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[bookmark: _Toc81416003]Introduction 
UK regime considers as one of the developed countries with cultural and social norms that also has several political controversial issues regarding colonial freedom. The impacts of such governmental disputes and instability create issues even in the community as well as the lifestyle of people. Apart from the UK government, different NGOs are there working in social modification and rectifications. Most specifically, the associations are focusing on Women's rights, child act, and child labor along with adult reformations to reduce narcotic consumption. At the same time, the government along with the different private and social NGOs helps to preserve culture and old aged people for better social reconstructions. The paper aims to discuss a social campaign that has been undertaken by UK health care NGOs for securing adults' life norms and to increase young engagement in social aspects. Moreover, the entire research study consists of two different segments, whereas the first one has overshadowed a social campaign and will be contradicted as per their motto and action point of view. 
In that present section, the project that has been mentioned will be assessed along with the mapping style, research methods, and another working style that has justified its approach. Most importantly, the justification and differentiation may highlight in a different section of the research for better evaluation and understanding. 
[bookmark: _Toc81416004]Project overview 
In pre-Covid and post-Covid situations the working culture and style have undergoes several effective changes. In that particular time also has affected the labor market of UK and world across whereas the demand ratio of the employee as per sector has imbalanced. The major crisis of employment has overshadowed the health care sector and nursing sectors along with such different social awareness programs (Johnson Rubery and Egan 2021). Thus, considering the Covid situation, “Health and Social Care Secretary” Matt Hancock associating with “Care Minister” Helen Whately have been launched a national adult social care campaign. The campaign majorly focused to increase the density of the social workforce and engaging young stars zeal in their working environment. Before time, the UK government once undertakes a plan regarding the wider staff recruitment in social health care service that can have better execution on that particular situation. Therefore, the government started to motivate such young aged people to join and work accordingly for better social practice. 
[bookmark: _Toc81416005]Difference between both projects
The selected organization under projects 1 and 2 has a differentiated approach when bringing in comparison with their overall operation. Moreover, the selected organization under project 1 is the UK-based NGO Fawcett Society. However, the respective organization gives important emphasis in the area of both Childcare and Women's development (Williams 2020). On the contrary, the major objective of the organization is associated with the system of launching programs for equality development among the women population. Besides this, the organization operates under the commission of the UK government that controls and manages its overall functioning. At their initial stage, Fawcett gave important focus in the area of introducing programs along with other advanced approaches against sexual harassment on girls and women. On the other hand, Fawcett has also fought against the system of women inequality existing within the internal market of the United Kingdom. 
According to both operational and functional aspects associated with the organization Fawcett, their major stakeholders are the women residing in the UK kingdom. The main reason is that their complete function is based on the system of launching a strategic approach for women engagement, women empowerment along with preventing any mode of inequalities among the women population in the UK. However, during the year 1907 Fawcett have launched a campaign for the part of eradicating sexual harassment in the UK (Renjith and Tawash 2021). On the other hand, within the respective segment, their important emphasis was associated with the system of identifying the reason the male workers refused to operate within the female workers. During the respective point of time, the major complication faced by the UK population was associated with the system of gender discrimination in the region. 
Moreover, for the part of controlling the same in the current and future perspectives, Fawcett has introduced workplace campaigns that offered a strong system of support for the female workers within the internal market of the UK. On the other hand, the organization has also launched other campaigns like the MeToo movement (Ogan and Baş 2020). It gave important focus in the area of preventing women harassment along with launching other regulatory campaigns for the part of eradication the issue completely. Moreover, under this, numerous social media campaigns were started for spreading awareness regarding the complication of sexual harassment spread within the nation. It has played an important role in controlling the problem within the UK for the upcoming times.
[bookmark: _Toc81416006]What differences effective communication, active stakeholders’ participation, and inclusion can make in community engagement.
In this, when bringing in comparison with project 1, project 2 has adopted a unique and differentiated approach from the launched campaigns in the UK. Moreover, the name of the campaign is CARE FOR OTHERS. However, the main objective of the campaign is to offer a strong system of support for the people present under the social care sector (Harmer and Southern 2020). On the contrary, it has played a vital role in the area of offering a better system of support for the social care workers within the UK region during the time of pandemic (Wills Hancock and Nuttall 2020). On the other hand, it also offered long-term opportunities for the population working in care. For the upcoming times, the core objective of the organization is to launch and develop a strong system of training and development programs for the part of implementing the system in the near future. Moreover, within the respective segment, their core initiative is to inspire the public along with offering and launching a strong system of opportunities in the area of childcare.
However, within the complete process, the respective campaign includes the system of new Care brand introduced for the system of social care. Moreover, the respective system gave important emphasis in the area of the care profession. On the other hand, when bringing in comparison with the strategic approach launched by both project 1 and project 2 the objective of the project illustrate a different approach in the market of the UK. Though both the launched campaigns have played a vital role in the market project 2 was considered to be effective as it has played a competitive part during the time of pandemic (Zaloznaya and Gerber 2021). The beneficial part for the same included the system of offering an adequate mode of e-learning courses along with availing webinars for the local authorities and other staff associated with the care-providing communities. 
Some of the launched strategies within the respective segment included the system of introducing person-centered care units, the Mental Capacity Act along launching supporting care programs for the part of reducing and managing the pressure of NHS workers. Project 1 included the application of existing strategies and approaches during the time of initiating suitable plans during the time of pandemic (Kavanagh 2021). On the other hand, project 2 major focuses on highlighting innovative ideas for the part of controlling and managing the complications during the time of the pandemic. Through both, the campaigns have played a vital and essential part in the market of UK project 2 is considered to be effective and sustainable under the current condition. 
[bookmark: _Toc81416007]Community mapping
The project has as well as the board of campaign has mapped their community plan through targeting an audience or a particular group of people to make their project execution perfect and successful. Moreover, with the survey process, the organization targeted the 20-39 age groups as their audience for joining the campaigns and work forwardly. Social care makes the real values as their agenda to inspire young talents and efforts in their campaign (Daly 2020). As per the statement of CEO, Oonagh the people are invited and trained according to their social and moral ethics to attain their social commitments. On the other hand, during the time of mapping the actual community service, the organizers consider the unemployment ratio for better advertisement. 
[bookmark: _Toc81416008]Research for community and advertisement 
In fact, the advertising strategy that it has followed is enough manipulating and strong to boost the vision and objectives of the campaign. The most effective part of the campaign is the slogan; the directors are used to advertise their actions. The slogan it using for the practice is; "Care for others. Make a difference". The major aspect of the content is using through highlighting the condition of post covid. Moreover, at the same time, the authority is using social media for covering a wide area and to get more target customers for their social campaign. In fact, in that part of practice the social health care is using film content to get more attractive (Fresnillo Sallan 2020). 
[bookmark: _Toc81416009]Justification of approach and practice 
The primary objective of the program is not only to promote their campaign or to get an audience but also for building a strong stakeholder base such advertisement campaigns are going on. It is understandable that when bringing in comparison with both the projects in UK project 2 is effective and competitive. The main reason is that it has given the important emphasis on the factor of new ideas and development initiatives for the part of making the strategy advanced in the near future. 
The plan or campaign is supposed to cover a wide range of areas across the UK, rather primarily focused in England. The organizational directors occasionally launch their campaign with the board of management to get people their actual values. The campaign during the time uses the NHS logo for better and professional attributes (Baginsky and Manthorpe 2021). Unlike, the other campaigns the health board not only target audience for attaining the campaign rather it has targeted the audience for participating in different health care activity as social manpower. The board used to direct their existing workers too for moving their actions accordingly and to manage the action of campaigns. Apart from this, the campaigns are using different film content and social media resources to get more workers and to help people to recognize their working criteria. Most importantly, the campaigns work to hire social workers in terms of the vaccination process and spreading of awareness.
[bookmark: _Toc81416010]Conclusion
It can be concluded that project 1 is the UK-based NGO Fawcett Society. On the contrary, the respective organization gives important emphasis in the area of both Childcare and Women's development. Moreover, the main reason is that their complete function is based on the system of launching a strategic approach for women engagement, women empowerment along with preventing any mode of inequalities among the women population in the UK. On the other hand, for the part of controlling the same in the current and future perspectives, Fawcett has introduced workplace campaigns that offered a strong system of support for the female workers within the internal market of the UK. However, when bringing in comparison with the strategic approach launched by both project 1 and project 2 the objective of the project illustrate a different approach in the market of the UK. Besides this, it has played a vital role in the area of offering a better system of support for the social care workers within the UK region during the time of the pandemic. However, within the respective segment, their core initiative is to inspire the public along with offering and launching a strong system of opportunities in the area of childcare. 
Furthermore, both the launched campaigns have played a vital role in the market project 2 was considered to be effective as it has played a competitive part during the time of the pandemic. On the contrary, it gave important focus in the area of preventing women harassment along with launching other regulatory campaigns for the part of eradication the issue completely. Besides this, within the respective segment, their important emphasis was associated with the system of identifying the reason the male workers refused to operate within the female workers. Understandably, both the campaigns have played an essential part in the market of the UK. However, project 2 is considered to be effective under the current condition when bringing in comparison with project 1. 
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