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Introduction

Steve Jobs established Apple Inc. in 1976. It is now the most valuable tech
company in the world, with a market value of more than $3 trillion (Kotler et
al., 2024). Apple works with hardware, software, and services and has more
than 1.4 billion active device users in 175 countries (Apple, 2023). Apple
Health+ is a new digital health platform that you can subscribe to. It works
on the Apple Watch and iPhone and offers Al health insights, telehealth
consultations, mental wellness programs, and personalized fitness coaching
allin one service that puts privacy first.

@ Apple Health+

Your Health. Your Data. Your Way.

BRAND EXTENSION Market Appeal & Trends

. For Investors:
Apple Health+ extends Apple’s brand into the|

« Digital Health Boom: Market projected to exceed $800bn by 2030 (Grand View

$800bn digital health sector (Grand View Research, 2023).

Research, 2023). Leveraging the Apple « Telehealth Surge: 63% of patients prefer virtual consultations post-COVID (McKinsey &
ecosystem (iPhone, Watch, iPad), it delivers Company, 2022).

a privacy -first health service that transforms For Customers:

passive biometric tracking into proactive, * Al & Personalization: Consumers expect hyper-personalized, data-driven health
personalized health management — a guidance.

credible and strategically compelling « Mental Wellness: Global mental health app market growing at 16% CAGR (Grand View
extension of Apple’s core mission. Research, 2023).

proactive self-monitoring.

« Wearable Adoption: Apple Watch health features (ECG, blood oxygen) driving

BRAND EXTENSION AND SUSTAINABILITY

Apple Health+ aligns with Apple’s 2030 Carbon Neutral Goal
(Apple, 2023). As a digital service hosted on 100%
renewable-energy data centers, its carbon footprint is
minimal (Apple, 2023). By promoting preventive health
behaviors, it reduces unnecessary hospital visits. Socially, it
democratizes access to quality health guidance —
supporting both environmental and social sustainability.

Conclusion

Apple Health+ is a strategically sound, market-relevant brand extension. It
leverages Apple’s ecosystem, privacy -first reputation, and design
excellence to capture high-growth digital health demand. Priced from
£9.99/month with a built-in audience of 1.4bn device users (Apple, 2023),
Apple Health+ is positioned to drive significant Services revenue growth
while delivering genuine consumer health value.
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