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Topic 2 how social and digital media can be used to reach a wider customer base.


Introduction

Social media refers to digital platforms and websites that enable users to create, share, and interact with content and connect with others online users. It has become a big  part of modern life offering advantages like better  communication, instant access to information, and opportunities for businesses to reach wider audiences. Social media also offers  community building and social networking. However, it comes with disadvantages, such as the spread of social bullying , privacy concerns, and the potential for addiction. Also, social media can contribute to mental health issues like anxiety and depression because of cyberbullying, social comparison, and keeping a high level of profile amongst the other people.

 

Social media has transformed how people connect, share, and engage online. In recent years social media websites/apps such as Facebook, Instagram, Twitter, and TikTok have seen incredible  growth changing  modern communication. Social media is basically like a big search bar which offers news, entertainment, and networking. Its development has led to influencer culture, digital marketing, and online activism. live streaming, stories, and  filters has enhanced user experience. However concerns over privacy, misinformation, and mental health have also been a topic. As social media continues to grow , its impact and the change it brings to  society, politics, and culture remains unpredictable and ever-changing.

Social marketing can be used for expanding, recommending and getting your business ideas or your actual business out there to the public. Using social media/ social marketing companies are able to create websites and links which take the public to their websites and describes what their company is about. Companies also use pictures of their work or products for users to see what they can be expecting from the companies. Some traditional ways of marketing are :


· Poster ads 
· Event marketing 
· Cold calls 
· Broadcasting 
· Direct mail
· Salespeople 


Some of the modern ways companies can use social marketing is by posting and making online accounts on social media such as facebook, instagram, twitter and more and posting their work and gaining more and more followers.


Social media has become a powerful tool for marketing and reaching new customers due to its vast user base and diverse platforms. Businesses can use social media to create and share content that resonates with their target audience, leveraging the unique features of each platform to maximize engagement. By sharing relevant posts, videos, and stories, companies can build brand awareness and foster a sense of community among followers.

Through targeted advertising, social media allows businesses to reach specific demographics, interests, and behaviors, ensuring that their messages reach the most relevant audience. This precise targeting can increase conversion rates and reduce marketing costs. Additionally, social media facilitates direct interaction with potential customers, allowing for real-time feedback and personalized communication, which can enhance customer loyalty and trust.

Social media influencers also play a significant role in marketing by promoting products and services to their followers, effectively expanding a brand’s reach and credibility. Businesses can also monitor social media trends and conversations to understand customer preferences and adjust their strategies accordingly. Overall, social media offers a dynamic and interactive platform for marketing, enabling businesses to connect with new customers and build lasting relationships in a cost-effective manner.
