                                Contract Law Essay
There have been many iterations of consumer rights legislation over the last fifty years culminating in the Consumer Rights Act (2015). Before 2015, it was thought that the legislation in its current form needed to be less fragmented and easier to understand for consumers. Businesses also needed to ensure they were operating to specific standards and within the appropriate guidelines when selling goods and services to the public. The CRA (2015) has consolidated vital consumer rights covering contracts for goods, services, digital content, and laws relating to unfair terms in consumer contracts (Legislation.gov.uk, 2015). The fundamental goal of the CRA 2015 is to produce a basic, cohesive framework of consumer regulation by unifying and streamlining existing laws. Furthermore, the CRA 2015 aims to modernise the law to address changes in the digital landscape (such as online streaming) and to implement specific provisions of the EU Consumer Rights Directive (for example, specifying the consumer's cancellation rights for relevant contracts concluded off-premises or through distance trading) (Consensus.gov, 2022). According to (Citizens Advice, 2020), UK consumers spend £90 billion a month, so having a set of transparent rights will save them both time and money.
Part 1 of the CRA (2015) deals specifically with the agreement between the consumer (the person acting as an individual) and the trader (who will essentially provide the goods and services they have agreed upon. It is worth noting that four essential steps need to be met before a contract can be formulated. Firstly, there must be an offer and acceptance which will give rise to an agreement. Secondly, there must be consideration where the party received something of value for which they are not entitled. There must also be an intention to create legal relations. Following the commencement of the contract, both parties must acknowledge and be happy that there will be legal consequences attached to the contract. If one of the parties breaches the contractual terms, this may give rise to a claim for damages depending on the situation. One of the most significant changes in part 1 of the Consumer Right Act 2015 that differs from the Sales of Goods Act 1979 is the protection it now gives consumers concerning digital content, i.e. (Music, Films, Podcasts, or any online products). Under previous legislation, digital content was not considered 'goods' and therefore was not covered under the act. This most certainly is good for the consumer as E-Commerce sales have grown exponentially over the last ten years, and in 2021 digital sales represented 13.4 per cent of all global sales (MarketLine, 2021). Digital content is intangible, making the definition of "goods" employed in pre-Internet regulation difficult. The CRA defines digital content as "data produced and distributed in digital form" but excludes commodities sold online and "conduit" services offered by phone networks or ISPs.
There have also been changes around the extension of liabilities. The act now introduces a broader definition of consumers and has a clear set of options open to help them with any disputes with the trader. The consumer can reject a product within 30 days, although this can be extended by the trader but not shortened. After 30 days, there can be a partial rejection, or if the consumer prefers, they can opt for replacing or repairing the item (Hughes and Pattinson, 2021).
In part 1 of the CRA (2015), I argue that these changes benefit both the consumer and the trader and were fundamentally needed as previous legislation made the law ambiguous. In terms of the consumer, it offers them more protection, giving them confidence that they have several options if something goes wrong. The trader also has a set of standards they need to follow so that the products they sell are high quality, fit for purpose, and as described (Tillson, 2018). One of the benefits of the SGA (1979) was that it restricted the use of the 'Caveat Emptor' rule or 'buyer beware', which placed the ownness on the buyer to identify any defects in the item they were buying; however, this rule may vary if the trader was a private seller. When analysing the Sales of Goods Act 1979, its scope seemed very limited and did not offer the consumer much protection, and it was unclear what rights they had. 
The act also requires businesses to provide consumers with solid protection. The CRA (2015) will make it easier for consumers and corporations to correct anti-competitive behaviour through the Competition Appeal Tribunal, according to (Barry et al., 2016), and this is reinforced by the landmark case of (Merricks v Mastercard, 2020). Part 2 of the CRA (2015) covers the Unfair Contract Terms Act (UCTA), which covers a wide range of contracts, but does not handle all exemption provisions, just those trying to exclude or restrict 'business liability in specified circumstances and which are not excluded from the act's operation. Because there is no definition and differentiation, the final part causes issues because two different provisions can reach the same purpose: exclusion clauses and obligations. This is regarded as a "conceptual hole" in the act's core (Taylorvinters, 2017)
The advent of the CRA (2015) has clear advantages for the consumer, aiming to create a single piece of legislation comprising several previous acts. The CRA reaffirmed the requirements firms must meet when providing goods, performing services, or providing digital content to customers. It also specified the remedies accessible to consumers if those requirements were not met. Arguably, the consumer is better protected under the new legislation. The CRA also clarified and streamlined legislation regarding unfair contract conditions and consumer notices (Wood, 2017). If a contract term or consumer notice generated a significant imbalance in the parties' contractual rights and obligations to the prejudice of the consumer, the term or notice would be unenforceable.
According to (Farrant and Wrench, 2017), there was some initial trepidation with such a seismic change to consumer regulation laws; however, the impact has not been as bad as the industry-first thought. The broader reach of the act means that the term 'consumers can now include Sole Traders and individuals purchasing goods for personal and professional use (Broadhurst and Flynn, 2019). 

The act aimed to create a single piece of legislation encompassing all the previous legislation; however, many pieces of legislation still must be considered to get a fuller picture of consumer rights, such as consumer contracts and the Consumer Protection Act 1987 (Wilhelmsson and Howells, 2019). The failure to create an all-encompassing piece of legislation could leave consumers in the dark, and the only people who can navigate the act are those with knowledge of its inner workings. The updated act has been written more straightforwardly for consumers, emphasising more explicit language and transparency, which avoids complications or misinterpretation of the law. I would argue that consumers have become a lot savvier over the last ten to fifteen years and have become more educated about their rights and what they are entitled to. This is partly due to many consumer rights issues being covered in the media and on specific online forums (Micklitz and Saumier, 2018), which undoubtedly has helped raise awareness of consumer rights.
In conclusion, having analysed the Consumer Rights Act 2015 and all subsequent legislation, I would argue that the act's aims have not been fully met. The intention was to create a consumer rights act comprised of just one piece of legislation, which has not happened. Some laws still need to be considered along with the CRA (2015) (Suleman, 2015), so in that sense, it is not yet a stand-alone act. The difficulty is that there are over fifty pieces of legislation surrounding consumer rights, and collating it all into one act will be highly challenging. There are undoubtedly positive aspects for the consumer, such as providing robust protection for any digital products purchased online or physically. The act also offers the consumer a clear path if they are unhappy with the product. The act stipulates that the item must be of satisfactory quality, fit for purpose, and conform with the description provided by the trader. 

The act will also be beneficial for businesses as they will have a set of guidelines, they can work towards to ensure the products they sell during their business activities are safe and fit for their purpose. This will inevitably make traders producers rather than just sellers and providing safe products will help mitigate any claims brought by the consumers. 
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