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[bookmark: _Toc123655557]Introduction
Due to the enhancement of technologies as well as a maximizing number of internet users, more firms select social networks for promoting sales of products and services; maximising visibility, recognition as well as communication with potential within real-time online. Recently, internet marketing has become a powerful digital marketing tool since it unites the means for implementing diverse aims of firms.  The rapidly maximized popularity of social networks, as well as social comers, is known as the 3rd revolution of communication, which gives freedom for firms to communicate with their potential audience regardless of time and place. Small and medium-size business is a significant part of every nation within the globe. These sorts of businesses have contributed highly to creating employment as well as facilitating regional development and also innovation that has an affirmative influence on the nation's economic status.  
[bookmark: _Toc123655558]Company overview-CafePod Coffee Co
CafePod Coffee Co is the independent coffee firm. This firm offers coffee in various categories as if intense and smooth, decaffeinated, Arabica lungo, origins, origins Columbia hulla. This organization was founded in the year 2011. The main aim of this company is to offer great-tasting and high-quality coffee. 
[bookmark: _Toc123655559]Research aims
The main aim of this research project is to evaluate the “impact of social media on small and medium-scale companies”. 
[bookmark: _Toc123655560]Research objectives 
· To assess the influence of social media on sales promotion in SME
· To examine the benefits of social media for CafePod Coffee Co
· To evaluate the significant impact of social media on small size companies
[bookmark: _Toc123655561]Research questions 
· How do social media influence sales promotion in SMEs?
· What are the benefits of social media for CafePod Coffee Co?
· Why social media is important for small size company? 
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Small and medium-size companies have faced various new challenges within the recent cutthroat scenario that is through rising variations and uncertainty within market demand as well as strong competition led by the internationalisation procedure (Chanand Kumar, 2017). On the other side, small and medium size firms have boundaries in the context of human resources, finance and also organizational resources that make the firm vulnerable within the marketplace. Therefore these firms are focusing on the utilisation of social media. It will support these firms in expanding networks within new markets for dealing with all the limitations, pursuing access to external resources as well as in developing product innovations. 
Social media is the new communication channel between firms as well as clients that enables them to interact with their clients directly (Ewah et al., 2021). With the support of social media, firms may get access to reliable and updated information. It has even enabled open communication, which may support firms in better understanding the needs of their clients and even encourage them to respond proactively as well as effectively to the needs of consumers. The development and also social media utilisation has motivated small size business for realizing their ambition for marketing their goods, brands or services easily in addition to share information(Kadam and Ayarekar, 2014). 
Diverse social media platforms have become a significant part of the organization to conduct marketing strategies, particularly within small as well as medium-size firms.  Social media alludes to the collection of digital technologies, which are grounded on software specially designed as applications and websites, which enable individuals to send or receive information online (Chanand Kumar, 2017). Different social media platforms as if Twitter, Facebook as well as Instagram have enabled users to exchange information and connect online. SMEs are focusing on establishing their presence on social media as to let their potential consumers know about them as well as what they are all about (Ewah et al., 2021). 
Social media provides ample of opportunities and advantages for firms because it supports attracting new clients and also building relationships with current clients (Kadam and Ayarekar, 2014). Moreover, social media might be adopted to improve collaboration with clients that in turn could accelerate innovation. As per the industry social media report, around 86 per cent of marketers think that social media channels are a significant part of their marketing initiatives (Chanand Kumar, 2017). It has enabled various firms for engaging directly with end clients at relatively low costs as well as a higher level of effectiveness than is attained by traditional communication tools. Firms are now accepting social media for numerous marketing purposes like research, branding, sales promotions and services. From these different objectives, various firms are using social media mainly for branding. 
Additionally, marketing via social media might have a positive impact on the reputation of firms (Ewah et al., 2021).  Through adopting social media, clients get access to numerous shared information sources from alternative clients in the context of experience as well as suggestions.  Social media is categorized into much functionality (Apenteng and Doe, 2014). It is categorized into 7 blocks of categories of social media functionality such as conversations, identity, relationships, sharing, presence, groups as well as reputations. Every sort of social media with their respective functionality certainly contains a different effect if small-size companies implement it (Kadam and Ayarekar, 2014).  
[bookmark: _Toc123655563]Research Methodology
Research philosophy: this is a kind of belief associated with the ways that are utilised for gathering significant data regarding the research topic (Adegbuyi, Akinyele and Akinyele, 2015). This method is used for completing the research accurately. This is known as the framework that contains understanding as well as the belief of numerous theories and practices. It has been classified into three strategies like interpretivism, realism as well as positivism (Al Kilani and Kobziev, 2016). Within this research project, research philosophy is utilised since it enables researchers to ensure the effectiveness and reliability of significant information. It supported the researcher in understanding the effect of social media on sales promotions of small and medium-scale firms.
Research approach: this research method is delegated into two methods as if deductive and inductive. The research approach comprises of steps for wide assumption for collecting data that is grounded on objectives (Al Kilani and Kobziev, 2016). For this research paper, the researcher has decided to use the deductive method.
Research design: this is known as the framework, which is helpful for choosing the right strategies for conducting the research paper (Pandey and Pandey, 2021). It enables the researcher to plan their research project. Research design suggests effective tools that can be used to carry out their research. There are three types of research design such as explanatory, descriptive and exploratory. It supports creating the established procedure of research (Adegbuyi, Akinyele and Akinyele, 2015). For this research, the descriptive research design is appropriate for collecting the data and information regarding the effect of social media on the sales promotion of SMEs (Al Kilani and Kobziev, 2016). 
Research strategy: this is the ordered and well-structured research plan, which is specifically adopted by the researcher for implementing the planned actions and also giving direction by the research process (Ørngreen and Levinsen, 2017).  This research method launches key factors of the research, for illustration research methods, research realms and research topic. There are many kinds of research tactics like surveys, interviews and articles (Adegbuyi, Akinyele and Akinyele, 2015). Within this research, the researcher would adopt the survey method since this has supported them in collecting relevant information. 
Data analysis method: this is also an effective research method. It is categorized into primary data and secondary data collection methods (Pandey and Pandey, 2021). The researcher will utilise the primary data collection method. It has selected 40 respondents for garnering information related to the significance of social media for small and medium size companies (Apenteng and Doe, 2014). 
Ethical consideration: it alludes to the collection of principles and values that should be abided by when doing human affairs (Ørngreen and Levinsen, 2017). This makes sure that no one acts in a way that is harmful to society or the people.  This refrains people and companies from including within vicious conduct (Apenteng and Doe, 2014). The researcher will use merely authentic sources as well as authors for the collection of the data and information.
Research limitations: this research is limited to primary analysis only. It relies on the perspective being stated by authors and scholars within their respective papers (Pandey and Pandey, 2021). This research's context is restricted to the evaluation of the impact of social media on SMEs' sales promotions (Ørngreen and Levinsen, 2017). 
[bookmark: _Toc123655564]Conclusion
This report has mentioned that because of the enhancement of technologies as well as a maximizing number of internet users, more firms select social networks for promoting sales of products and services; maximising visibility, recognition as well as communication with potential within real-time online. These sorts of businesses have contributed highly to creating employment as well as facilitating regional development and also innovation that has an affirmative influence on the nation's economic status. Therefore these firms are focusing on the utilisation of social media. Social media might be adopted to improve collaboration with clients that in turn could accelerate innovation. Research philosophy is used for completing the research accurately. This is known as the framework that contains understanding as well as the belief of numerous theories and practices. It has been classified into three strategies like interpretivism, realism as well as positivism. There are many kinds of research tactics like surveys, interviews and articles. The researcher will utilise the primary data collection method. Ethical consideration alludes to the collection of principles and values that should be abided by when doing human affairs. This makes sure that no one acts in a way that is harmful to society or the people. 
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