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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website for Acocks Green Bowling almost instantaneously loads and is very easy to access. Whether you are clicking via a hyperlink or entering the website through a search, Acocks Green Bowling’s website allows access swiftly and efficiently. The assets within the website itself also load up quickly and all information is accessible easily when entering the website.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, whilst there are many sub-pages available on the Acocks Green Bowling website, these are relatively easy to navigate and would not be a problem for a prospective customer. Sub-pages are located at the top of the website page or in a drop-down format on a mobile phone, also they are labelled clearly to specify what information each sub-page contains. This includes sub-pages such as laser quest, party packages and even a sub-page on location.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can make a booking via the webpage, this can be done relatively easily. Upon entry to the website, there should be a large box which is titled ‘make a booking’. Here, customers can enter a date and timing of choice to book. As well as this, customers can also traverse the sub-pages to similarly book other events such as laser quest or party packages.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: In terms of usability of the website, not many comments can be made. Acocks Green Bowling as a website is extremely simple and visually easy to navigate. An improvement that can be made however is that there is a section titled ‘useful information’ buried near the bottom of the page, this could be brought up to allow customers to not miss important information such as food allergens, as this could be easy to miss.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The desktop and mobile websites differ, however they both are similar enough. Both versions of the website for Acocks Green Bowling are vibrant, containing pictures and transitioning images on the menu. The desktop site appears more dull but is more accessible in return. The mobile website appears more visually cluttered than the computer version for the prospective customer as there is less space to showcase the sub-pages. But overall both websites are visually pleasing.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The sub-pages of the website does not include imagery, video and colour to its advantage. Whilst there is some aspect of colour and imagery of bowling to clearly identify it as bowling, the digitalised postering and white background creates a dull environment to the website. The menu of the website however excels further and uses more vibrant colour and videography In the image slideshow to offer more impact on what services are included.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website makes use of its sub-pages and dedicates one to contact. The sub-page is titled ‘contact us’ and allows the customer to insert their contact information and a message box to send through any queries which can be answered via email. Although this is not an online chat tool, it is an effective method of communication for prospective customers. Also, the website contains a phone number for quicker and more direct contact for information.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are not effective. Near the bottom of the website provides a link to the Acocks Green Bowl Facebook page, where customers can follow, share and access their social media page. Access and visibility is not effective as the only link being a Facebook page has seen a decline in usage among younger audiences (TracyWarren, 2024). Bowling has seen a rise in younger audiences which makes this not effective.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered are made clear to customers through the use of their vast digitalised postering and sub-pages. Digitalised posters are the main focus of providing information on costs and services on this website. It is an effective method as it is clear through the use of sub-pages as it allows clear information on services as there are pages regarding food & drink services, party packages etc. which are all separate to avoid confusion.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Sadly, reviews on the Acocks Green Bowling website are not readily available and do not appear. However, third-party apps and websites are useful in showcasing reviews which are labelled with dates. Customer reviews are mainly available via Google and are realistic in revealing how Acocks Green Bowl operates and treats customers. Tripadvisor is another third-party website which can provide context to what the location and experience can contain.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Acocks Green Bowl does not showcase its services in an extravagant method to reveal a high quality service and experience. Its clear pricing and available services is a way to attract more customers however for more revenue. Acocks Green Bowl is a service which is mainly used for group activities which is how it can be recommended to other crowds and people as bowling is a universal activity for all age ranges. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: With the usage of the Acocks Green Bowl’s digitalised postering on their website, this allows for simple yet advertising on pricing. There are distinguished sub-pages noting the service and the price. The prices mostly reflect the quality of service shown, with separate food and beverages being a reasonable price. As well as bowling prices including family and package deals, it is a smart and efficient method to create value and revenue at the same time


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Acocks

	
	2. Green

	
	3.  Bowling

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites do have large relevance in modern UK businesses. The reason why lies with consumer information. To recognise a business comes with the owner displaying information to attract potential customers. This requires some communication with the audience which must take place (Preece, Moodley and Cox, 2001). Arguably the most efficient method being online websites due to the technological advancements. This not only allows effective displaying of a business/service, but it offers opportunities for direct contact via placing down telephone numbers or emails for consumers to access. Which is why websites still have relevance in modern UK businesses, the enabling of information which is easily accessible allows consumers to access, share and even purchase products directly via the website. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Acocks Green Bowling as a website is strong and contains many fundamental structures which allows for a successful website. This includes clear display of information and pricing, as well as easily accessible booking. However, opportunities can be made to improve the website. This could include the creation of other social media platforms which can be included on the website. At present, Facebook is their only listed social media platform on the website. This can be improved to hit the majority of target audiences which could potentially increase revenue and profits as Facebook is known to be on the decline in younger audiences. Bowling as a service is becoming increasingly popular in younger audiences and creating other platforms which are more connected to that age range.
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