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Introduction

Introduction to the context of international business and communications 
With the increasing trend of globalization of the world economy, organizations have been arranging ways to operate globally. Though the international business concept is widely accepted at the initial stage of the 20th century the hurdles increased in the international expansion of the organizations due to World Wars. The countries were hesitant to expand their operations in different countries which create a gap in the development of the internationalization of the organization. International businesses grew in scope and size and several multinational organizations have dominated the global economy after successful operations in Western countries, these companies are also moving to the east specifically developing countries like India, China, and Pakistan. International businesses are required to make sure that they have the proper combination of national and international business strategies that could provide them with efficient results. Besides this, international businesses are required to make sure that they would not fall due to local laws and profit would be transferred to their home countries. International businesses are required to adopt a specific framework of operating procedures and norms that may be sensitive to the local cultures and customs therefore the brands are required to develop their global marketing strategy according to the culture in which they are operating (Taylor & Bain, 2008).
When it comes to international business context, culture and communication could not be ignored as people speak and act according to their cultural background therefore the global dynamic context of the business should be shaped according to the relevant culture and communication. Communication is considered a procedure of creating useful verbal and nonverbal symbols that would help the individual to make the other understand him. Regardless of the local area in which you are living, the knowledge of international business required that you must know about international communication and culture as it is one of the basic elements in the success of the multinational business. In communication, language is the most crucial component and the business is required to exchange information with the people in the language that is mostly spoken in the relevant country. Besides language nonverbal communication is also significant for the multinational business as it is required to target the different people who could be beneficial to the business.
Introduction of India 
[bookmark: _GoBack]To expand the international business in developing countries, India is currently a better choice for the UK-based company. The existing multinational corporations in India are providing a huge return to their head offices and different factors are also favourable that could maximize the revenue of the company. India is situated in southern Asia that is sharing the Arabian Sea with its neighbour countries including Pakistan other surrounding countries are Bangladesh, Bhutan, China, and Nepal.Indian culture is based on the heritage of social norms, ethical values, traditional customs, beliefs, political systems, and the use of advanced technology (Contractor, Dangol, Nuruzzaman, & Raghunath., 2020). India has rich cultural traditions and gained immense popularity in the tourism industry due to its cultural factor as tourists from all over the world visit India to enjoy a variety of Indian cultures. India’s city Rajasthan is based on old forts and royal experiences places that are considered rich cultural heritage and tourists across the world consider visiting these places. There are wide ranges of flavours that are used by people in mouth-watering dishes. As far as concerned with Foreign Direct Investment (FDI) India is part of the top 100 clubs that are working on ease of doing business. According to the analysis of 2014-15, the FDI inflow in India was at $45.15 million but in the first quarter of 2022 it at $22.03 million, and in 2021 it was $60 billion that showing huge development in business shifting to the developing country like India (Shahbaz, Sinha, Raghutla, & Vo., 2022).
Application of Theories of Intercultural Communication
Different cultural theories may be used by MNCs to expand their operation in India such as:
Hofstede’s Cultural Theory 
Hofstede’s culture dimension is a framework that is used by international business to understand the cultural difference in the local and international countries and also originate the ways to conduct business in different cultures. The theory is based on different categories including power distance index, collectivism vs. individualism, uncertainty avoidance index, femininity vs. masculinity, short-term vs. long-term orientation, restrain versus indulgences, and powered distance index(Hur, Kang, & Kim., 2015). 
Power distance index: The score of India for the power distance index is 77 which indicates a high level of inequality related to power and wealth in the society. This type of community required efficient managers and team members who put directly perform the functions according to the expectation of the community the high power distance also divides the population into cost systems and the community highlights the power of Indian citizens.
Individualism vs. collectivism: Indian society has clear collectivistic traits, therefore, its score is 48 which represented high preferences for the social framework, and individuals are expected to perform well concerning their traditions. The relationship between employer and employee is based on expectations and loyalty therefore the workplace of business is required to promote the relationship that is a key to success in the collectivist society (Irfan., 2016).
Masculinity vs. femininity: India has considered men to dominate the country with a score of 56 which provides information about the power and success of men as compared to women. In India the focus on success and achievement is highly expected from men, therefore, the Indian culture must improve its competitiveness and ambition for them.
Uncertainty avoidance: The score of this dimension is medium to low as referencing for avoiding uncertainty in Indian people is generally providing the field to originate the actions and initiative that provide them comfortable feelings and people in such culture have medium to low uncertainty avoidance level that increases the value of risk-taking. 
Orientation: Indian culture is based on long-term orientation therefore the concept of karma is dominating all the religious thoughts of people and they work hard as they believe in long-term success therefore long-term orientation is typically a positive perspective for international business to work in India(Hanson-Rasmussen & Lauver, 2018).
An approach based on social science
Intercultural communication theories include one of the significant approaches that have the objective to explain and compare the behaviour of individuals from different cultures. It examines how an individual could adjust their communication with other people from different cultures based on their speaking style and language. While working in India, international businesses could speak English to provide their message successfully as English is an international language and accepted in India but the culture required that the employees should be able to understand Hindi as it would be helpful to overcome the communication gap. With the help of the interpretive approach, communication could be shared in the form of stories and intercultural communication emphasize the relatable speech related to the community therefore individual context is significant and international businesses are required to focus on the language of the country in which they are going to operate. Sometimes, businesses are required to use an analytical approach that examines the culture relevant to its differences from other culture and we are well aware that the culture of the UK and India is much different therefore both cultures could not be adjusted at a single platform, therefore, the organization is required to adopt the communication method that is understood by Indian people(Migliore., 2011).
Critical evaluation of cultural sensitivity when doing business in India 

International businesses are required to deal with foreign clients, customers, and colleagues, therefore, increasing the need for international businesses also required to follow that demand of cultural sensitivity. Cultural sensitivity training is essential to address different issues related to etiquette protocol and communication style approaches in the competitive world. Working in India, it is necessary to understand the culture and traditions of Indian people as they are quite different from the UK people in terms of political religious and cultural aspects. Lack of cultural sensitivity could lead to business failure therefore it is necessary to adopt the measures that are helpful to improve cultural sensitivity and for this purpose, it is necessary to deal with the requirements of a multinational corporation. India is a multilingual cultural country that required long-term relationships in business and an understanding of the values and beliefs that could affect the workplace(Singh, Chadha, & Sharma, 2012). It is necessary to understand the underlying values and beliefs of local culture and make the first impression properly so that customers could try the products at least once. Relationships between managers and staff hired from India could provide the highest level of achievement and also overcome cultural differentiation. Hiring employees from India could provide an understanding of the language of business and helps to build long-term relationship therefore it provides a great value to cultivating the relationship of doing business in India. Proper analysis of beliefs and culture is significant to determine the success of the business. India is considered one of the fastest growing countries in the world and has huge economic potential for foreign businesses. Cultural configurations should be analysed so that there is not little difference between the culture of India and the UK, therefore, the analysis is required to find out the combination of these two cultural aspects and have a system that could manage the business of the UK Corporation in India.

Importance of networking 300
In the context of growing internationally, effective communication is considered key to success and required to appreciate the culture of the country in which you are going to operate. There is a difference between UK and Indian culture therefore it is required to be acknowledged, valued, and deal with actual communication strategies that could provide successful consequences(Cardon., 2008). While doing business in India, the majority of Indian people have good knowledge of English therefore communication mostly takes place in English from email to advertisement. In some regions, English and Hindi both are highly acceptable and in the corporate sector, the professional terminology is used in English which makes the language-neutral for the professionals. By adopting English as a business language there are different benefits for the UK Corporation as a widely spoken language in European countries, therefore, there is no need to make changes in the language of the country, and professionals could communicate in English with the professionals who are hiring in India. It would be helpful to overcome the language difference. Indians value order, privacy, and punctuality, therefore, working in the Indian society the working environment should be based on efficient levels of management and a hierarchal Indian structure is helpful for the business organization to develop strong relationships with the customers. It would promote business and provide mutual benefits to both Nations. 
However, on the other side, there are also some drawbacks to using the English language as a business language. As some customers may be able to not understand the advertisement or interaction with the business therefore it is necessary to hire people who could fluently speak Hindi as well. The use of English also ignores the culture of India therefore it may increase problems with the habitats. The single language could not provide a way to get the successful result and interaction with the customer therefore it could also put a negative impact on the long-term relationship of the business (SINGH).
Analyse different communication barriers experienced by foreign business in India 
In international business, skilful communicators are required to fulfil and needs of communication but there are different types of communication barriers that could prevent effective communication. Communication barriers could reduce effective listening, reflection, and understanding. A communicator is required to get feedback from the receiver to check the reliability of the communication and understand the meaning of the communication that takes place between individuals or groups. The major communication barrier could develop by using Jargon in different countries. Jargons indicate different technical terms therefore the individual who is familiar with such may create misunderstandings. Sometimes, there may be a lack of attention or interest as the message may be irrelevant to the receiver, therefore, they could not pay proper concentration that creating a communication gap. It may occur case if the receiver and sender have different perceptions therefore they must have different perspectives to understand the message correctly (Bhandari & Pandit., 2020). 
The emotional barrier is a sensitive topic as it is difficult for the speaker to engage the people emotionally but the Indian people are emotionally attached to local brands, therefore, the international business could tackle them with sentiments and using emotional signs that could improve the performance but lack of these factors could increase the chances of communication gap. In the work of International Corporation business, the major difference is based on cultural, norms and traditions therefore it could also prevent effective communication. In the relevant case, language is also different therefore it may create the problem of an unfamiliar accent as there may be chances to understand the language but difficult to understand the accent which also creates a communication gap.

Appropriate communication strategies and recommendations 
There are 19 official languages in India and the foreign business could not adopt every language, therefore, it is necessary to analyse the region in which the business is operating and to avoid communication errors. It is an easy way to use Hindi or English as the language of business. As far as concerned with communication strategy of the business, it is necessary to conduct Face to Face meetings and the using written memos for the flow of information. The business meeting should be started with a friendly handshake and the meeting members should be well-aware of the religious factor as it has great influence in the such country therefore avoid handshakes with females. Indian people are considered formal and have greater verbal communication skills, therefore, it is suggested that the company should consider these issues and adopt this strategy of face-to-face meetings that will be helpful to avoid any misunderstanding. During the meeting, eye contact is significant for Indian business communication as when you are meeting with a group of people be careful and have eye contact with every individual instead of on a specific one.
Conclusion 
It is concluded that India is a good choice to invest and start a new business on the principles of foreign business as the country has a great margin to observe the new companies and provide us return on the investment. However, there may be differences in the culture of both countries but language is not a major issue as both countries have similar international languages and businesses are mostly dealing with English. The overall analysis provides information that the UK-based organization could perform well in India and the organization is recommended to build effective communication channels and avoid the communication barriers that will be helpful to improve the performance of the foreign business in India.
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