Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Uğur Ergin 2543237. 
Topic chosen: The Use of social media to promote businesses.
Title of source: https://www.port.ac.uk/news-events-and-blogs/news/new-research-unveils-the-dark-side-of-social-media-influencers-and-their-impact-on-marketing-and-consumer-behaviour
Author(s): University of Portsmouth. 
   
Year published: 2025.
How did you find this source?
I found this source by researching acceptable online academic sources within Google. 

Why did you choose this source?
 Through learning about how to find clear academic sources whilst participating in the University of Wales Trinity Saint David classroom sessions and online Moodle module materials, 
İ understood that publications from universities, especially based on research and evidence, are accurate and therefore giving credibility as it has been written by experts in the sector.
I used the CRAAP test to help decide whether this source is reliable and accurate to use. 
One creditable account linking to my chosen topic  states that 
“Many SMIs act as opinion leaders or experts within their respective areas, frequently reviewing products and leveraging their authority, expertise, or relationships with followers to influence purchasing decisions. Some inspire and entertain; others deceive and upset. The deception and damage, and their impact on consumption, need to be carefully regulated.”
Yuksel Ekinci, Professor of Marketing and Sales at the University of Portsmouth

Is this a useful article?
This source is useful as it not only describes the use of social media for businesses, but also provides clear examples of evidence of a recent research study by the University of Portsmouth and a Digital Marketing İnstitute survey established in 2024 Showing the results on how social media can influence consumers. 
Is it relevant to the topic?
The source I chose greatly links to my chosen topic as it provides strong evidence and examples of social media for businesses, written by university professors. 


Is this an academic source? 
The website I chose is clearly an acceptable academic source as it is written by university professionals with citations from qualified doctors and professors in the business field. 
İt also contains a recent survey examining the negative impact on social media marketing influencers. 

When was it published? Is it recent enough? Why?
This source was published in 2025, providing a recent account on the use of social media for businesses. Alongside this source is the 2024 Digital Marketing İnstitute survey.

Author Credibility
Who is the author? What are their qualifications or expertise?
The author of the source is the University of Portsmouth, mainly written by four specific subjects; School of accounting, economics and finance, faculty of business and law, business management and marketing, accounting economics and finance.
Two main authors include Yüksel Ekinci, a professor of marketing and sales and Dr Georgia Buckle, Fellow in the School of accounting economics and finance. Both of which have studied for many years at university in the subject of business and achieved strong academic credentials. İdevided to choose this source for this reason.

Reliability
Is the source reliable? Why?
Using the CRAAP test, I understood the source is reliable as it is written based on a university research study by academic experts of the University of Portsmouth. 
The accuracy is of importance as it is published by a recognized leading university with excellent reputation for teaching. 


1. Short reflection – What did you find difficult about this task? 
2. What did you learn from this task? 

