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1. General Review of the Challenge to Commercial Ethics posed by the Internet

An analysis of the unique features of the Internet which impact on ethics for consumers, suppliers, regulators and other stakeholders. Generic issues of privacy, identity theft, participant protection, regulatory frameworks, technological solutions, crime, globalisation, legality, cultural diversity etc will be analysed, to be further applied to case studies.
2. Communicating CSR on the Internet

An analysis of corporate communication of CSR on line.Content analysis of corporate home pages. Comparative analysis of a range of organisations in different sectors and with diverse reputations.

3. Protecting Children on the Internet

An analysis of guides for parents on how to protect children from threats of Internet use. A review of schools’ policies and systems for protection of children.

4. Internet Social Networks
An analysis of social networking sites and systems to protect participants from exploitation. An evaluation of dangers of psychological impacts on social networking participants.

5. Internet Dating

An analysis of dating sites and the systems to protect participants from exploitation. An evaluation of dangers of psychological impacts on internet dating participants.

6. Internet Marketing Ethics

An evaluation of the special ethical risk elements confronting Internet Marketers. Analysis of web marketing

6. Internet Gambling

An analysis of popular Internet gambling sites,to evaluate whether supliers are creating responsible gambling environments. An analysis of attempts to regulate Internet gambling.

7. Purchasing Pharmaceuticals via the Internet

Analysis of the advantages/disadvantages of patient self prescription. The ethics of supply via the Internet, the challenges to patent law, patient safety, power relationships within the medical , pharmaceutical professions and governmental responses. Case study analysis to include SPAM communications, authenticity of drug quality, governmental overiding of patent law eg the Indian government 2006 and pharmaceutical industry’s reaction to the supply of anti viral drugs to aleviate HIV/AIDS victims in subsahara Africa.

8. Censoring the Internet/ Internet Pornography

An analysis of the changes in censorship of erotic communications in the Internet era. A critical review of external and self regulation systems.

9. Monitoring Internet usage by Employees

An analysis of the ethical risk to organisations of employee Internet access. Philisophical traditions, ratinale for monitoring, conflict of rights (employer supervision v privacy), Reference to Gorman (1998), Spence (2002),  etc and the compatibility with the modern model of HR practice.

10. Solutions

Solutions to alievate the ethical risks analysed in each case will encompass introduction of / changes to:

Legislation

Professional codes

Corporate codes

External regulatory agencies

Market mechanism optimal outcomes

International Agency policies

Solutions provided by agents involved in the problem will range from the traditional consumer protection caveat emptor to caveat venditor spectrum, parental action, user responsibility, supplier hardware/software protection to the “solution by dialogue” of writers such as Stahl (2001)
Training, recruitment, mentoring, information needs, will be evaluated, in the context of philisophical traditions which will include contributions from Deontological, Teleological and Virtue theories. Contextual elements will allow consideration of culturally specific and postmodernist approaches.
In addition, pessimistic accounts that there are no solution or optomistic views that there is no need for a solution will feature in each of the above.
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