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Executive summary 

[bookmark: _Int_wG7ktqp7][bookmark: _Int_1kjbyAac]Being a team member of a tourism destination marketing and events, the assignment will include a strategy and a marketing report that will promote and show case Wales destinations in the World Travel Market in 2023. The stand that will be promoted in the World Travel Market will a Business-to-Business marketing. This is a business to business as it is to showcase business within their destinations to the business audiences that will be going there to have a look. This assignment will focus on the findings and the marketing strategy that will promote and showcase Wales. 

Introductions 

[bookmark: _Int_Pz3UXfBn]Within this assignments it will show case a marketing report and strategy to showcase a stand of Wales at the World Travel market in 2023. Visit Wales will be the main source that will advertise the whole of Wales to the audiences at the World Travel Market in London in 2023. The marketing report aims and objectives to gain more tourism in Wales and advertise it so there will be more tourist visiting Wales. 

Wales is a country within the United Kingdom which is boarded by England to the east. Wales have six cities which is located within Wales with numerous of little towns within each of the six cities.

Findings 
[bookmark: _Int_GAqVTyfy]There are many different marketing styles that will help to promote Wales into the World Travel Marketing. One of the ways that is best to show case what is going on in the World Travel Market is by using the World Travel Market website as it showcases not only Wales stand but another stand which will be there. One of the marketing skills that would be used when promoting Wales will be AIDA. Aida would be used by the consumers that will enter the World Trave Marketed as they need to know if that is the right product or services that they are looking for. “Is and advertising effect model that identifies the stages that an individual goes through during the process of purchasing a product or service. (CFI team. 2022) Following on from this Aida stand for Attention, Interest, Desire, and action. When using this marketing strategy visit Wale will have to make sure that they gain the audiences of the Comsumers, interests them will the attractions of Wales, desire them to want to visit and action is to make sure that the consumers know what they need to do to visit Wales. 

[bookmark: _Int_ONNGzyuV][bookmark: _Int_eCzdQIXw]Wales have many different types of visitors that visit Wales each year. The population of Wales has continued to grow throughout the years and are hoping it continues and to get more tourism visitors to visit. According to Rhys.S (2016) Wales most popular oversea visitor types are the USA. “USA - 16%, Austrilas – 14%, Germany 12%, France – 7%, Sapin 6%.” (Rhys.S (20026) following on from the statics given by Rhys.s it shows that Wales have may visitors from all the countries that have been listed. USA, Australia, and Germany are the top three of visitors that come to Wales to see their cultures and what they have to offer. In 2018 there were many day trips and overnight stays which took place in Wales for go to see friends and family and for international tourist to visit Wales. “During 2018 there were 941,000 trips taken in Wales by International visitors.” Gov.Wales (2019). Following up from GOV.Wales it shows that international tourist were very keen to visit Wales as a destination. 

In 2019, there was a World pandemic that affection not on Wales by other destinations around the World. When the pandemic hit no one were able to visit Wales so their main visitors were the Great Britain visitors. In 2019, There was a massive decress in overnight night stays and day trips in Wales. According to Gov.Wales (2020) there were 65.4 million tourism day visits in Wales, which was a decrease of 13%.” Following on from what the statistic are given by Gov.Wales it shows that Walas had a massive hit when government rules were set that no international visitors were allowed to travel to Wales. 

[bookmark: _Int_JdEcTQDt][bookmark: _Int_pGu69vEl][bookmark: _Int_X0XTM27s][bookmark: _Int_0tVrFrEg][bookmark: _Int_5QFA13nS][bookmark: _Int_Dud4tnc5]When promoting a brand of Wales in the World Travel Market it very important to use the 4 P’s in the marketing strategy. The four p’s stand for promotion, place, price and prdots. When combining the 4’p’s in marketing for branding a stand in the World Travel Market in 2023 it very important to state each of the p’s in the branding aspect. Another p in the marketing strategy is very important is publicity. This is very important as by have the publicity right it will help the awareness of the brand to go even further. The publicity of the brand will be proting it on the World Travel marketing website but also other social media platforms such as TikTok and Instagram as those are the most popular platforms that are uses in nowadays. “Social media is the biggest Est change since indus-trail revolutions.” Smith.PR, (2011) page 9. According to Smith. PR is states that social media is growing and its continues to grow for business to use to gain the audiences of consumers. Visit Wales will publicise on the social media plforms by using hashtags and barcode scans so it will allow the customer to read more information when clicking on each of the hashtags and barcodes.

[bookmark: _Int_ksHTl0GK][bookmark: _Int_6IPRDFZu] “The fact that consumers are willing to pay more for a branded product is a well-accepted phenomenon in the business to consumer (B2C) Industry.” (Kotler.P (2011)).The target market within this assignment will be business-to-consumers. It will be business-to-consumers for USA and other counties tourist as it is to showcase Wales to gain more tourism and tourist to visit Wales as a destination and a holiday destination. Reaching the target market is very important that visit Wales has a unique selling point.

To promote the stand Visit Wales will have to make sure that they have the right advertisement that will catch the eye of the customers. “The aim of advertising is not to state facts about the product but to sell a solution or a dream” (Kotler. (2003)). According to Kotler Visit Wales will have to make sure that they have a solution that will sell Wales to the consumers not just a product. 

Strategies 
For the stand at the World Travel market in 2023 it will be 2.5 metres tall with a red wall. The stand is at an extremely high stand where it will be high enough for consumers to see and know that it is Wales. There it be a title on the stand saying Wales and Cymru underneath to celebrate the Welsh language. Attached to the stand there will be a Welsh flag on the sop if the stand so that it is eye-catching for the visitor to nice that it is a Wales stand. The cost of the Welsh flag will be £11.50. The flag at the top of the stand will wave back and forth do that it makes the customer want to visit the stand even more. The price of the stall to be plain on the stand will be around £4000 per day. 

[bookmark: _Int_dRVDIkaP]Within the stand there will be images of the Welsh players all on the right-hand wall. Within the stand there will also be 2 set of tables of chairs which will cost around £2000. On the tables there will be a table full of leaflets. Within the leaflets there will be information on which attractions and everything that is there is to do in Wales. On the same tables there will be leaks and daffodil. With the leaks and daffodils there will be Welsh wrest bands to give out as freebies. The wrest bands will cost around £200 a day. On a different tables there will be a stand for Welsh cawl to be served in small bowls and Welsh cakes. “This traditional treat of Wales, often called bakestone's, has been beloved since the late 19th century.” (Graham. 2019). Following on from Graham it is shown that the Welsh cakes have been around for a while in Wales so it will allow customers to have the felling of the Welsh culture. Within the stand there will also be Welsh rugby players on the wall, a projector screen which will show the castles, Welsh uniform for the female and male on the wall and there will be Welsh music playing Ing the background. 

Each day there will 6 six staff thar will working. Each staff will be paid £15 a day and they will be working 10 hours a day. There will be two staff at the front of the stall that will call in people and the other four staff will be inside of the stall promoting Wales to the consumers. The total per day for the staff to be working will be £150 per staff each day they work. 

[bookmark: _Int_dQI0gUQH]Visit Wales will promote their stand on intragram and TikTok as it is a very easy to use for most consumers. When upload to the Instagram and TikTok and by tagging the World Travel Market it will have a go of information that will pop up with a lot of information about the whole event that is happening. 


[image: ][image: ]    

In the World Travel Marketing this year Brazil had an outstanding stand. They had food that was offered to customers, Brazil's dress codes, music and colour that match their stand. They were on of the most outstanding alongside Monaco and Saudi Arabia. They were selected by the World Travel Market as the best stand for bring their culture and their stand alive in the World Travel Market in Ecel in London in 2022.

[image: ]



Bibliography 

CFI Team. (2022) AIDA. Available at : AIDA Model - Understand the Steps in the AIDA Model Hierarchy (corporatefinanceinstitute.com) Accessed on: 18th December 2022 

Gov.Wales. (2019) Wales Tourism Performance Report January to December 2018. Available at:Wales Tourism Performance Report, January to December 2018 (gov.wales) Accessed on: 18th December 2022 

Gov.Wales.(2020) Wales tourism performance: January to September 2019. Available at: Wales tourism performance: January to September 2019 | GOV.WALES Accessed on: 18th December 2022 

Graham.(2019) Welsh Cakes History: A Sweet and Tasty Bite of Wales. Available at:Welsh Cakes History: A Sweet and Tasty Bite of Wales – Welsh gifts with heart. Accessed on: 18th December 2022 

Kotler, & Pfoertsch, W. (2010). Ingredient Branding Making the Invisible Visible (1st ed. 2010.). Springer Berlin Heidelberg. https://doi.org/10.1007/978-3-642-04214-0 

Kotler. (2003). Marketing insights from A to Z : 80 concepts every manager needs to know. J. Wiley & Sons.  

Rhys.S, (2016). Here’s where visitors to Wales comes from and the reasons they come. Available at :Here's where visitors to Wales come from and the reasons they come - Wales Online Accessed on: 18th December 2022 

Smith, & Zook, Z. (2011). Marketing communications integrating offline and online with social media (5th ed.). Kogan Page.  

image2.png
18:30 al ¥ @)
{  Q excel world travel market >

Top Users Videos Sounds Shop LIVE H

World Travel Market #wtm .. #worldtravelmarket

#travel #business #lond...  #industryevent #travelin...
i
@ globalconvoy Q20 [IL yugenearthside Q45

Please have
your badge

#travelsanasinid Giaak———tlaLddis vel Market




image4.png
world
travel
market




image3.png
2.5 metres
tall

Welsh flag in the air

Pictures of the Welsh rugby players

Screen protector of the
Castle

Jlem a3 uo

S8LNIS0 Us|om





