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[bookmark: _Toc201326079]Market Research and Website Development

1. [bookmark: _Toc201326080]Introduction
In today’s competitive business environment, marketing research plays a crucial role in guiding decision-making by systematically gathering and analysing information about market conditions, customer needs, and potential opportunities (Zikmund and Babin, 2015). 
In the context of a self-publishing business focused on children’s books, understanding the preferences of parents and caregivers, as well as the needs of the children, is essential for effective marketing positioning. In the current educational environment, where engagement through meaningful and age-appropriate content is fundamental, gaining insights directly from potential customers is key. To achieve this, a questionnaire is used as a primary research tool to collect relevant data from the target audience (Wilson, 2006). The present report explores the responses to this questionnaire, focusing on four key questions designed to reveal insights that can help with strategic decisions related to website design, marketing, audience segmentation and SEO strategy.
2. [bookmark: _Toc201326081]Key Insights from Questionnaire Responses 
(See Appendices A and B)
1.1. Frequency of Book Purchases
The question, “How often do you buy books for your child/children?” reveals distinct purchasing behaviours. The majority of respondents indicated they purchase books more than once a month (50%), with 25% purchasing once a month and another 25% buying every few months. These insights highlight a robust market for children's literature, suggesting that parents are willing to invest in their children's education and entertainment frequently. 
[image: A pie chart with numbers and text
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                               Figure 1
Business Implications: Understanding this buying trend indicates a strong opportunity for subscription-based models or loyalty programs aimed at frequent buyers. Additionally, limited time offers can attract spontaneous purchases from those who shop less frequently.
1.2. Desired Attributes in Children's Books
When asked, “What are you looking for in a children's book?” responses showed that parents prioritize a variety of factors, with educational content (58.3%), emotional intelligence content (58.3%), and a bit of everything (66.7%) being the most important. This indicates that parents seek books that are not only entertaining but also enrich their children’s emotional and cognitive skills. 
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                                       Figure 2
Business Implications: This trend suggests that the business should focus on books that combine educational themes and emotional narratives. Marketing campaigns can highlight how these books foster essential skills in young children, aligning with the educational trends that parents are looking for.
1.3. Character Preferences
The question, “How would you like the character to be?” revealed that 75% of respondents prefer characters that children can relate to. This indicates a strong preference for realistic and relatable characters over animal-themed ones. Such a preference suggests that parents appreciate narratives that reflect their children's realities or aspirations.
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                             Figure 3
Business Implications: This finding implies that the publishing business should focus on creating books with relatable characters representing diverse backgrounds and experiences. Marketing materials should emphasize character relatability to connect with parents looking for books that resonate with their children’s experiences.
1.4. Importance of Educational Messages
When asked about the significance of educational messages in children's books, 66.7% indicated it is somewhat or very important. No respondents preferred purely entertaining stories lacking educational value. This reflects a parental mindset increasingly focused on learning outcomes in children's literature.
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                           Figure 4
Business Implications: Incorporating educational elements into all published works will be crucial. The marketing strategy should prioritize promoting books that not only entertain but also educate children, appealing directly to parents' desires to enhance their children's skill through reading. 
3. [bookmark: _Toc201326082]Shaping Business Strategy
Business success depends on understanding and meeting customer needs, as they are more likely to choose a company that serves their needs more effectively (Hooley et al. 2020).
The findings from the key questions of the survey directly influence the business concept. A strategic focus should be placed on creating educational children's books that prioritize emotional intelligence, relatable characters, and fun storytelling.
Business Concept must focus on:	
· Chosen Content: A library of books that covers various genres, incorporating educational themes, emotional narratives, and relatable characters must be developed.
· Diversity and Inclusion: Stories that encompass various cultures and experiences, reflecting the preferences for relatability among readers.
4. [bookmark: _Toc201326083]Website Design Recommendations
(See Appendix C)
As the business concept evolves, so must the website (Soltanifar, 2021). It should include the following features:
· Content-Based Navigation: Categorized books by type of book content or character types.
· Visual Appeal: A colourful and engaging interface with high-quality images of book covers that reflect the illustrations inside.
· Content-Rich Descriptions: Detailed descriptions emphasizing educational value and benefits, appealing to the customer base seeking developmental outcomes.
· Responsive Design: Ensure accessibility on various devices for a smoother shopping experience, as many consumers now browse on mobile devices (Interaction Design Foundation, 2016).
5. [bookmark: _Toc201326084]Marketing Strategy
(See Appendices D, E)
The marketing approach should be multisided and informed by the key findings from the questionnaire (Pinto, 2020):
1. Storytelling in Advertising: Creating marketing content that tells stories when advertising the books, highlighting how they can teach valuable skills and lessons to children.
2. SEO Optimization: Integrating keywords like “educational books for children,” “books on emotional intelligence,” and “relatable characters” into website content and marketing materials to enhance search visibility (Enge, 2009).
3. Content Marketing: Developing social media campaigns featuring discussions on the importance of educational literature, emotional intelligence, and various educational themes relevant to parents (Dadwal, 2019).
4. Subscription Services: Introduce a subscription model where parents can receive a new book monthly, tailored to their child’s age and interests, leveraging the insight on purchasing frequency (Clow and Baack, 2013).
5. Sales Promotions: Incentives offered to the customers to encourage purchases, such as bonus packs, price-offs, or contests (Clow and Baack, 2013).
6. [bookmark: _Toc201326085]Audience Segmentation
Understanding the target audience is crucial for tailoring marketing campaigns effectively (Dadwal, 2019):
1. Primary Audience: Parents of children aged 1 to 5 years who prioritize education and character relatability in children’s books.
2. Secondary Audience: Educators and caregivers who require high-quality resources that align with early childhood education frameworks.
7. [bookmark: _Toc201326086]Conclusion
This analysis of the questionnaire responses has revealed significant trends that can shape a successful business strategy in the children's educational literature sector. Key insights regarding purchasing frequency, desired content attributes, character relatability, and the importance of educational messages are crucial for developing a business concept focused on customer needs. By implementing these findings into website design, marketing strategies, and audience segmentation, the business can secure a leading market position.
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[bookmark: _Toc201326088]The Importance of Excel in the Digital Era

[bookmark: _Toc201326089]Introduction
In an increasingly data-driven business environment, effective financial management is critical, especially for a small business such as one engaged in self-publishing children’s books. 
Microsoft Excel is a spreadsheet software application that was launched in 1985 and has since become an indispensable tool in workplace globally for storing, organising, and analysing data (Rosenberg, 2024).
This essay explores the significance of Excel in the digital era and its application in managing a self-publishing business.
[bookmark: _Toc201326090]Enhanced Data Management
Excel fundamentally enhances data management capabilities, allowing businesses to organize, manipulate, and analyse vast amounts of information with ease. Its spreadsheet format enables users to create structured datasets, making it a powerful tool for tracking financial components such as income, expenses, and profitability (Walkenbach, 2007). For instance, in a children's book self-publishing business, Excel can be utilized for sales data, calculate costs, profit and project future revenues. This systematic approach fosters better decision-making, ensuring that business owners can quickly adapt to changing circumstances.
             
	Category
	Jan
	Feb
	Mar
	Apr
	May
	Jun
	Jul
	Aug
	Sep
	Oct
	Nov
	Dec

	Book Sales
	£1,000
	£1,000
	£1,000
	1500
	1500
	2000
	2000
	2000
	2500
	2500
	3000
	3000

	E-book sales
	£300
	£300
	£300
	£350
	£350
	£400
	£400
	£400
	£450
	£450
	£500
	£500

	Total Income
	£1,300
	£1,300
	£1,300
	£1,850
	£1,850
	£2,400
	£2,400
	£2,400
	£2,950
	£2,950
	£3,500
	£3,500

	
	
	
	
	
	
	
	
	
	
	
	
	

	Category
	January
	February
	March
	April
	May
	June
	July
	August
	September
	October
	November
	December

	Printing costs
	£400
	£400
	£400
	£600
	£600
	£800
	£800
	£800
	£1,000
	£1,000
	£1,200
	£1,200

	Marketing costs
	£300
	£300
	£300
	£250
	£250
	£200
	£200
	£200
	£200
	£200
	£300
	£300

	Website maintenance
	£100
	£100
	£100
	£100
	£100
	£100
	£100
	£100
	£100
	£100
	£100
	£100

	Design, Illustration and Editing
	£11
	£11
	£11
	£11
	£11
	£11
	£11
	£11
	£11
	£11
	£11
	£11

	Other expenses
	£50
	£50
	£50
	£50
	£50
	£50
	£50
	£50
	£50
	£50
	£50
	£50

	Total Expenses
	£861
	£861
	£861
	£1,011
	£1,011
	£1,161
	£1,161
	£1,161
	£1,361
	£1,361
	£1,661
	£1,661

	
	
	
	
	
	
	
	
	
	
	
	
	

	Profit/Loss
	£439
	£439
	£439
	£839
	£839
	£1,239
	£1,239
	£1,239
	£1,589
	£1,589
	£1,839
	£1,839


Figure 1 Financial Situation Spreadsheet

This Financial Situation table presents a monthly breakdown of income and expenses for a self-publishing children's book business. It separates revenue into book sales and e-book sales while listing essential costs such as printing, marketing, website maintenance, design, editing and other costs. The clear format allows for easy tracking of profit and loss across the year.
[bookmark: _Toc201326091]Advanced Analytical Features
One of the distinguishing features of Excel is its advanced functions and formulas, which enable users to perform complex calculations effortlessly. For example, calculating total income or expenses requires simple formulas (McFedries, 2022). These capabilities streamline financial analysis and reduce the probability of errors associated with manual calculations. For small businesses, where margins can be tight, accuracy in financial estimations can make a significant difference in sustainability and growth potential (Bremner, 2025).
[bookmark: _Toc201326092]Data Visualization
Visualizing data is essential for understanding financial trends and patterns over time. Excel provides tools for creating various types of charts and graphs, making it easier to visualize income and expenses. For a self-publishing business, for example, a bar chart can effectively depict its financial health, enhancing clarity for both entrepreneur and potential investors (Williams, 2024). Furthermore, visual aids contribute to more effective communication, making them exceptionally useful during presentations or discussions about the business strategy.

                  Figure 2 Financial situation Graphic
The "Financial Situation" line chart visually illustrates the monthly trends in income and expenses for a self-publishing business. It highlights the increasing income throughout the year, compared to steady expenses, which indicates growing profitability. This visual format helps identify seasonal patterns, financial growth, and key decision-making moments. Excel’s charting tools make it easy to create such graphs, providing a clear summary for both internal use and external presentations. 
[bookmark: _Toc201326093]Budgeting and Forecasting
Excel’s functionality is not just limited to presenting past data, it can also assist in budgeting and forecasting future performance. By entering estimated figures for sales and expenses over the coming months, Excel can be used to project potential profits or losses, thereby enabling effective financial planning (Nugus, 2009). For instance, by analysing seasonal trends in book sales, a children’s books publisher can make informed decisions regarding inventory and marketing efforts.
[bookmark: _Toc201326094]Collaboration and Sharing
In addition to individual usage, Excel supports collaboration, allowing multiple users to work on the same document simultaneously. This feature is particularly beneficial for small businesses where teamwork is crucial for success. Financial reports generated via Excel can be shared easily among team members or stakeholders, facilitating collective input and fostering transparency in financial operations (Microsoft, 2025).
[bookmark: _Toc201326095]Conclusion
Excel has a fundamental role in the digital era. Acquiring knowledge to master this tool is vital, especially for a small business like children's books self-publishing. Its capabilities in data management, analysis, visualization, and forecasting are indispensable for making informed financial decisions. Utilizing Excel can significantly enhance the operational efficiency and strategic direction of a self-publishing business, ensuring it remains competitive in a dynamic market. Excel empower users to analyse trends, monitor progress, and create professional reports that guides decision-making and foster sustainable growth. As technology continues to evolve, mastering tools like Excel will be crucial for entrepreneurs aiming to thrive.
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Financial Situation 

Total Income	January	February	March	April	May	June	July	August	September	October	November	December	1300	1300	1300	1850	1850	2400	2400	2400	2950	2950	3500	3500	Total Expenses	January	February	March	April	May	June	July	August	September	October	November	December	861	861	861	1011	1011	1161	1161	1161	1361	1361	1661	1661	



image3.png
How often do you buy books for your child/children? (O copychart

12 responses.

® Moro then once a month
@ oncoamonth

® Once every few months
® Oncea yoarorless





image4.png
What are you looking for in a children's book? 1 copychart
(You can select multple options)
T2responses.

s





image5.png
How would you like the character to be? O copycrart

12responses

@ Reat chractr s can ot o
@ el omed characer





image6.png
How important s it for the book to have an educational message? 1O copycnart

12 responses

@ ey mponant
P e——
@ ot purly oorning s





image7.png
v G Google Account x

[ ntted form - Googie Forms X @ Home - Canva X | @ Untited design - eBook % | @ Prouest Ebook Central - Reac

¢ > © % hiipss/docsgoogle.com/forms/d/1pZ20lk-TaBavII7iXylDivAN N cCOXVBYEyrzPiah/edit

a Untitled form [ ¥r

® @©@ v ¢ @

Questions ~ Responses @)  Settings

Your opinion matters: What makes a great book
for kids?

B I Uo X

We are creating a new series of children's books and we'd love to hear from you!
This short survey (3 minutes) will help us understand what parents and caregivers are truly looking for in books
for young children

Your opinion means a lot to us and will help us create stories that delight, inspire, and help children flourish!

The following questionnaire is about children's educational materials. Do you agree to participate in
this survey?

Yes

No

mEDF®e

x |+

% & @ NewChromeavil

o.
o

Published 7 H





image8.png
v G Google Account x

« > c

a Untitled form  [3 ¥¢

https://docs google.com/forms/d/1pZ20Ik-Ta94vI7iXyID)vAN_Nf_cCXvBYEyxrzPigA/edit

Questions  Responses (@)

‘Are you a parent or a caregiver of a young child?

Yes

No

Is reading books part of your routine with your child?

Yes

No

How often do you buy books for your child/children?

More then once a month

Once amonth

Once every few months

Once ayear or less

B untied form - Google Forms X @ Home - Camva X | @ United design - eBook

Settings

x

@ Proquest Ebook Central - Read

e © o e

B ®

meyge

x

@

+

* 0 0

&

Published

- a x

New Chrome avaiable §

)





image9.png
~ G Google Account % [B Uniited form - Googie Forms X @ Home - Canva X | @ Unitied design - eBook X | @ ProQuestEbook Cental-Real X | + o x

€ 9 C = hitpsy/docsgoogle.com/forms/d/1pZ20lk-Ta4vIITiXyIDjvAN_NF cOXVBYEyxrzPigA/edit * O 0

New Chrome available §

a Untitled form 0 ¢ @ @ © & © & | Pwished

Questions  Responses @) Settings

How old s your child/children?

(You can select multiple options if you have more than one child) [©]
Under 1 year old o]
Tr
1-2 years old
=)
3-4years old
=
5-6 years old =
=

7+




image10.png
v G Google Account % [B uniitled form - Google Forms % @ Home - Canva % | @ Unitled design - eBook % | @ ProQuest Fbook Central -Read X | + - o X

€« > C https://docs.google.com/forms/d/1pZ20lk-Tad4vII7iXyIDjvaN_Nf_cCXv8YEyxizPigA/edit * £} @  NewChomeavisble

a Untitled form £ ¢ ® © 6 e ® & lPubhshed

Questions  Responses )  Settings

What are you looking for in a children's book?
(You can select multiple options)

Funny stories
Educational content

Emotional intelligence content: lessons about empathy, kindness, confidence, feelings

NP DF®e

Imaginative stories full of magic and fantasy
Realistic characters and everyday situations children can identify with
simple, age-appropriate ways to handle everyday problems

Bedtime stories

Diversity and inclusion: different cultures, families, abilities
Adventure and exploration

Astrong lesson/message

Abit of everything

Other.




image11.png
v G Google Account x

« > c

a Untitled form 03 ¢

B uneitied form - Google Forms X @ Home - Canva % | @ Untited design - eBook

https:/docs. google.com/forms/d/1pZ20lk-TaSAvIITiXyIDVAN_Nf cCXVBYEyrzPiaA/edit

Questions  Responses @) Settings

How would you like the character to be?
Real character kids can relate to

Animal themed character

How would you like the illustrations to be?
Cartoon style ilustration
Realistic illustration
Bright and colorful
simple and minimalistic

Any of them

How would you like the stories to be?
Short and easy to read
Long stories with strong message

Other,

x

@ ProQuest Ebook Central - Reac X

+

* 0O 0

- 8 X

New Chrome avalable





image12.png
v G Google Account x [ Uniited form - GoogleForms X @ Home -Canva X | @ Untited design - eBook x| @ ProQuestEbook Cental-Rea X | + - o x

€ 9 C % hitpsy/docsgoogle.com/forms/d/1pZ20lk- Ta94viI7iXylDjvAN_Nf cCXVBYEyxrzPigA/edit % 3 @ NewChomeavaiable

E Untitled form [ ¥ @ © © S © & | Published

Guestions  Responses @) Settings

What kind of writing style do you prefer for the story?
Rhyme (rhythmic and fun to read aloud)
Prose (natural, everyday speech)

Both

nmeEgosd®we




image13.png
B Unitefom - GongieForms X

Which themes are the most relevant foryour child at this moment?
(You can select muliple options)

(2] Stating rursry/school
21 pory vanng

() Giveup a pacifier

(] Fear

[ parentsseparaing/dvorce

nmeosdwe

[ Understanding death

(] Moving home

[7] Managing big feelings

[ Sibing elationships

] Friendship o famiy relationship
(] Community and belonging.

) Garing for animls/ peopl/ nature:
[7] self-acceptance and selfdiscovery
] Buiing confidence

[ Leaming about body parts

[ Body safety

[ omer.




image14.png
v G Google Account x [ Uniited form - Google Forms X (@ Home - Canva. % | @ Untitled design - eBook X | @ ProQuest Ebook Central -Read X | + - 8 X

« > ¢

https://docs.google.com/forms/d/1pZ20lk- Ta9vII7iXyIDjvAN_Nf_cCXvBYEyxrzPigA/edit Q % 3 @ NewChomeaisble

B Untitled form 03 ¢ © © 5 ¢ © & [rosmeaz]| i @

Guestions  Responses @ Settings

How importantis it for the book to have an educational message?
Very important
Somewhat important
Not very important

I prefer pursly entertaining stories

mEo+we

What book format do you prefer for your child?
Board book
Paperback
Ebook

Audiobook




image15.png
v G Google Account % |8 untitied form - Google Forms X (@) Home - Canva. % (@ Untitied design - eBook X | @ ProQuest Ebook Central - Reac X | + - o X

€ 9 C =% https//docsgooglecomforms/d/1pZ20k-Tad4vlI7iXyIDVAN_NF_cCXvEYEyxrzPigA/edit % £} @  NewChomeavaiible

E Untitledform 03 ¥ @ © © < © & | publshed I

Guestions  Rosponses @ e

How much are you willing to spend on a quality children's book? 8
Under £5 T
=]
£5-£10
=
£10-£15 =
=
£15+

Have you bought a children's book recently that you loved?
What was it and what did you like about it?

Long-answer text

If you could design the perfect book for your child, how would it be?

Long-answer text




image16.png
v G Google Account % [ untitied form - Google Forms X (@ Home - Canva X | @ Untiled design - eBook X | @ Proquest Ebook Central -Reac X | + - a X

€« > C https://docs.google.com/forms/d/1pZ20k-Ta94vII7iXylDjv4N_Nf cCXvBYEyxrzPigA/edit#responses Q % 3 @ NewChomeaaiavle
a Untitled form £ % © © 6 ¢ © & [ rwine f @

Guestions  Responses @) Setings

12 responses Link toSheets
Summary Question Individual

The following questionnaire is about children's educational materials. Do you D Copychart
agree to participate in this survey?
12responses

o

on
Are you a parent or a caregiver of a young child? 1D copy chart
T2responses

v

on





image17.png
v G Google Account x [ Untited form - Google Forms X (@ Home - Canva. X | @ Untited desion - eBook X | @ ProQuest Ebook Central-Reac X | +

(- Y
€« > c

httpsy//docs.google.com/forms/d/1pZ20Ik-Ta94vII7iXylDjvAN_Nf cCXvBYEyxrzPiqA/edit#responses Q % 7} @  NewChrome available }

X

B Untitled form (3 ¢ ©® © © C © 2 | Ppublshed

Questions  Resporses @  Settings

Is reading books part of your routine with your child?

1O copychart
12 esponses

oves
o

How often do you buy books for your child/children?

O copychart
T2responses

@ Moo thon onco a month

@ Once 3 month

® Once every few manths
Once a yearor less





image18.png
v G Google Account % [B untitled form - Google Forms X (@ Home - Canva % | @ Untitled design - eBook X | @ ProQuest Ebook Central -Read X | + - [s] X

€ > C % hitpsy//docs.google.com/forms/d/1pZ20Ik-Ta94vII7iXylDjvAN_Nf cCXv8YEyxrzPigA/edit#responses Q % 3 @  NewChrome available }
a Untitled form [ ¥¢ d © 9 @ @ g H

Questions  Responses @@  Settings

How old is your child/children? |E| Copy chart
(You can select multiple options if you have more than one child)
11 responses
Under 1 year old
1-2 years old 4(36.4%)
3- 4 years old 4(36.4%)
5-6 years old
7+
What are you looking for in a children's book? |E| Copy chart

(You can select multiple options)

12 responses

Emotional intelligence content-
Imaginative stories full of magic
Realistic characters and everyd
Simple, age-appropriate ways t
Bedtime stories|
Diversity and inclusion: differen
Adventure and exploration|
Astrong lesson/message|
Abit of everything

8(66.7%)
Interactive - for example differe.





image19.png
v G Google Account

x

Bl Untitied form - Google Forms % (@ Home - Canva

€ 9 G % hitps//docsgoogle.com/forms/d/1pZ20lk TadAIITiXyIDNAN.Nf cCXVEYEyxrzPiqh/editéresponses

a Untitled form 03 ¥

Questons _ Responses @) Setings

% | @ Untitled design - eBook % | @ ProQuest Ebook Central -Reac X | +

aQ ¥

® ©® 9 e @

How would you like the character to be? 1D Copychart

12responses.

® Feal character ids can el to
@ Animal themed character

How would you like the illustrations to be? 1O copychart

12 responses

Cartoon syl husrston 4%

Reatstc Busraton 1033%)
Brightand colorul
Simple and minmaistc 2067%)

Ay ofthem

s@iT%)

a0

o

Published

a

X

New Chrome available |

()




image20.png
v G Google Account % B Untted o - GoogieForms X @ Home - Camva X | @ Untied design - eBook X | @ ProQuest Ebook Central-Read X | +

€« > c

https://docs.google.comy/forms/d/1pZ20lk-Ta94vlI7iXylDjvAN_Nf cCXVBYEyxrzPiaA/editéresponses

a Untitledform 03 ¢

ax o O

® ©® 9 ¢ @

Questions  Responses (@)  Settings

How would you like the stories to be?

12 responses

What kind of writing style do you prefer for the story?

12 esponses

O Copychort

@ Short and easy o read
@ Long stores with srong message.

O copychan

© Rhymo (thythmic and fon 1o read aoud)
Prose (ntural.everyday speech)
®5on

2o

[t

New Chrome available:





image21.png
v G Google Account

« > ¢

a Untitled form [ ¥t

B untitled form - Google Forms X

@©@ Home - Canva

Questions

X | (@ Untitled design - eBook

https://docs.google.com/forms/d/1pZ20lk-Ta94vI 7iXyIDjvAN_Nf_cCXv8YEyxrzPigA/edit#responses

Responses @)  Settings

Which themes are the most relevant for your child at this moment?

(You can select multiple options)

11 responses

Starting nursery/school

Potty training|

Give up a pacifier|

Fear]

Parents separating/divorce

Understanding death,

Moving home|

Managing big feelings|

Sibling relationships|
Friendship or family relations.

Community and belonging|
Caring for animals/ people/ n
Self-acceptance and self-dis.

Building confidence

Learning about body parts|

Body safety|
Generally leaming about ne.

He curious about space. He.

1(9.1%)

1(9.1%)

1(9.1%)

—1(9.1%)
1(9.1%)

3(27.3%)
4 (36.4%)

3(27.3%)
4(36.4%)

3(27.3%)

2(18.2%)
4 (36.4%)
2 3 4

How important is it for the book to have an educational message?

12 responses

@ Very important

@ Somewhat important
@ Notvery important
@ | prefer purely entertaining stories

x

@ ProQuest Ebook Central - Reac

® © 5 < @ g ‘Published

IO copy chart

5 (45.5%)

6 (54.5%)
6 (54.5%)

IO copy chart

x |+

ax O O

—

a

New Chrome available

X




image22.png
v G Google Account x B uniteatom - Googieforms X (@ Home - Camva X | @ Umtedcesign-eBook X | @ ProQuest Ebook Central-Reac X | + - o x

« > c httpsy/docs.google.com/forms/d/1pZ20lk-Tad4vlI7iXylDjvAN_Nf cCXv8YEyxrzPiqAveditéresponses @ #r T} @  NewChomeaviavle

a Untitled form [ ¢ @ ©® © & © 2 | Published

Questons _ Responses @) Setengs

What book format o you prefer for your child? 1O copychart

12 responses
Board book st
Paperback 8(667%)
Evook [-0(0%)

Auiobook 163%)

How much are you willing to spend on a quality children's book? 1O copychart

11 responses

@ Underrs
@5 s

Sihe





image23.png
v G Google Account x B Untteatom - Googleforms X @ Home - Canvs X | @ Untited desgn - ook X | @ ProuestEbook Central-Resc. X | + - o x

€ 9 C % httpsy/docs google.com/forms/d/1pZ20Ik-Tad4vlI7iXylIDjvAN_Nf cCXVBYEyxrzPiaf/editéresponses * 0O 0

New Chrome avaiable §

. ©

a Untitled form [ ¢ ® © © ¢ © 2 [pum.snea; |

Questions  Responses @)  Settings.

Have you bought a children's book recently that you loved?
What was it and what did you like about it?

7 responses

4+ Summarise responses

Gruffalo
About sea creatures. | liked the story

It was an interactive book for toddlers with ar
touch and it has music

ials. | liked that is has sounds for each animal when you

Not lately
Fox's Socks by Julia Donaldson and Axel Schefler
Who's make noise

no




image24.png
v G Google Account % [B untitled form - Google Forms X (@ Home - Canva X | (@ Untitled design - eBook X | @ ProQuest Ebook Central -Reac X | + = o X

¢« > ¢ https://docs.google.com/forms/d/1pZ20lk-Ta94vI 7iXyIDjvAN_Nf_cCXvBYEyxrzPigA/edit#responses ¥ P} @ NewChromeavailable }

a Untitled form 3 v ® © 6 ¢ © g

Questions  Responses @)  Settings

If you could design the perfect book for your child, how would it be?

8 responses

4 Summarise responses

Real stories with different situations and humor
Educational book, Realistic, colourful, but not to bright
Intercative, funny, educational

Colourfull

Colorful images

It has to be a boardbook as there are tendencies to be torn although he has learned at this stage that paper
books are not to be torn. He loves the flip flap ones, so something similar to that presentation and then
maybe fun way to learn about body parts and animals.

Story and picture

i dont do it normally my wife do that.




image25.png
v G GoogleAccount X | [B Untitiedform-« X | @ Home-Canva X | (@ BuploringCultur X | @ MyBrother My X | wx Products|Wixc X | wx WixWebsiteEd X Home|Chiden X  + - 8 X

C % https/toiaanamaria.wixsite.com/children Q K £ @ NewChomeavilble

engageidBaptvating roocs
4





image26.png
x o+ - 8 x

Q % £} @ NewChomemaisbie |

WWIX | i et on o oy . (G

Magical
Sea life -

Viecion




image27.png
x | @ Home-Cava X | (@ Exploring Cuitur X | (@ MyBrother My X | m Products|Wixc X | w WixWebsiteEd X e« Home|Chidren X 4 - 0 X

C % hitps//toieanamariawixsite.com/children Q % £} @ NewChomeaaibe §

[ R——

0eoo





image28.png




image29.png
Child with the Kite ‘
Books for Children

Christmas
Joy





image30.png
Chlldwithth Kite w
ooks for Children

KIDS
FEELINGS




image31.png
o ¥
i My Brother X
My buddy -~





image32.png
Child with the Kite V]
Books for Children A

OUR BEAUTIFUL
WORLD

EXPLORING CULTURES
THROUGH FRIENDSHIP





image33.png




image34.png
Child with the Kite ‘

Books for Children





image35.png
Child with the Kite m

v ¥
' %gfery

9 OF THE EASTER





image36.png




image37.png
HAPPY
Children's
Book Day
A\~ /BE
y GETONE
’X,a'- A
/=3 mm

Offer available from 1 to 31 March

ek

- a
°“ e
oo

& s >V

v @ o/





image1.png




image2.png




