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1. [bookmark: _TOC_250002]Introduction
With the constant input of English movies in recent years, the accuracy of translating its movie titles becomes increasingly significant. When comes to translation strategies, there are plenty of it which have been adopted in translating titles. Foreign countries mostly select domestication and foreignization translation strategies to translate movie titles. However, sometimes these two methods are used too frequently and unbalanced. For example, Chinese translators prefer domestication and wildly used whatever suitable or not. This atmosphere is not positive for spreading foreign culture. Therefore, this report is going to find out why some translators have such preference on domestication and foreignization. The first part is projected to study on the theoratical basis of English movie titles translation. The second part is due to introduce two translation strategies, domestication and foreignization. The third part is going to illuminate other aspects on analyzing English movie titles translation. Finally, it is expected to conclude that both of these are related to cross-culture, especially for domestication and foreignization.




















2.1 The Theoretical Basis of English Movie Titles Translation
According to Li (2021), a movie title is like a delicate service to a guest, and only the gorgeous ones attract attention. As amounts of  foreign movies enter the domestic market, the accuracy of translation of movie titles is of practical significance. Moreover, Zhong (2009) claims that film, which is a form of entertainment, plays an increasingly significant role in domestic market in China. Most importantly, it bridge the gap of culture between two countries. It is known to us all film starts from its title. A popularized film title can stimulate individuals’ interests to enjoy a movie. In conclusion, it is critical to the translation of film titles. Both of above two articles illuminate the vital state about translating movie titles. They discuss while translating movie titles requires to consider about culture factors. In a word, these two papers all explain the definition of movie titles, which offer this report a theoretical basis.

2.2 Methodologies(Domestication and Foreignization) of English Movie Titles Translation
While explaining the methodology of translation, domestication and foreignization could not be neglected, the discussion about those are as follows. “Foreignizing translation, which is a dissident cultural practice, maintaining a refusal of the dominant by developing affiliations with marginal linguistic and literary values at home, including foreign cultures that have been excluded because of their own resistance to dominant values” (Venuti, 1994, p.64). In discussion of domestication, comparing with foreignization, they are vast different but all connected with culture. Domestication is to keep the original culture, foreignization tries to avoid origin culture. The statement that is discussed in the previous part demonstrates that movie titles translation has a relationship with culture, therefore these two methods of translation are allowed to utilize. In other words, when translating movie titles, merely one of them is considered would not be available. Because the ultimate aim of movie titles translation is to transmit foreign culture, however, to use domestication and foreignization unbalanced would lead to the prejudice of a country’s culture. Furthermore, there comes another evidence which proofs domestication and foreignization could be the most suitable methods used in movie titles translation. 
Reza (2016) discusses the application of domestication and foreignization in translation of movie subtitles, which is slightly distinguished from movie titles translation. As for Awadh (2016) studies on domestication and foreignization in translating dialects into English, the author makes several charts to show the data about using rate of those two theories. Whatever those authors’ research  perspectives, both of them emphasis the irreplaceable role about domestication and foreignization while confronting with cross-cultural translation. Although articles are discussed thoroughly with domestication and foreignization in cross-cultural translation, the majority of them focus on written language or spoken language, the closest one is studying the translation of movie subtitles. In the next section, movie titles translation is due to be analyzed through two papers.
2.3 Other perspectives about English Movie Titles Translation
Despite those researches above, more progress has been made in Zhong (2009)’s  article considering the movie titles translation, she affirms that the translation of film title should be simple, understandable and attractive. She also points out that translators should follow the principles of skopos theory, which are skopos, coherence, fidelity and loyalty. In addition, Li (2021) gives an introduction of the aesthetic principle in E-C translation of movie titles with several specific examples to strengthen.the state of it. Thus far, these thesis have argued that other aspects of studying movie titles translation, skopos theory is applied in movie language to serve for audience’s feeling, which is also called popularization, and the aesthetic principle more tends to be a kind of evaluation for translation. The main weakness with both two perspectives are not comprehensively enough to contain all the cultural discrepancies as domestication and foreignization do. As a result, to translate movie titles, culture backgrounds between original language and target language are well concerned with domestication and foreignization, which could be the best choices. 
[bookmark: _TOC_250001]3.Conclusion
To be concluded, those articles pay various attention to English Movie Titles Translation, some of them make thoroughly data, others use a lot of examples. To translate foreign countries' movie titles, especially English movie titles, should be well distinguished, because there are numerous English-speaking countries. If the cultural factors are ignored, the meaning of movie would be changed so that the culture of English countries could not be transmitted properly. Domestication and  foreignization are all profitable with cross-culture translation, that why the translators enjoy using it. Domestication could embody the target-language country's culture, while foreignization is able to keep the original culture of the country. Both of them should be balanced use in translating movie titles instead of merely adopting one of them. These two strategies contains aesthetic theory and serve for the audience ultimately, but they are still included in culture scope. Consequently, the values of domestication and foreignization outweigh the others.
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