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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website for the Yoga Reading business loads between 2-3 seconds with a logo of their company presenting as the loading page. In performing a website evaluation (Sahin & Aktas, 2019) quotes in their summary that one of the key traits of a website is speed. In terms of Search Engine Optimization (SEO). (Luscher, 2025) suggests that one of the key factors that Google considers when ranking a site is page loading speed. The current loading time falls within acceptable time range.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The business website has multiple sub-pages. The main home page alone contains sub-pages or links that cross links to other internal links within the website. 
A well-designed website increases its overall information architecture by ensuring the content is well organized and arranged by category. This allows users to comprehend the content of the website in a logical order or by relevance without feeling overwhelmed. (Bennett, 2023). 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes. A customer can book via the website. The BOOK NOW button directs a user to another page where a customer can see the options of going for a beginner or an introductory pass. There are different ways to book from the website. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
A key improvement on the usability is to add a chat function and to simplify the booking functions. Looking at the calendar, this can be overwhelming to users especially the new users and a potential customer can get overwhelmed and loose patience. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Yoga Reading website on a laptop or computer looks very simple keeping to the theme of a minimalist effect as what other yoga businesses strives for. When accessing the website via a mobile phone. The look is different on the phone when accessing the website. The site keeps to a minimalistic look and is easier to navigate The sub-pages or tabs are still there but more information is now seen on the first loading page of the website on the mobile phone. 

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses a muted colours with some black or dark grey backgrounds to highlight some texts and or active buttons across the website. There is good amount of photos showing class activities and staff photos. As for videos, there are no videos used on this website. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no online chat tool on the website. The business can be contacted by phone or via email. The other option is their social media accounts which has messaging functions as well. According to (Marshall, 2026) by integrating a service or helpdesk chatbot, a business can respond faster to their customers, the business can benefit from enhancing the customer experience and helps in running the business more efficiently. 


	Question 2d – How effective are the social media links on the website?


	Answer: 
The business has Facebook and Instagram as it’s social media links. The loading to the social media links are quick between 2-3 seconds. Looking at their Facebook page, the business makes a constant effort to update its social media page. A good way to keeping customers updated and enticed to look forward to new and what is happening with the business. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The business offers a wide variety of services. They not only cater different styles of yoga, the website also has an online shop for yoga related merchandise. The main services are well described on the website detailing the benefits of the course and who it is suited for. These services are all under the courses tab and a user can select from the drop-down menu or by clicking on the main tab and scrolling down the page to explore different choices. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: There is a testimonial page at the bottom of the website. It is not a lot, but they are grouped according to topic. The number of testimonials is not a lot, there is no date as to when these were published or created, hence, making it difficult to understand if the levels of the services were great since it has opened and if it has continued the same level of service or has it declined over the months or years. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: There is a good description of the benefits and coverage of the courses a customer can take. The classes are sold in packages. For example, a Beginners course is priced at £95 and a learner has 6 sessions to use for this value. As a wellness and fitness enthusiast, I am likely to take their services if the location was accessible for me. I can recommend for the service if for the same reason that they are within the vicinity of this business.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: As mentioned earlier, the prices are published on the courses pages per class category and sold as a package. It is a cost-effective approach ensuring quicker income coming in for the business and allowing to continue with the operations even if the member does not come on a weekly basis. There will always be a customer that will come on an ad-hoc basis as well and this brings in quicker and faster profit realisation for the business.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga

	
	2. Reading

	
	3. package 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 

	Answer: 
Yes. This is at the top of the list. The naming of the business was well thought of. Given that if you type Reading and yoga it immediately gives this business as the top result. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The business website definitely have impacts in dictating the reach of a business in modern times especially in the UK. Websites not only is an informative guide to both existing and potential customers on what the services are, but also have immediate access to the service such as booking and making merchandise purchases as well. On a business perspective, a website gives valuable data for marketing analytics for them to understand customers better and gauge who their market is and even get a pulse of what customers feel about their services and/or products. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend for the business to simplify the sub-links such as simplifying their events page and not post everything in one menu, instead, they can sort or categorize by months as an example. On the same topic, the other sub-links for the timetable to keep it interactive and current to show simplified calendar and easy to read time table. 
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