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	Insert hyperlink to website
	 https://www.thecookingacademy.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads very fast, usually taking only about two or three seconds to open completely. This makes it very easy for any user to start looking at the cooking classes right away Because the pages load so quickly customers do not get frustrated or bored while waiting which creates a very good and smooth first impression.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  Yes, the website has many different sub-pages for various cooking courses and gift options A customer can navigate through these easily by using the clear menu bar found at the top of the screen. This organized system helps people find exactly what they are looking for such as specific dates or prices without getting lost on the main website


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can make a booking directly on the webpage The process is very simpleyou just pick a class you like add it to your digital shopping basket, and then follow the steps to pay. This online system is very helpful because it allows people to secure their place in a cooking class at any time.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: One simple improvement would be making the search bar much larger and easier to see on the homepage. This would help users find specific recipes or classes even faster than using the menus. Also adding a clearer Contact Usbutton at the top of the page would help customers get support much more quickly if they have any questions

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks very nice and professional using clean designs and bright photos of food On  computer the layout is wide and shows more information at once. On a mobile phone the website automatically changes to fit the smaller screen. The menu becomes a small button, but all the pictures and text still look very clear and organized

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses many bright and colorful photos of delicious meals to make the visitor feel hungry and excited These  images show real people cooking which makes the academy look friendly and fun The warm colors used throughout the design help create a welcoming feeling that matches the theme of a kitchen, making the experience very pleasant overall.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does use an online chat tool that pops up in the corner of the screen This is a very effective way for customers to ask quick questions about classes or gift vouchers. It works well because it gives people an answer almost instantly, which is much better than waiting for a long time to receive a reply by email 

	Question 2d – How effective are the social media links on the website?

	Answer: The social media links are very effective because they are placed clearly at the bottom of the page Clicking these links allows customers to see the academys Instagram or Facebook pages. This is useful for seeing new photos of food and reading reviews from other happy students which helps to build a lot of trust with new potential customers

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The company make its services very clear by using simple menu at top of page. Each cooking class have own section with big picture and short easy words. This help customer see exactly what they buy. By using text and good photo the website explain everything fast so that nobody get confused or lost when they look. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer review are very easy find on the website and also on Google. Most of these review are very new which show they are up to date. Having new talk from other people help new customer feel safe. It show that the cooking school still doing great job and providing very fun experience for every student who go. 



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service look high quality because website use pro photo of beautiful food. I would tell friend go there because site look organized and trust. The class seem very special and well plan. It look like perfect gift for family member who want learn new skill from expert chef in nice kitchen and have fun time cooking food 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:  Yes all the price are clearly list next to each cooking course. These price show high quality because they include expert teacher and best ingredient. By showing cost clearly the company show they are honest and fair. It help customer decide fast if the class fit their budget before they spend any time trying to book a spot. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking classes London

	
	2. cooking gift vouchers

	
	3. thai cooking class

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes the company website usually appear in top ten result on Google. This very important because most people only click on first few link they see. Being at top of list show that website is popular and easy find. It help the business get more visitor and book many more cooking class from people looking for fun stuff.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes I definitely feel that website still very important for modern UK business today. A good website let people find all info and book service at any time of day or night even when the shop is closed. It act like a digital storefront that never shut down and stay open for everyone to see. Without a website a business might lose many customer to other company that are much easier find and use online for shopping or booking classes. Most people use their phone to search for stuff now so having a website is the best way to grow. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I say the company should add short video of real class to the website home page. I suggest this because video is more exciting to watch than just looking at still photo. Seeing real people having fun and cooking together would make new customer feel more excited and less nervous about joining. This simple change could help the company get many more booking because people can see exactly what happen in the kitchen school before they pay. It make the business look more friendly and help people understand what they will learn during the fun cooking lesson with the expert teachers.
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