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[bookmark: _heading=h.gjdgxs][bookmark: _heading=h.32buab1furiv][bookmark: _heading=h.inj7ygawy23y]This essay will use relevant academic models and theories to support a variety of entrepreneurial traits, motives, and attributes. Developing a definition of entrepreneurship attributes is essential before exploring more into this. In the general sense of the term, entrepreneurial traits are regarded as those attitudes, feelings, and actions that function in the background of the entrepreneurial framework (Kerr, et al., 2018). These traits are descriptive values that showcase the thought process and behaviour of the entrepreneur and entrepreneurship behaviour entails the conduct of these individuals in different circumstances and situations. 
An entrepreneur necessarily has a clear vision of what they want to achieve and can communicate it effectively to others as well (Baum, et al., 2014).
An entrepreneur understands that progress can only be achieved through trial and error. As such, they are ready to take calculated risks and accept failures as part and parcel of the process.
It is typical of such individuals to be continuously looking for new ideas and ways to improve existing processes or come up with entirely new products or service offerings that seek to fulfil the needs of the customers in the market.
An entrepreneur is also always persistent and resilient when it comes to pursuing and achieving their dreams and goals (Kerr, et al., 2018). One of the marked traits of an entrepreneur is that they are highly adaptable and can change according to the prevailing market conditions, the needs and expectations of the customers, and advancements in the field of science and technology (Baum, et al., 2014).
Passion fuels motivation and the commitment to succeed on the part of entrepreneurs and being passionate and enthusiastic is a marked trait of an entrepreneur. An entrepreneur is also able to make tough decisions quickly and decisively even in the face of uncertain situations or outcomes (Baum, et al., 2014). An entrepreneur is also adept when it comes to leveraging resources effectively and making the most of opportunities as they come their way (Kerr, et al., 2018).
[bookmark: _heading=h.fxs4q6wfym8c]Moreover, entrepreneurs typically possess strong communication skills which help them develop and maintain strong relationships with customers, team members, and investors. Last but not least, entrepreneurs can set clear goals and develop strategies to achieve them effectively and efficiently (Yimamu, 2018).
Entrepreneurs are usually open to new ideas, curious and imaginative. This trait drives them to develop and apply the creativity and willingness to explore new ways of approaching situations or solving problems at hand (Murnieks, et al., 2020). The motivation for such individuals stems from their urge to create something new and leave an impact on the world to push boundaries and come up with new perspectives and ideas on a given topic or context (Stephan, et al., 2015). This trait is composed of qualities such as organisation, diligence, and reliability. Entrepreneurs usually score high on this factor as well as are inherently disciplined, detail-oriented, and focused on achieving their objectives (Bujor and Avasilcai, 2016). The factors of a strong work ethic, a desire for achievement, and the satisfaction they derive from seeing their hard work transform into success can be identified as the motivation as far as this particular trait is concerned (García, et al., 2022). 
Entrepreneurs often exhibit traits that are closely associated with extraversion, such as being outgoing, assertive, and socially confident. This trait helps them develop new networks and pitch their novel ideas and creative solutions effectively and efficiently (Farrukh, et al., 2018). The motivation for entrepreneurs comes from the opportunity to pitch their novel and creative ideas and being allowed to work with like-minded, innovative people in tackling existent or future problems that they or the society might face (Murnieks, et al., 2020). This trait is not the most common in all entrepreneurs working in different sectors. However, it is not uncommon either as those entrepreneurs who exhibit these traits tend to be more cooperative, empathetic, and considerate of others' perspectives (Murnieks, et al., 2020). 
The motivation for such individuals comes from their unrelenting desire to create positive relationships, build trust with stakeholders, and foster a supportive work environment (Al Mamun and Ekpe, 2016). Entrepreneurs usually display a higher emotional stability (Cao, et al., 2022). Since the level of emotional stability is inversely proportional to the level of neuroticism, entrepreneurs tend to score low on neuroticism and high on their emotional balance. This trait helps them be more resilient, calm under pressure, and less prone to anxiety or negative emotions in the wake of challenges or difficult times (Locke and Baum, 2014). The opportunity and the development of capabilities to overcome obstacles, learn from failures, and grow personally and professionally can be regarded as the motivation that drives entrepreneurs as far as this trait is concerned (Locke and Baum, 2014).
[bookmark: _heading=h.758yw4prh4ek]Though this model does not fit aptly in the case of all entrepreneurs working in diverse sectors and with different aims and aspirations, it indeed provides a well-defined and effective framework for understanding the diverse traits and motivations that drive entrepreneurial behaviour (Khosa and Kalitanyi, 2015).
A marked combination of entrepreneurial traits is composed of organisation, diligence, and reliability (Kerr, et al., 2018). Christopher J. Nassetta is closely associated with the theoretical framework applicable here and is Hilton's president and CEO. He began working for the organisation in 2007.
Christopher J. Nassetta’s marked entrepreneurship traits can be identified as resilience, perseverance, customer focus, and conscientiousness (Awwad and Al-Aseer, 2021). His career has been a testament to the level of reliability he promises, to both the internal and external stakeholders, and he is also duly diligent when it comes to adopting measures to ensure the company or its technologies in the hospitality sector do not face any legal or compliance related challenges (Kerr, et al., 2018). He is also very competitive, impactful, and self-confident. His traits coincide with the Embeddedness Theory by Fligstein that the actions are embedded within the institutional structure. 
Openness and readiness to learn new things are other marked traits of an entrepreneur. Steve Jobs emphasises the importance of social relationships, trust, and social networks in defining entrepreneurship success.
Passion and conscientiousness go hand in hand when it comes to defining a successful entrepreneur. Steve Jobs was a visionary entrepreneur, the second founder of Apple Inc., and an innovator in the technology industry. Steve Jobs is hailed in many quarters as one of the most impactful leaders who has fostered a culture of innovation and thinking outside the box (Fayolle, et al., 2014). As such, the very name Steve Jobs is an embodiment of openness to experience as well as conscientiousness as his innovations and solutions have always been highly reliable and seamless for users with different needs and preferences (Fayolle, et al., 2014). His traits of being well-organised, reliable, diligent, and always eager to come up with new ways of doing things and novel solutions to existing problems are evident from the innovative tools and technologies he has launched through the course of this career, which have helped Apple carve out a niche of its own (İrengün and Arıkboğa, 2015). The Social Capital Theory by Nan Lin, is supported by him and it states that an entrepreneur must possess the inherent traits of openness and readiness to take risks, have a vision, and have unrelenting passion, among others.
Risk tolerance and resilience are marked traits of successful entrepreneurs. Federico J. González can be identified as having a very high level of risk tolerance, stubbornness to pursue his passion, ready to stand alone whenever needed, adopting a multidisciplinary approach, and an infectious never-say-die attitude (Chan, et al., 2015). These traits are a combination of emotional stability and extraversion, as have been explained in the previous section of this assignment (Salmony and Kanbach, 2022). When these traits are examined together, in combination, high levels of emotional stability and an equally high score on extraversion can be derived (Chan, et al., 2015). Federico J. González is The CEO of the Radisson Hotel Group, a multinational hospitality business recognised for its portfolio of hotel brands that include Park Plaza, Radisson, Blu, Radisson Collection, and Country Inn & Suites by Radisson.
 Federico J. González subscribes to the Network Theory by Granobettter and states that innovation vis-a-vis entrepreneurship as he showcases mental and emotional robustness with the unwavering commitment to bringing about innovative products and services. This theory examines how entrepreneurs can leverage their social networks to have access to valuable data and resources. 
Curiosity and innovation can be identified as the marked traits of a successful and innovative entrepreneur. Stephen Hawking’s traits enabled him to reach heights as an entrepreneur most could only imagine. However, as an in-depth investigation would reveal, curiosity and innovation are both complemented by openness to experience and agreeableness (Carsrud, et al., 2017). Being open to new ideas and experiences is the backbone of an innovative mindset, and on the other hand, one must be agreeable and share ideas and build networks with others to pitch their novel ideas and innovative perspectives, listen to others, seek feedback, and improve their plan and performance continuously (Carsrud, et al., 2017). Hence, when it comes to analysing Stephen Hawking’s traits and motivations, these two factors of openness to experience and agreeableness seem to converge. Stephen Hawking subscribes to the Legitimacy Theory by Suchman, which states that entrepreneurship showcases the urge to do and get things done as the foundation for a successful entrepreneur. This theory examines how the entrepreneur strives to conform to social norms and values.
[bookmark: _heading=h.ws8s7kiueq11]It is important to notice that the research above demonstrates that the motivations and characteristics associated with entrepreneurship that have been determined and explored using the relevant theoretical framework are not unique to any one person. 
In other words, entrepreneurship traits and motivations can converge and assume new forms as well (Carsrud, et al., 2017).
[bookmark: _heading=h.xw63bk846adk][bookmark: _heading=h.8ay47xjld85g]An individual might have a combination of these entrepreneurship traits and motivations which might give birth to or encourage their entrepreneurial mindset and progress (Walter and Heinrichs, 2015).
In this essay, the different traits and motivations that define or drive entrepreneurs have been identified. These traits and motivations have been examined vis-a-vis real-life entrepreneurs, applying the theoretical framework applicable here. The investigation has showcased how these different personality traits or motivations of entrepreneurs apply to these famous entrepreneurs (Kozubíková, et al., 2017). This has led to a much better understanding of these factors explaining entrepreneurship in general, and the personality and behaviour of world-famous entrepreneurs. The application of the relevant theory or model has also helped draw strong links between theory and practice and has enabled us to understand how two or more of these traits and motivations can be found in one individual (Baum, et al., 2014). However, it is important to keep in mind that these personality traits and motivations are subject to change due to extrinsic and intrinsic factors or a combination of the two, and, as such, analysing these traits and motivations of an entrepreneur needs to be a constant and consistent endeavour on the part of the researchers and academicians.
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