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Businesses are required under CSR to take into account how their choices may affect a range of stakeholders, including customers, workers, communities, and the environment. The well-known hotel chain Marriott International has long recognised the need to integrate its commitment to Corporate Social Responsibility (CSR) into its whole business plan. Environmental conservation and community involvement are given top priority in Marriott's CSR approach. The firm shows its respect for the areas in which it works through staff initiatives, philanthropic donations, and partnerships with these groups. One of the first companies to include sustainability in its business plan was Marriott International, a world champion in the hotel sector. One of the main causes of Marriott's increased environmental consciousness is the pressure from the government on companies to abide by environmental laws and regulations. Marriott understands that in order to be competitive, environmental factors must be included in its business plan. One of the most important components of Marriott International's business strategy is corporate social responsibility or CSR. It is difficult to talk about corporate social responsibility (CSR), the Triple Bottom Line (TBL), or sustainable growth without bringing up CSR. Marriott has incorporated the ideas of the circular economy into its operations, prioritising the reduction of waste and optimisation of resource use.
Corporate Social Responsibility is a term used to describe a business practice that considers an organisation's commitment to conducting its operations in an ecologically, socially, and ethically responsible way (Ge, 2020). CSR requires businesses to think about how their decisions may impact a variety of stakeholders, such as their customers, workers, communities, and the environment. It comprises initiatives and activities intended to protect the environment, uphold fair labour practices, give back to society, and promote community development. A business that participates in CSR understands that its obligations go beyond making money (Ertuna et al., 2022). 
The aim of this essay is to evaluate the corporate social responsibility (CSR) policy, concerns such as increased government pressures and competitor's actions, and a discussion of CSR and its link to the circular economy. The corporate social responsibility (CSR) policy of Marriott and business concerns such as increased government pressures and competitor actions will be discussed in this essay. The discussion of CSR and its link to the circular economy, a review of the Triple Bottom Line, and the pillars of sustainability will be demonstrated in this essay. 
According to Singal, M. and Rhou (2017), Marriott International, a globally famous hotel chain, has recognised for a considerable amount of time the need to incorporate its commitment to Corporate Social Responsibility (CSR) into its entire business strategy. Their CSR approach reveals their dedication to the long-term sustainability of the environment, the welfare of their local communities, and the moral conduct of their enterprises. Some of the most crucial elements of Marriott's corporate social responsibility strategy are listed: The Company has pledged to accomplish certain challenging objectives In order to lessen its influence on the environment. Marriott has shown its dedication to sustainability by implementing measures to curtail the use of water, electricity, trash, and materials in its accommodations (Lund-Durlacher, 2015). These measures show care for the environment in addition to saving money. Marriott has also made significant expenditures in energy sources and green building design. This has made it easier for the business to lessen its carbon impact. Their all-encompassing sustainability plan, "Serve 360: Doing Good in Every Direction," makes it clear that they want to save natural resources and cut down on greenhouse gas emissions. Marriott sets an example for other hotel firms and lessens its environmental effects by using eco-friendly business practices (Sanvitale, 2020).
Marriott's CSR approach prioritises community involvement in addition to environmental management. The firm shows its dedication to the areas in which it works through monetary donations, staff initiatives, and collaborations with charity groups. Visitors may give their reward points to a number of different charities through the "Marriott Bonvoy Points for Good" scheme (Badawoud, 2019). This promotes the idea of becoming involved in the community. Marriott's corporate social responsibility (CSR) approach is complemented by its dedication to diversity and inclusion. They are working to promote equality and diversify the workforce via a number of programmes. The "Path to Peace" concept is crucial to promote their integration and helps them become active in their new communities because it gives refugees job possibilities. Marriott contributes to several charitable initiatives and engages in community development as a way of showing its dedication to being a responsible corporate citizen (Landau, 2020).
Honest business practices are highly valued in Marriott's corporate social responsibility policy. The company has put in place strict standards of conduct and corporate ethics to guarantee the reliability of its partners and staff. The company's guiding beliefs and principles are outlined in Marriott's "Business Ethics and Compliance Programme". Apart from these core principles, Marriott's CSR approach places a high priority on the well-being and advancement of its workforce (Marin-Pantelescu, 2021). The organisation supports staff development and training in addition to offering competitive pay and benefits. Marriott's "TakeCare" programme emphasises diversity and inclusivity, work-life balance, mental health, and the value of these factors in order to improve the health and well-being of all workers.
Additionally, Marriott communicates with its supply chain partners on a frequent basis to make sure they follow ethical post-transaction practices. Marriott's commitment to corporate social responsibility (CSR) spans the whole value chain. It encourages moral sources and ethical work practises to achieve this (Songur, 2018). A deeper look reveals that Marriott's corporate social responsibility (CSR) approach benefits a wide range of stakeholders. It is better for the environment because it uses fewer resources and emits less carbon dioxide. Additionally, it fosters the well-being and wellness of its staff by focusing on their general health and giving them the opportunity to learn and develop. The community as a whole benefits from Marriott's charity undertakings and community involvement programmes. As a result, the firm gains more credibility (Culler, 2015).
According to Yu et al. (2022), one of the first companies to integrate sustainability into its business plan was Marriott International, a major player in the hotel sector worldwide. One of the company's main goals in recent years has been its dedication to sustainability. The shift to sustainability has been expedited by a number of business challenges, including increasing government pressure and competitor actions. The rising push from the government to comply with environmental laws and regulations is one of the main reasons Marriott has become a more environmentally conscious company. Governments throughout the world have made it more difficult to break the law in regard to things like water use, waste management, and carbon emissions (KsiężaK and FischBach, 2017). The company runs the danger of paying high fines and damage to its image if these rules are broken. Marriott has, therefore, been forced to take the lead in putting long-term safeguards into place to ensure compliance and keep itself out of legal hot water. 
Governments have furthermore set up tax exemptions and financial incentives for businesses that use environmentally friendly practices. If hotels like Marriott reduce their carbon footprint and use energy-efficient technology, they may qualify for tax credits and other financial incentives. Money is saved as a consequence. Marriott is driven to implement eco-friendly business practices because of its financial incentives (Farooq et al., 2021). Marriott places a high priority on environmental stewardship not just because it is required by law but also because more and more customers demand it. Actor organisations share the interests of consumers, investors, and the environment about social and environmental issues. The company can lose money and its positive image if these problems are not addressed. Marriott, like many other companies, is aware of how important it is to maintain the satisfaction of these groups. The company has included sustainability into its business plan to remain competitive and draw in people who value doing the right thing (Marin-Pantelescu, 2021).
Competition in the hotel sector is showing a growing interest in and willingness to support sustainable measures. Marriott understands that it has to include sustainability in its business plan in order to stay at the top of the industry. Sustainability is becoming the norm rather than the exception. This goes beyond just safeguarding the environment. It also covers things like lawful business ownership and community service. Marriott will be able to set itself out and get a major edge in an already crowded market (Varyash et al., 2020). A growing number of tourists are searching for accommodations that are socially and ecologically conscious due to a change in consumer expectations. 
Hotels run the danger of losing market share if they do not adjust to changing tourist tastes. Marriott is able to draw in a wider spectrum of clients. Increased utilisation, as a consequence, boosts income by providing environmentally friendly solutions and continuously monitoring market trends. Supply channels are now handled continuously (Masud et al., 2019). Sustainable business practices utilised by suppliers and partners are being assessed more and more. There are several businesses in the Marriott supply chain. The organisation has to look for and collaborate with more environmentally aware suppliers if it wants to become more environmentally conscientious. This supplier connection might result in improved operations, less environmental impact, and cheaper expenses (Pan et al., 2021).
Corporate social responsibility (CSR) is a crucial component of Marriott International's business plan. The principles of sustainable development, the idea of a circular economy, and the Triple Bottom Line (TBL) are all inextricably tied to corporate social responsibility (CSR). Marriott has implemented the circular economy ideas into its operations, with a particular focus on waste reduction and resource optimisation. Reducing the environmental effect of production and consumption is the goal of the circular economy, which aims to reuse and recycle materials as much as possible (Korstanje et al., 2020). There are many ways in which this idea fits with Marriott's dedication to environmental stewardship: Marriott has implemented waste-reduction initiatives at its locations. Reducing the use of single-use plastic and increasing recycling are the objectives. Marriott helps the circular economy achieve its goal of resource efficiency by reducing its waste production. Marriott guarantees the ethical and efficient use of resources in the cycle economy by only doing business with eco-friendly suppliers. Marriott makes large investments in energy-saving devices and practices (Costa and Costa, 2022). LED lighting and smart temperature control systems are two examples. These techniques not only save energy use but also align with the circular economy's objective of enhancing material and item longevity.
The TBL method assesses a business's performance in light of social, environmental, and financial issues. Marriott's approach to corporate social responsibility is in line with these measures (Cooper, 2021). Marriott's Corporate Social Responsibility (CSR) programmes save operational costs by making more effective use of energy and resources, which supports the economy's long-term development. Moreover, a company's reputation and brand value may be improved by putting corporate social responsibility (CSR) practises into practise. This may thus encourage more customer loyalty and improve revenue for the company (Wickham et al., 2021). As essential elements for fostering social responsibility, Marriott's "Serve 360" approach heavily emphasises the concepts of diversity and inclusion, employee happiness, and active community participation. By fostering strong interpersonal links within the community and giving financial support to several charitable organisations, these activities further contribute to the social pillar of sustainable development (Sloan et al., 2017). The Triple Bottom Line's (TBL) environmental performance has significantly improved as a consequence of Marriott's commitment to sustainability. The goal of environmental sustainability is to reduce the amount of human interference with the environment. The organization's goals of cutting waste, conserving water, and lowering carbon emissions are all supported by this.
According to Haski-Leventhal (2018) two core ideas: Corporate social responsibility and sustainability form the basis of the TBL. An individual's life is influenced by a multitude of factors, such as social, cultural, and environmental factors. Marriott is now working to reduce its environmental impact and energy usage in order to save money on operating expenses. In addition to lowering resource needs, this strategy helps to maintain economic stability and increases enterprises' long-term profitability. Marriott's Corporate Social Responsibility (CSR) programmes, which support inclusive and diverse workplaces, provide health insurance to staff members and include community service, align with the idea of social survival (Cooper, 2021). These initiatives show how committed the business is to acting as a good corporate citizen. Marriott's commitment to environmental sustainability includes lowering greenhouse gas emissions, protecting water resources, and producing less pollution. These actions directly support the upkeep of a healthy ecosystem by reducing the harm that people do to the environment and safeguarding natural resources (Inkson and Minnaert, 2018).
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