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Introduction 
Brief intro here 

  



Task 1 – About me summary (2600 characters) 
Produce an about me section suitable for a LinkedIn profile.  

For the purpose of this task, you are required to explore, what makes a good LinkedIn profile 

in order to start building your professional network.  

Within your e-portfolio, you are to write an “about me” section suitable for building your 

personal and professional network. The section should total around 2,600 characters, as per 

the LinkedIn limit. 

 

Example: 

 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed viverra, magna nec tincidunt 
scelerisque, enim nunc pellentesque nulla, eget tincidunt dui dolor ut lorem. Phasellus id 
massa neque. Curabitur vehicula semper aliquet. Nulla dictum nisi sit amet augue maximus 
tincidunt. Pellentesque habitant morbi tristique senectus et netus et malesuada fames ac 
turpis egestas. Sed elit lacus, laoreet nec ornare sed, suscipit non turpis. Suspendisse mollis 
urna pharetra, interdum mi id, eleifend ipsum. 

Maecenas est ligula, posuere lobortis euismod in, eleifend nec dolor. Maecenas in vulputate 
est. Orci varius natoque penatibus et magnis dis parturient montes, nascetur ridiculus mus. 
Interdum et malesuada fames ac ante ipsum primis in faucibus. Nunc auctor risus at orci 
maximus, auctor fringilla turpis sodales. Nulla vitae magna aliquet, pellentesque est et, 
dapibus odio. Praesent dictum rhoncus sapien sit amet ultricies. Duis tempus augue urna, vel 
viverra metus laoreet sed. Suspendisse suscipit commodo purus, eget eleifend velit placerat 
sed. Donec at massa sit amet sapien ultrices ultricies imperdiet sit amet ligula. Etiam 
elementum scelerisque lacus pellentesque lobortis. Sed suscipit, urna blandit vehicula 
eleifend, dolor ex tristique diam, vel tincidunt nisi velit non justo. Pellentesque vestibulum eros 
arcu, id condimentum diam vehicula quis. 

Curabitur pulvinar egestas est nec tempus. Pellentesque tempor mollis magna, tincidunt 
semper magna varius auctor. Praesent placerat consequat ullamcorper. Integer auctor quam 
nunc, in convallis odio tempus non. Sed auctor iaculis tempor. Interdum et malesuada fames 
ac ante ipsum primis in faucibus. Pellentesque quis dolor id velit tristique imperdiet. Maecenas 
bibendum pulvinar sapien, in eleifend urna faucibus sit amet. Ut euismod tellus sagittis enim 
mollis, vitae vehicula libero varius. Quisque a dolor et libero viverra tincidunt. 

Nullam eget vehicula mi, at vulputate lectus. Sed finibus diam nisi, vel tincidunt enim 
sollicitudin eget. Phasellus aliquet risus hendrerit tempor convallis. Nulla sollicitudin vitae 
turpis ut rutrum. Praesent sed nulla molestie, rutrum lacus et, semper ligula. Etiam sit amet 
purus sodales, consectetur dolor mattis, imperdiet ipsum. In dignissim metus quis bibendum 
tempus. Sed sollicitudin, lectus et commodo accumsan, nunc lacus vehicula metus, a sagittis 
lectus orci nec justo. Vivamus gravida sapien ac leo venenatis, a rhoncus nibh cursus. Morbi 
nec consequat augue. Donec ultrices sed enim ut ullamcorper. Maecenas sed ante metus. 
Orci varius natoque penatibus et magnis dis parturient montes, nascetur ridiculus mus. 
Aliquam at hendrerit elit. 

 

  



Task 2 – Storytelling (750 words) 
For this task, you are required to write 750 words explaining the importance of storytelling to 

build and promote a brand. 

 

Within this task, there are essential elements that MUST be covered: 

1. Definition of storytelling from a personal, or business brand building perspective. 
2. Explore an example and identify how the storytelling connects an audience to the 

brand. 
 

This will be written in a report format. 

According to the American Marketing Association (2022) story marketing is the practice of 

building consistent narratives that help position a brand over time. It is a means to 

communicate a message to an audience (Product Marketing Alliance, 2022; Hubspot, 2023). 

A good example of storytelling for brand building can be seen in Nike’s {Campaign}… 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed viverra, magna nec tincidunt 
scelerisque, enim nunc pellentesque nulla, eget tincidunt dui dolor ut lorem. Phasellus id 
massa neque. Curabitur vehicula semper aliquet. Nulla dictum nisi sit amet augue maximus 
tincidunt. Pellentesque habitant morbi tristique senectus et netus et malesuada fames ac 
turpis egestas. Sed elit lacus, laoreet nec ornare sed, suscipit non turpis. Suspendisse mollis 
urna pharetra, interdum mi id, eleifend ipsum. 

Maecenas est ligula, posuere lobortis euismod in, eleifend nec dolor. Maecenas in vulputate 
est. Orci varius natoque penatibus et magnis dis parturient montes, nascetur ridiculus mus. 
Interdum et malesuada fames ac ante ipsum primis in faucibus. Nunc auctor risus at orci 
maximus, auctor fringilla turpis sodales. Nulla vitae magna aliquet, pellentesque est et, 
dapibus odio. Praesent dictum rhoncus sapien sit amet ultricies. Duis tempus augue urna, vel 
viverra metus laoreet sed. Suspendisse suscipit commodo purus, eget eleifend velit placerat 
sed. Donec at massa sit amet sapien ultrices ultricies imperdiet sit amet ligula. Etiam 
elementum scelerisque lacus pellentesque lobortis. Sed suscipit, urna blandit vehicula 
eleifend, dolor ex tristique diam, vel tincidunt nisi velit non justo. Pellentesque vestibulum eros 
arcu, id condimentum diam vehicula quis. 

Curabitur pulvinar egestas est nec tempus. Pellentesque tempor mollis magna, tincidunt 
semper magna varius auctor. Praesent placerat consequat ullamcorper. Integer auctor quam 
nunc, in convallis odio tempus non. Sed auctor iaculis tempor. Interdum et malesuada fames 
ac ante ipsum primis in faucibus. Pellentesque quis dolor id velit tristique imperdiet. Maecenas 
bibendum pulvinar sapien, in eleifend urna faucibus sit amet. Ut euismod tellus sagittis enim 
mollis, vitae vehicula libero varius. Quisque a dolor et libero viverra tincidunt. 

Nullam eget vehicula mi, at vulputate lectus. Sed finibus diam nisi, vel tincidunt enim 
sollicitudin eget. Phasellus aliquet risus hendrerit tempor convallis. Nulla sollicitudin vitae 
turpis ut rutrum. Praesent sed nulla molestie, rutrum lacus et, semper ligula. Etiam sit amet 
purus sodales, consectetur dolor mattis, imperdiet ipsum. In dignissim metus quis bibendum 
tempus. Sed sollicitudin, lectus et commodo accumsan, nunc lacus vehicula metus, a sagittis 
lectus orci nec justo. Vivamus gravida sapien ac leo venenatis, a rhoncus nibh cursus. Morbi 
nec consequat augue. Donec ultrices sed enim ut ullamcorper. Maecenas sed ante metus. 
Orci varius natoque penatibus et magnis dis parturient montes, nascetur ridiculus mus. 
Aliquam at hendrerit elit. 



Duis in ligula nec nulla pellentesque accumsan. Proin scelerisque arcu sodales, placerat enim 
a, pretium enim. In hac habitasse platea dictumst. Sed imperdiet, velit sit amet tempor 
elementum, est dolor euismod nisi, sit amet sodales massa augue aliquam massa. Nam nisi 
ex, maximus sit amet iaculis vitae, consequat eget justo. Curabitur congue, turpis feugiat 
sollicitudin tincidunt, ligula eros consectetur metus, at vulputate diam massa in ipsum. Proin 
gravida lacinia quam in finibus. Aenean sed enim porttitor, consectetur libero ac, dignissim 
quam. 

  



Task 3 – Questionnaire analysis (500 words) 
For this task, you are required to create a questionnaire using Google forms or Microsoft forms. 

The questions posed will be for the purpose of market research for your business plan in 

module managing enterprise in the 21st century. You must include a minimum of 10 questions. 

The questionnaire will be distributed to other students on your course to complete. 

You will then be required to analyse the data obtained from the questionnaire in order to 

identify trends and patterns in the data that you can utilize to target our business idea. For this 

written task, you will pick 3-4 of the most valuable questions to analyse. 

For this task you will: 

• Create a questionnaire using Microsoft Forms consisting of at least 10 questions. 

• Distribute the questionnaire to the student group to complete. 

• Write an analysis of the 3-4 most valuable questions and identify how the findings can 
impact/influence your business idea. 

• Within the analysis, include snippets/screenshots of the questionnaire graphs 
 

A sample of the correct approach is below: 

Analysis of the questionnaire data will help identify the ideal client, and any potential elements 

that can help differentiate from competitors, within this section, analysis of the most valuable 

questions will be conducted. 

 

Upon analysing the above question, we can see that the desired services by potential 

customers are that of wedding, portrait, and family photography. This informs us that for this 

business, we need to focus on these areas. According to Raiber (2022), the best way to target 

customers interested in these products is through having an exemplary portfolio, and to have 

active social media channels. Kinsta (2022) suggests that using a website to host the images 

and sharing posts direct to social media is a good to grow an audience and get them engaged 

with your content. 



This information also informs us of the type of images we can use to attract potential 

customers… 

 

Analysing the above question, we can clearly see that creating memories is an important 

reason a client will come to this business. Design for Growth (2023) states that identifying 

important keywords can help in the development of appropriate SEO strategies for a website, 

and the design of marketing campaigns… 

1-2 more questions to be analysed here… 

 

  



Task 4 – Website & Marketing materials (750 words) 
For this task, you are required to design a two-page website, and marketing materials which 

will be used to promote your business idea from Managing Enterprise in the 21st Century, 

and write a 750w summary on how the questionnaire data informed their creation. To 

successfully complete this task, you will: 

• Use the questionnaire analysis to inform your website and marketing materials 

• Use ChatGPT to help create your content based upon the questionnaire analysis. 

• Use Weebly to Create the website, and CANVA for the marketing materials 
 

Once you have created the required elements, your 750w within your e-portfolio document 

will be to explain how the questionnaire data was used to create the materials, paying 

particular attention to the following areas: 

• Segmentation 

• SEO 

• AI prompts 
 

Within your e-portfolio submission you must also include: 

• Login details for your website 

• Screenshots of the webpages 

• Images of the marketing materials 
 

Example layout for Task 4: 

Login details 

Email: abc@def.com 

Password:************* 

Summary of questionnaire analysis and target demographic 
Upon data analysis, it became evident that the target demographic for this business idea is, 

females between the ages of 27-45 who are interested in wedding and portrait photography. 

They live in Cardiff, and looking to capture memories. This key data has defined the SEO 

strategy, and has helped with the creation of AI prompts to help guide and structure 

marketing materials.  

Use of AI to build content 
I first primed ChatGPT to understand my intent, and my ideal client by asking the following 

question, outlining the demographic: 

 



Once I was sure ChatGPT understood my request, I asked for a series of five Facebook post 

ideas, including taglines. I also asked for Portrait photography specific ideas. 

 

According to Redonda (2023) ChatGPT can make your life easier, and engage with a wider 

audience…  

Here is an example poster utilising ChatGPTs suggestions. 

 



ChatGPT was also asked to create a short form landing page for a website. According to 

SalesForce (2023) landing pages are a sure-fire to grab visitor attention and convert sales.  

 

This recommendation was incorporated in to the website creation, to detail more about the 

products and services the business offers, with some minor changes to bring some personal 

touches. 

When designing a website, particular attention needs to be considered on the choice of 

images, and language used (Made up, 2021). According to anonymous (2019) to target a 

female demographic, softer neutral tones have a better appeal, and a handwritten font gives 

that air of quality. However, according to [Reference here] too much handwritten text can 

look messy, so it is best used for headings only. 

For this website, warmer tones were selected for the wedding images. Oranges represent 

warmth and connection, a strong sense of emotion (Fake quote, 2023). These images were 

placed on a  white background, as white, represents innocence, and purity (Reference here, 

2023). Further to this, having black text on a white background has a high contrast and 

makes the text easy to read (unknown, 2023) {Talk about the colours used 



[sample image] 

A contact page was also created, which allows potential consumers a number of methods in 

which they can engage. This information includes – provide a write up as to why these 

elements were included… 

  



Reference list 
Full list of references here 


