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SOCIAL AND ETHICAL MARKETING




This assignment will look at the relevance of ethics and the role they play in marketing decisions for businesses in current times. It will consider academic theory and use examples from industry to help examine this issue; it will cover the positives and the negatives when applying ethics to marketing and how this is reflected to the customer.
Before any discussion can be given on marketing and the ethics involved a definition must be given in order to obtain a better understanding of its function with a contemporary business.
Marketing is an organizational function and is a set of processes that will be used for generating, communicating, and transporting the value to customers and to manage customer relationships in ways that benefit the organization and its investors. Kotle. (1999)
Marketing is not just limited to services and goods but also to places and ideas and everything in between, from awareness to knowledge of the product would be essential for marketing worldwide, for marketing you would need to consider culture and diversity but also to take care of international trade laws and also trade agreements and regulatory requirements. Juneja.(2015)
Ethics are a collection of values that carry the right conduct that form the decisions customers or organizations make. Active ethics in marketing means deliberately applying standards of equality, or moral rights and wrongs, to selling decision making, performance, and practice in the organization. Juneja (2015)
Developing this perspective further, Marsden (2007) suggests that a consideration of marketing ethics should involve:
· identifying and connecting moral issues that arise from marketing activities
· using ethical theories and frameworks to critically assess these moral issues
launching a set of standards, rules, and codes, for assessing the rights and wrongs concerning the marketing movement being undertaken
Exactly what establishes marketing has kept instructors busy for many years, yet there is still no consensus. Why has this been so problematic?
Marketing is to attract the potential customers and clients within your product or service, this will involve researching, promoting, and selling, and being able to distribute your products or services satisfactory. The four key factors to a good marketing program within your business plan is products, services, promotion, distribution, and pricing, while maintaining a growing base of satisfied customers. Marsden (2007)
For one academic such as Halbert (1965), one of the reasons is that marketing lacks any theoretical basis. In addition to this, the concepts, performance, and ideas that form marketing lack any firm, coherent meaning.
· increasing the customer’s disposition to purchase – like brand awareness, relationship events, thought out their leadership
· lead generation – thought direction, with direct marketing, etc.
· relationship creation – though opportunities, social media, events
· evidence – case studies and references
· sales strengthen training and development within the company
· account development – account-based marketing
· market and customer insight.
Dibb et al., (2012)
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Ethical theories and moralities, this is a theory of how people ought to live, many ethical theories were developed during western civilization with a large range of moral concepts, while the beliefs that people should have, and how to act towards others, how to make ethical decisions, and who has moral values, in addition to ethical theories will provide moral rules, and can serve as a guide to moral conduct. Birsch (2014)
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Marketing is a motion, set of creations, and a set of means for creating, communication, distributing, and exchanging contributions that will have value for clients, partners, customers, and society. Malbert. (2007)
Three ethical theories are frequently used in the consideration of marketing ethics: utilitarianism, deontology, and virtue ethics. These will lead to a different conclusion when applied to the same ethical dilemma
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Utilitarianism and the ethical foundation of cost- effectiveness analysis in resource allocation for global health, efficiency would be quantified and also promoted by cost-effective analysis that sometimes conflicts with other equity and ethical values like rights-based ethical values, and rule of rescue, we find that fallible utilitarianism will be superior to all of the alternatives, this is because efficiency of maximization with in health benefits under the budget constraint, where as some ethical frames would be irrelevant and incompatible with others(Marseille, 2019).
Utilitarianism is concerned with the penalties of the decision. Within the quality of the marketing decision and actions is assessed by looking at the consequences of implementing that decision. (Kchn,2019). In deciding whether it is unethical the decision-maker will need to:
· assess the possible costs and benefits for each investor
· make a conclusion based on what sort of action produces the greatest benefit for everyone concerned.
This method to ethical decision making is most often used within the  public policy decisions where policy makers will have to take the course of action that would be most likely to produce the greatest overall benefit for the greatest number of shareholders (for example, all inhabitants of a region).
For example, BAE Systems will be faced with a dilemma. As if it pays the bribe it wins the contract, certifying the growth and survival of the organisation. However, paying this may be illegal and within doing so, BAE Systems perpetuates corruption in an African state that ultimately ensures its citizens suffer from misappropriation of any money. But not to pay the bribe may result in redundancies and this would then have a big effect to all employees and their families?
Deontology
Deontology is disturbed not so much with the consequences and the action but whether the fundamental principles of a decision are right. Conferring to this view ethically good decisions will be made by adhering to key ethical principles such as trustworthiness, honesty, respecting all rights of others (Ethics centre, 2016).
Applying this theory to BAE Systems increases several issues. Bribery inclines to be illegal so by participating in a bribe BAE Systems will makes everyone within the organisation indirectly implicit to an illegal act. Also, if a bribe is to be paid, where will the money go? Does it emphasise the position of a corrupt section within the wealthy to avoid payment of taxes? with this example, a few people would profit from the bribe to the detriment with many Tanzanian citizens (Ethics and anti-corruption,2020).
Duty-based or deontological ethics: duty-based ethics relates to what people will do, not by the outcome of their actions.
· Do the right thing.
· Do it because it’s the right thing to do.
· Don’t do things wrong
· Avoid them because they are wrong.
Within this form of ethics, you cannot justify the action by showing that it willbe produced good consequentialist. With the word deontological which comes from the Greek word Deon, and this means duty. (BBC, 2014)
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Virtue ethics
According to the Atlas of Public Management (2016) virtue ethics clarifications of marketing ethics within the perception of the moral integrity of the individuals involved in the making decision. A respectably decision is one that will be based on the virtuous character of whom will be making the decision. Moral virtues will also include honesty, friendship, courage, loyalty and patience, mercy.
Ethical issues in advertising can come in many ways shapes and forms, for instance deception, misrepresentation, and unfairness.

Targeting
Target marketing has been criticized as unethical, most businesses target a certain age range or a certain gender for selling their products,  
· Ethical issues in advertising can come in many ways’ shapes and forms, for instance deception, misrepresentation, and unfairness.
This is a common place to outline a company’s brand with leeway of its attitudes, beliefs, relationships and qualities, It is instinctive to believe that the stakeholders trust will be effectively built within how a company will then conduct business and how they will proforma socially. Within a managerial perspective. Itis important in terms of building assets such as brand equity, brand loyalty, and brand trust. Their will then be commercial rewards within terms of the consumer distinction with the competitive advantage will become a significant decision. Understanding consumer prospects of corporate behaviour will certainty provide the opportunities for those establishments who will then successfully identify this reference point and base their strategies accordingly (Trudel, 2003).
·  Targeting
Target marketing has been criticized as unethical, most businesses target a certain age range or a certain gender for selling their products,  
· Sustainability
Sustainability focuses on the meeting of needs while existing without compromising the capability of future generations to meet their own needs.
· Labour practice
Special consideration is given to unacceptable forms within work such as child labour and enforced labour.
· Corruption
Corruption is known as a form of deceit or criminal offense committed by a person or organization assigned with a position of authority.
Gender: Gender is marketing for a pacific gender like pink drinks for girls, and shaving equipment for men. powers (2019)

Advertising with children: 
In Britain, the advertising industry self-regulates, within the limits of positive national and international laws that is there to limit the products and techniques that will be allowed to employ. For example, you are not able to make a child feel inferior or unpopular for not purchasing a product. Watson (2014)
False advertising: For establishments that cross this line, it will cost millions and lead to a damaged reputation.
Advertising is not black and white: Advertising may never be what it seems to be there is always more to it.
Ethical aspects of advertising: The advertising industry willoperate within strict regulations and is observed by the Federal Trade Commission. Also, with truth-in-advertising laws in place, advertisers have substantial leeway to interrupt the ethical standards within a wide range of consumers. Ingram (2019)
Smoking / vaping: While there was a ban on advertising for smoking, there was a big advertisement for vaping.
Advertising code uk: (CAP CODE) is a rule book against non-broadcast advertisements, and sales promotions with direct marketing communications.
(BCAP CODE) this will apply to all broadcast advertisements this will include content on self-promotional channels, teleshopping, and interactive tv adds. (Advertising codes2020)
Ethical and sustainable practice: what virtues/vices will the agent exemplify,
With what rights or duties will this action fulfil or violate,
What will be the benefits or the harms that will become from this action?
Will this action be in support or will it challenge this system that makes this action possible and expressive?
Ecologically sustainable marketing: incorporation with values of the organizational sustainability,
With a study of organizations as varied foundations within the systems (Academy of Management ,2020).
Addictive behaviour: This has been promoted by the media and through ads giving the customer hope of winning if it involves gambling by giving free spins or free money to play with and getting the customer hooked where they spend more to try and win more. Spada (2020)
Targeted adverts: characteristics of the viewer used by the STB(set-top box) is to construct a multi-dimensional customer profile, every time a viewer is viewing a tv program this information within the customers profile will be updated, this will then target adverts to specific viewers. Amobee(2020)

This assignment will now look at two areas of targeting: gender and targeted adverts. For example there are some companies that will target gender with selling pink toys for girls that will involve dressing up, cooking, cleaning, makeup, although as advertising for boys would be so much different like tools, building, cars, and gamming, this is then set to separate the two different genders thinking that it is not acceptable for a boy to be playing with girls toys and for boys to not be interested in girls toys, for example LEGO have a range for boys and girls. Castella (2014)
The selling of women’s cosmetics is to buy this and you to will look flawless, when what they are doing is selling the dream to woman who want to look flawless. Is this false advertising? Maybe, this could be argued both ways as this would depend on the customers own opinion, but this is also targeting woman as the consumer. For example: ici cosmetic. (2020)
Shaving, so if you shave it will show you that this is the best you can be, this can also be argued that shaving has nothing to do with the way you are or act as a man. Would this be false advertising? Maybe because it does not matter if you have shaved or not that is not going to change the person that you are. This advertisement is targeting men in general but can be argued that woman will use this product too. For example: Gillette the best a man can be. Hut (2020)
There may or may not be a right or wrong way of advertising, but the companies should take in all the issues around the product that they are trying to market for all concerned i.e. the company and the consumer. 
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