tools are the strategic tools to improve the positioning of a business and make the business upgrade its competitive advantage. In order to use these tools, researcher needs data and these can be either primary data or secondary data. According to Lowry, L. (2015), data can be classified into two categories. One is primary data and the second one is secondary data. These data are of two different characteristics. The primary data for any research is more reliable than the secondary data. The primary data has the potential reliability and timeliness intrinsically that is of more importance for the research (Lowry, L., 2015). 
The social media are of huge importance as it makes the marketer enable to promote his product or service exclusively and can spread in a short period. Thus, the social media help to attract the market to a large extent. 

[bookmark: _Toc533936093]Research methodology
[bookmark: _Toc533936094]Marketing tools
The marketing tools are the methods with which a certain topic or product or service is established and presented in front of the potential customers (McKinney, A., 2014). For example, TV ads, sponsored Facebook pages, attractive websites, event sponsorships, flyers, leaflets, magazines, posters, experienced salesperson, public relations, sales promotion etc. For the marketing of the “Quarter Pounder with cheese & beef burger”, Mc Donald’s publishes videos on Facebook page, provides colourful leaflets of the product outdoors, recruits experienced and well-mannered salespersons etc.
[image: ]
[bookmark: _Toc533936095]Data collection
Data collection is acquiring the required information that is useful to the research. In this research, the relevant data are the responses of the potential customers that are reviews and ratings of the Facebook page of Mc Donald’s, direct answers by asking questions using the questionnaire from the potential customers.
[bookmark: _Toc533936096]Population
The population is the total collection of data of a target segment for a particular research. For the research, the population consists of the people nearby Mc Donald’s area, Facebook users, twitter users, Instagram users, and other social media users as well as the different classes of people who desires for the cheesy beef burger.
[bookmark: _Toc533936097]Sampling
As it is impractical to make a research on the population due to lack of time, and expensiveness, sample, that is the representative of the population, is to be used. The sample consists of 50 people in the nearby area of Mc Donald’s and inside customers and the review (likes, reacts) and rating (stars) of the Facebook page of Mc Donald’s.
[bookmark: _Toc533936098]Data collection method 
Data are to be collected by using phone calls, market survey, interviewing customers, using questionnaires for structured data survey, and market sentiment analysis through polls, substitute product’s demand analysis.
[bookmark: _Toc533936099]Source of data
Sources of data will be both primary data and secondary data regarding the new product (Lowry, 2015).
[bookmark: _Toc533936100]Primary data and collection method
It is the first hand data that are collected through direct interaction from the source and the data are normally unstructured and scattered (Lowry, 2015). For investigating the effect of marketing for the new product, interview via phone calls, mails, online survey or polls, direct questions to the buyers of Mc Donald’s regarding the knowledge, taste, demand, any improvement of the “Quarter Pounder with cheese & beef burger”, are performed to gather the information. 
[bookmark: _Toc533936101][bookmark: OLE_LINK1]Secondary data and collection method
This is the data which are already collected from the sources and are structured for further usage (Lowry, 2015). For the research, the secondary data are the market survey done by the market researchers, competitor’s product survey, Mc Donald’s fan page survey etc. 
[bookmark: _Toc533936102]Ethical data collection
Data are ethically collected in a sense that any data gathered from the parties will be confidential and the data will not be exposed without the consent of the information provider.



[bookmark: _Toc533936103]Analysis & Findings
Several methods are used for the market survey of the new launch by Mc Donald’s. They are Facebook reviews, Twitter reviews, Instagram’s review, interview, and questionnaire which are illustrated below:
[bookmark: _Toc533936104]Social media review
Facebook Review:
After launching the video of the product of the new burger, there were 3k reactions, more than 32k views and 1k comments.
	[image: ]
Twitter reviews: 
Posting the delicious, tasty pictures on the twitter, there was a huge response. 1.3k people commented that they need to taste the cheesy burger.
Instagram reviews:
The official page of Mc Donald’s after posting this picture as well as the video got 3k love reacts and 1k comments. 
Findings: 
These social media showed the instant reaction of the new burger offer by Mc Donald’s and the recent survey by Mc Donald’s showed that the launching of this burger increased the number of customer one and a half times more at the end of the year. This social survey aligns with the objective of the research in a sense that the impact of marketing tools are of great importance to the organization.
[bookmark: _Toc533936105]Questionnaire Review:
For the questionnaire review, some questions are set and the responses are presented in graphs.
[bookmark: OLE_LINK2]Question 1: Does the cheesy burger meet your appetite?
This question is asked to analyse food demand of the respondents. It is expected that the respondents are food lovers and they are capable of buying fast foods and are regular customers.
[image: ]

Interpretation: The above chart depicts the responses of the 50 respondents in the research and among them 48 people said that the cheesy burger meet your appetite and only 2 people said that it did not. 


Question 2: How did you come to know the new tasty burger? 
This question is asked to analyse the reach of the respondents and the effectiveness and efficiency of the methods used as marketing tools by Mc Donald’s. It is expected that the respondents were well aware of the communication system and technology.
[image: ]

Interpretation: The above chart depicts the responses of the 50 respondents in the research and among them 40 people said that they knew about the burger from Facebook, 36 people said that they knew about the burger from Instagram, 15 people said that they knew about the burger from Twitter, only 7 people said that they knew about the burger from newspaper, 15 people said that they knew about the burger from Leaflets, and 32 people said that they knew about the burger from Ads in apps such as games, websites etc. So, most of the people has known from Facebook and Instagram and ads in apps and Mc Donald’s mass marketing made this happen.

Question 3: Do you think this new burger sales increase is the result of mass marketing?
This question is asked to analyse the impact of marketing in the mind of the respondents. It is expected that the respondents judging the market and the product and the choice and taste of the customers answered the question.
[image: ]
Interpretation: The above chart depicts the responses of the 50 respondents in the research and among them 49 people said that this new burger sales increase is the result of mass marketing and one disagreed as he thought that the customers were coming now and then to Mc Donald’s.

[bookmark: _Toc533936106]Recommendation
Marketing made a lot for Mc Donald’s, but as every cloud has a silver lining, Mc Donald’s should focus on the cost-effective approach or excessive expense in marketing may result in loss in profitability, and competitive disadvantage. The company should give focus on public relation as it is a cost-effective and effective way to grab the market share (The Marketing Mix., 2018). Moreover, the company should develop the sales promotion strategy and continue to maintain its quality up to the mark. The company should also give its customers instant response of its new burger in the comment box in social media and establish as well as develop the marketing department as it is a prerequisite of the success of Mc Donald’s. 

[bookmark: _Toc533936107]Conclusion
Marketing, a tonic to success, has established an intrinsic developing phase for Mc Donald’s (McKinney, A., 2014). The more the company improves the transparency of the product, the more it attains the customer satisfaction which results in the value addition in the company’s reputation. The research objectives, as a whole, are achieved with the established ways of marketing tools and survey reports showed the improvement of the sales as well as reputation of Mc Donald’s. In a nutshell, for any organization, that is trying to be firs mover or expand the existing product line marketing is the most important accelerator for the company.
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