Fuel & Brew Station
Group 3 weekend week 5 task
1. Market Segmentation
Fuel & Brew Station divides its market into smaller groups based on customer needs:
- Demographic: Working adults aged 25–60, delivery drivers, and local families with moderate income.
- Psychographic: Busy people who value convenience, good food, and a clean place to relax.
- Geographic: Local drivers and travellers near main roads or in London and nearby areas.
- Behavioural: Customers who like fast service, loyalty rewards, and quality food and drinks.
2. Targeting
Fuel & Brew Station will mainly target two groups:
1. Commuters and workers who stop for fuel, coffee, or snacks during their daily trips.
2. Delivery and transport drivers who need quick service, parking, and affordable meals.
These groups are chosen because they are regular visitors and fit the business’s goal of providing convenience and comfort.
3. Positioning
Fuel & Brew Station will be known as a modern and friendly one-stop station where customers can refuel their cars and refresh themselves. It offers both vehicle services and good-quality food under one roof.
Positioning Statement: “Refuel your car, refresh yourself.”
4. Reaching the Audience
Fuel & Brew Station will use easy and effective ways to reach customers:
- Social Media: Facebook and Instagram to promote offers and show pictures of food and drinks.
- Flyers and Local Ads: Handouts in nearby shops, offices, and on local radio stations.
- Google Maps and Delivery Apps: Help customers find and order from the café easily.
Promotion Strategy
- Grand Opening Offers: 10% discount on meals and drinks during the first month.
- Loyalty Cards: Free coffee after a set number of purchases.
- Combo Deals: Special prices for coffee or snacks with fuel purchases.
- Social Media Giveaways: Encourage customers to share posts for free drinks or discounts.
5. Summary
Fuel & Brew Station’s marketing approach focuses on serving busy customers quickly and with care. By offering fuel, food, and friendly service in one place, the business will attract regular customers and build a strong reputation in the community.

