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Executive summary 
The report has reflected a brief description of the operation of the Ferrari company over the period of time. Ferrari company is a multinational car producer in the world that is founded in 1947 by Maranello. On the other hand, the level of demand or symmetry has been completely described in the following report. The several relevant factors that have a direct effect on the demand for Ferrari product has been discussed over the period of time. With the guidance of some graphs, it has been very simple to understand the topics of demand in a precise manner.


Table of Contents
Introduction	4
Stating the overview of the business	5
Reflecting on the chosen product	5
Reflecting on the reason for selecting this specific product	5
Highlighting the aspects that have a direct impact on the level of demand for the automobile product	6
Highlighting the price of alternatives	6
Expressing the effects of the value of complement items for the automobile product of F8 Tributo of the Ferrari company	6
Expressing the effects of consumer earning over the automobile product of F8 Tributo of Ferrari company during the period	7
Expressing the effects of choices of consumers over the automobile product of F8 Tributo of Ferrari company over the point of timeframe	9
Expressing the effects of expectations of consumers regarding the value of automobile products of Ferrari company over the period of time	9
Expressing the effects of demographics regarding the number of individuals who are willing to use the Ferrari F8 Tributo over the period of time	10
Highlighting the factor that influences the elasticity of demand	11
Stating the influence of substitution on the elasticity of demand	11
Reflecting the influence of income on the elasticity of demand for the product	12
Highlighting the pricing policy that Ferrari requires to employ	12
Conclusion	14
References	15



[bookmark: _Toc123739980][bookmark: _Toc123740379]Introduction
The report will focus on the different aspects of the respective company Ferrari and it will generally discuss the F8 Tributo car of the respective company. The overall description of the company and the reason behind selecting the product has been elucidated in this context. The demand for the product as well as the market equilibrium of this specific product will be highlighted in this context. In addition to that, it will also illustrate the substitutes of F8 Tributo. The price of the substitute plays an effective role in order to influence the demand for the product that will be elucidated in this context. The specific report will also highlight the complement of the particular product. The way reduction or enhancement of complements prices influence the demand for products of the respective business Ferrari will be elucidated in this report. Along with this, it will also reflect customer income and its influence on the demand for F8 Tributo cars. The changes in customer preferences play an important role in influencing the demand for the product of the respective company which will be demonstrated in this report. Furthermore, the reduction and enhancement of the counting of buyers play an effective role in the demand for the product which will also be elucidated in this context. Apart from that, this report will mention whether the demand for the product is more inelastic or more elastic.


[bookmark: _Toc123739981][bookmark: _Toc123740380]Stating the overview of the business
[bookmark: _Toc123739982][bookmark: _Toc123740381]Reflecting on the chosen product
Ferrari is one of the Italian car manufacturing businesses situated in Maranello, Italy. The respective company was established by Enzo Ferrari in 1939. They basically made their first car in the year 1940 and they created their badged car in the year 1947. They basically serve their business worldwide and carry a decent reputation in the market. The product that has been chosen is the F8 Tributo which is the car of the respective company Ferrari. The overall report has concentrated on this particular product. John Elkann is known as the executive chairman of the business and Benedetto Vigna is recognised as the current CEO of the business. In addition to that, the revenue of the business is near about  €4.27 billion which was computed in 2021. There are near about 4,571 workers employed by the respective company (Ferrari, 2023).
[bookmark: _Toc123739983][bookmark: _Toc123740382]Reflecting on the reason for selecting this specific product
The product that has been selected for this report is F8 Tributo which is a decent car with a fabulous-looking and good interior. The overall performance of this product is glorious and the pickup speed of the car is near about 457 to 488. According to the feedback of the buyer of this particular product, it can be said that the feedback and review of this particular product are very good. The well-being and good review attract more consumers. Moreover, well-being overall performance and the demand for the car is the main reason for selecting the product in this aspect (Cigliano, 1980).

[bookmark: _Toc123739984][bookmark: _Toc123740383]Highlighting the aspects that have a direct impact on the level of demand for the automobile product 
[bookmark: _Toc123739985][bookmark: _Toc123740384]Highlighting the price of alternatives
Mentioning the substitute of product: There are many alternatives to the car F8 Tributo and one of the effective alternatives to this is the Lamborghini Huracan. It is also one of the luxurious and precious cars of Lamborghini. Along with this, the features of the Lamborghini Huracan and F8 Tributo are also the same. The pick-up speed, mileage and all other aspects of both are similar. The price of the substitute of F8 Tributo is less compared to others. It can be said that Lamborghini Huracan is one of the exact substitutes for the F8 Tributo (Heien and Pompelli, 1989).
Gauging the way substitute price influence the demand of F8 Tributo: Demand is generally defined as a slope either ascending or descending. It is basically depended on the price of the particular product. The enhancement of price generally leads to less demand which can also help to increase the supply as well. In addition to that, the price of the F8 Tributo is higher compared to its substitute and all features except the design and looks are similar. Therefore, the demand for the particular product of the Ferrari may be reduced. They need to reduce the prices of their product in order to maintain their demand for the product (OECD, 2015).
[bookmark: _Toc123739986][bookmark: _Toc123740385]Expressing the effects of the value of complement items for the automobile product of F8 Tributo of the Ferrari company   
A complimentary item is indicated to the product that offers value to another automobile item for the Ferrari company. This mentioned business company offer the automobile items like cars to consumers to live a comfortable lifestyle (Ellickson, 2013). The main complementary item for Ferrari companies product is body cover, fog lights and other aspects over the period of time. On the other hand, the price of this is increasing slightly due to the rise in the price level of the relevant materials. This is a complementary item of the automobile product of Ferrari and this price is included in the selling value and it has not any potential to affect the volume of demand (Opsahl, 2022). This is a luxury item for the users and the several changes in the value of the complementary items can not able to alter the entire demand for the car Ferrari named F8 Tributo over the point of time.  
[bookmark: _Toc123739987][bookmark: _Toc123740386]Expressing the effects of consumer earning over the automobile product of F8 Tributo of Ferrari company during the period
Consumer income is indicated by the level of earnings per head that the individual generates while conducting the business activity (Baker, 2003). Due to the level of price enhancement of the general item, the earning of the income in monetary terms is increasing but the consumer is struggling situation while consuming the required services. 
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Source: (Opsahl, 2022)
From the mentioned chart the income level of the individual is increasing rapidly but the value of the items is also inclined over the period of time. Due to this, the people of the UK face problems while wanting to consume the relevant items or services, that are helpful to live a healthy lifestyle.   
The selected item of the automobile is a premium product and the company set a higher value for this product. Apart from that, the potential consumer of this Ferrari F8 Tributo item is the person whose income has exponential growth during the time of inflation and has the capacity to beat inflation with the earning. If the come of the target audience who wants to use the luxury product has suffered from the issue of generating more income, then the volume of demand is reduced over the period of time.       
[bookmark: _Toc123739988][bookmark: _Toc123740387]Expressing the effects of choices of consumers over the automobile product of F8 Tributo of Ferrari company over the point of timeframe
Consumer tastes indicate the choices of the people that show the persons how much interested to consume the respective service or product over the point of time. This highlights the level of enthusiasm of a person to buy the product at any cost (Bagwell, 2005). Due to the impact of the high rate of inflation, the overhead of life maintenance cost is enhanced rapidly and the individual who fails to incline the level of earnings faces issues while purchasing the premium item. Due to that, the persons want to shift to another company to substitute items at a less price with the same feature. The rapid interchange in the level of consumer taste reflects the level of demand for the Ferrari F8 Tributo product is decreeing rapidly over the period of time (Hirsch, 2022)e. Moreover, if the individual when interested in another automobile substitute item the annual turnover of the business is reduced and the demand for the item is adversely affected over the period of time.  
[bookmark: _Toc123739989][bookmark: _Toc123740388]Expressing the effects of expectations of consumers regarding the value of automobile products of Ferrari company over the period of time
The users of this kind of premium item are generally the person who wants to live a lavish lifestyle and put more focus on quality rather than quantity over the point of time. The consumer wants to get the premium feature in the car at a justified level of value (Andreyeva et al., 2010). Due to the continuous incline in the level of price of daily lifestyle the potential consumer wishes to decline the price of the F8 Tributo product and consume the item. With such a decline in the level of price, the volume of demand for F8 Tributo is increasing rapidly and the annual level of sales is enhancing during the period of time. On the other hand, the level of the price of the F8 Tributo is adversely related to the volume of demand for the mentioned item over the period of accounting. 
[bookmark: _Toc123739990][bookmark: _Toc123740389]Expressing the effects of demographics regarding the number of individuals who are willing to use the Ferrari F8 Tributo over the period of time
The number of people who want to use the automobile item of F8 Tributo of Ferrari is increasing over the period of time due to the excellent level of customer service over the period of time. This means the company has a good brand image in the market for the unique feature of customer-centric interior design or hand-assembled machinery and other aspects (Aigner-Walder, 2015). The unique selling proposition in the market while offering the services to the consumer enhances the level of demand for F8 Tributo over the point of time. The continuous improvement in the entire function of the automobile product of Ferrari creates hype in the consumer and this, inclines the volume of the entire demand. 
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Source: (Aigner-Walder, 2015)
According to the mentioned graph, several interchanges in the number of consumers are highlighted over the period of time. This chart shows the entire demand for the F8 Tributo of Ferrari in enhancing, in 2020 this company faced problems due to the sudden outbreak of the pandemic situation. On the other hand, in 2021 it was also inclined to 11555, which shows the entire volume of the demand for F8 Tributo is rising rapidly in the period of time.
[bookmark: _Toc123739991][bookmark: _Toc123740390]Highlighting the factor that influences the elasticity of demand
[bookmark: _Toc123739992][bookmark: _Toc123740391]Stating the influence of substitution on the elasticity of demand
Substitution is generally defined as the act of utilising something rather than another thing. It occurs when the features of both products are similar. The price of both of the products can be varied. It is the main reason for changing the demand for a specific product. Moreover, if the price of any product is high compared to its substitutes, then the demand for its substitute is automatically high. For example, Ferrari has faced some issues regarding their product F8 Tributo as the price of its substitute is low and all the features are almost the same (Shapiro, 1987).
Stating the demand for the product either elastic or inelastic on the basis of substitution effect
The elasticity of demand is generally defined as the amount of accessibility of demand for a product to evade its rate (Griffith, 2003). It is also known as the percentage of transformation in demand for the product spat by the change in percentage in its rate. The point of view of customers indicates that the selected product of the respective business is luxury. There are not so many substitute products available for F8 Tributo. Moreover, as there are not so many substitutes available for this particular product it can be said that the demand for F8 Tributo is more inelastic. The specific product does not have any kind of substitute so it can be said that it is a luxury product (Prater, 2022).
[bookmark: _Toc123739993][bookmark: _Toc123740392]Reflecting the influence of income on the elasticity of demand for the product
The income of an individual plays an effective role in increasing or decreasing the price of any product. The enhancement in the overall income of a people makes an overview regarding the raise of the demand for a specific product. For instance, the enhancement of income of people can lead to an increase in the demand for the product. Moreover, as F8 Tributo is a luxury product so the enhancement of the income of an individual increases the elasticity of demand for the product as well.
Stating the demand for the product either elastic or inelastic on the basis of the income effect
On the basis of the above discussion, it can be found that F8 Tributo is one of the luxury products of the respective company Ferrari. The customer uses a less percentage of income for consuming the product over a particular time period. It is not possible for the customers to afford the higher prices of the product as F8 Tributo is a luxury product. Due to this, the change in income cannot able to change the demand for the product. Therefore, it can be told that the demand for F8 Tributo is more elastic as the income effect cannot change the demand for a luxury product (geeksforgeeks, 2023).
[bookmark: _Toc123739994][bookmark: _Toc123740393]Highlighting the pricing policy that Ferrari requires to employ
The respective company Ferrari require to follow the competitive pricing policy in the higher administration assumes and the businesses of the public sector request for tender for their possible suppliers by newspaper and internet (Foot and Gomez, 2006). In addition to that, they require to introduce a development and research team. They can help them by knowing the product prices of their possible competitors. According to their product prices, the business can choose the prices that can assist help them to maintain the rate of their products effectively. Moreover, by creating the price bases, the management of the business can begin to improve their pricing policy goals such as short-term profit as well as long-term profit. They also need to concentrate on the recent market while improving their pricing policies for ensuring that the prices they choose can fix the market condition (Ferrari, 2023).


[bookmark: _Toc123739995][bookmark: _Toc123740394]Conclusion
This particular report has reflected a particular product of the respective company Ferrari. The product is F8 Tributo in which the whole report has been conducted. Different types of economic aspects regarding this product have been illustrated in this context. It has also included the substitute of F8 Tributo. In addition to that, the substitute price plays an effective role in the demand for the specific product that has been demonstrated in this report. In this way, the product complement and the income of consumers play an important role in order to increase or reduce the demand for the product of Ferrari that has been mentioned in this context. Moreover, the way trends of customers are changing has been mentioned in this particular context. It has also discussed the targeted consumer of the respective business and the way it changes the demand for its product. There are many factors such as the substitution effect and income effect that play an effective role in the elasticity of demand for the product that has been reflected in this context. It has also been mentioned the pricing policy that Ferrari requires to employ.

[bookmark: _Toc123739996][bookmark: _Toc123740395]References
Aigner-Walder, B. (2015) Effects of the Demographic Changes on Private Consumption: An Almost Ideal Demand System Analysis for Austria. Journal of Economic and Social Studies, 5, 1, 33-57
Andreyeva, T., Long, M. and Brownell, K. (2010) The Impact of Food Prices on Consumption: A Systematic Review of Research on the Price Elasticity of Demand for Food. American Journal of Public Health, 100,2, 216-222.
Bagwell, K. (2005) The Economic Analysis of Advertising. Columbia University Discussion Papers No. :0506-01
Baker, J. (2003) Competitive Price Discrimination: The Exercise of Market Power Without Anticompetitive Effects (Comment on Klein and Wiley). Articles in Law Reviews & Other Academic Journals. Paper 278.
Cigliano, J. (1980) Price and Income Elasticities for Airline Travel: The North Atlantic Market, Business Economics, pp. 17–21.
Ellickson, P. (2013) Market Structure and Performance. International Encyclopedia of the Social & Behavioral Sciences, Forthcoming; Simon School Working Paper No. 13-21
Ferrari, (2023). THE 40 Year Old Dream. [Online] Available at: https://www.ferrari.com/en-IN [Accessed 1 January 2023].
Foot, D. and Gomez, R. (2006) Population aging and sectorial growth: the case study of the UK, 2006-2026. OJBE, 5:1
geeksforgeeks, (2023). Law of Demand and Elasticity of Demand. [Online] Available at: https://www.geeksforgeeks.org/law-of-demand-and-elasticity-of-demand/ [Accessed 1 January 2023].
Griffith, G. (2003) The Impact of Supermarkets on Farm Suppliers. The Australian Economic Review, 37,3, 329–336
Heien, D. and Pompelli, G. (1989) The Demand for Alcoholic Beverages: Economic and Demographic Effects, Southern Economic Journal, pp. 759–769.
Hirsch, J., (2022). Consumer Reports 2022 Rankings Rate Mainstream Cars Over Luxury Models. [Online] Available at: https://www.forbes.com/wheels/news/consumer-reports-car-rankings/ [Accessed 3 January 2023].
OECD (2015) GENERAL ASSESSMENT OF THE MACROECONOMIC SITUATION. OECD Economic Outlook Volume 2015/1
Opsahl, D., (2022). The Automotive Shortage That Won’t Go Away. [Online] Available at: https://www.forbes.com/sites/forbesbusinesscouncil/2022/07/15/the-automotive-shortage-that-wont-go-away/?sh=79815c982431 [Accessed 3 January 2023].
Prater, M., (2022). Price Elasticity: What It Is & How to Calculate It. [Online] Available at: https://blog.hubspot.com/sales/price-elasticity [Accessed 1 January 2023].
Shapiro, M. (1987) Measuring Market Power in U.S. Industry, NBER Working Paper, No. 2212.
     
 
Page 17 of 17

image1.png
Median and mean real equivalised household disposable income of

individuals, UK, 1977 to financial year ending 2021

Mean equivalised disposable income Median equivalised disposable income

0000
35000
30000
25,000
20000
15000
10,000

5000

1978 1984 1990 1996197 2002103 200809 201415 202021




image2.png
1,155

10,31
9.251 sns | GEER
5398 BEED
_ 7ess SO 21024) 4'576)
7,000 2233 LD
uge| |
{300 19)
2687
4227 4895 4818
3309 3274 3351 13:610} 3737
005 2014 205 2006 2007 2018 2009 200 2021




