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Resilience in the hospitality sector; A critical study of the opportunities the hospitality industry has had from using online and digital services through the current pandemic.
· Many charts and graphs were created on Microsoft Excel from the questionnaire results.
· Questions on social media showed that Facebook is the most popular site to use, and online ordering is seen to be becoming more important due to the ease of ordering, contactless payments and social distancing guidelines are followed.
· Saunders et al created a research onion which has multiple layers to how to conduct the research through from sampling methods to research philosophy.” (15writers, 2020)
· The SPSS programme was also used to analyse comparisons from the questionnaire.
· A table was created with the responses from the interviews and analysed clearly to show that the businesses had come across opportunities from using technology. 
· The secondary and primary researcher showed there were many opportunities and positives that have risen from the use of technology and digital services, there have been some issues although they only come as short term issues. 
· Online ordering is a new system which looks set to stay as communication is much easier and a takeaway service has become very convenient and easy for individuals to use. 
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· The dissertation is focused upon how the hospitality industry has found opportunities from using digital and online services through the use of technology during the pandemic. 
· The hospitality industry is one of the biggest and links to different sectors such as restaurant, leisure and rooms.  (Revfine, 2020) 
· The hospitality industry has lost around 52% of the businesses monthly income during the pandemic in 2020 as a lockdown occurred and new government guidelines were in place. (Addy, 2020)
· Technology sales also increased due to people connecting and communicating with each other through mobiles and laptops, as meeting face to face was not possible.
Results 
Aims 
· The following study will assess how hospitality SMEs are using technology currently 
· The study will explore how hospitality contributes to the GDP in the UK and Wales including employment status
· Research will be conducted to investigate how the hospitality industry has changed since the pandemic began
· Determine the short, medium and long term effects that technology has created from people buying new digital items and ordering online
· Graphs and charts will be found for secondary research and primary research will be conducted to explore whether there is a true pattern by which job industry has been most effected. 
· 115 individuals took part in the quantitative data consisting of a questionnaire which was put onto social media for participants to complete over two weeks.
· The questionnaire had twelve questions which both open-ended and closed questions to vary the options and provide enough detail.
· Qualitative data was also conducted through interviews from two participants, ten emails were sent to different local businesses although as the researcher chose a two week time scale, the data used was collected before the time frame.
Methods 
Introduction 

